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HOW ARMOUR BUILDS 
EXTRA HOLIDAY SALES 


RMOUR & COMPANY make special plans for 
holiday selling. Their items are carefully 
designed to appeal directly to holiday-minded 
shoppers . . . because they’ve found that holi- 
day packages get first call on holiday dollars. 
In specially printed wraps of ‘‘Cellophane”’ 
cellulose film, Armour butts say, ‘‘BUY ME!”’ 
They have color, sparkle, and appetite-appeal. 
They win many an extra sale because house- 
wives pick them up on impulse. 
PLANS FOR EASTER ... It’s not too early to be thinking 
of Easter. If you'd like sample wraps of printed ‘‘Cellophane”’ 


planned to win Easter sales, just write to us. No obligation. 
*“‘Cellophane”’ Division, Du Pont, Wilmington, Delaware. 


TRADE ARK 


ellophane 


“‘Cellophane”’ is a trade-mark of 
E.I.du Pont de Nemours & Co., Inc. 
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VACUUM MIAING 
Another Step toward Suality Control 


The Buffalo Vacuum Mixer helps to control and even improve the quality of Sausage Products. By 
removing the air from sausage emulsions, the mixing of flavoring, spices and cure is more thorough 


and more effective. Spoilage losses are entirely eliminated. 


Many Sausage Plants use Buffalo Vacuum Mixers and put every pound of their sausage through the 
vacuum mixing operation. They report that it improves both quality and texture and they maintain 
that it is good insurance against the spoilage loss that might occur as the result of air in the 


finished product. 


The Buffalo Vacuum Mixer is a high speed machine. The arrangement and shape of the paddles 
are carefully planned to provide a thorough mix in the minimum of time. The tub is rigidly rein- 
forced and equipped with a leakproof, easy opening cover. Extra heavy paddle shafts, leakproof 
stuffing boxes, and over sized bearings are “typically Buffalo” features that mean extra years of top 


efficiency and low cost service. 


An air operated emptying device is a time saving Buffalo feature which is available at additional 
cost, It operates entirely by air, tilting the tub to the emptying position and back again at the 


turn of a lever. 








JOHN E. SMITH’S SONS COMPANY 


50 Broadway, Buffalo e 11 Dexter Park Ave., Chicago = 612 Elm St., Dallas s 5131 Avalon Blvd., Los Angeles 360 Trautman St., Brooklyn 




















Vv 


h 




















rg Peete ee el ee 
EAS Bua oy 
ane 











Meat packages tailored to family sizes 





Some women buy for two people, some for eight. 


Canco will help you put up your meats in con- 


“AMERICAN CA} 


230 PARK AVENUE, NEW YORK, N. ¥. 
104 SOUTH MICHIGAN AVENUE, 


S LARGEST MANUFACTURER OF METAL AND FIBRE CONTAINERS _ 


The National 
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CHICAGO 


tainers that fit the buying needs of any and all sizes 
of families. We'll dress them up for you, too, in 
colorful lithography—so attractive that dealers will 
want to display them... and with illustrations of your 
meat so appealing to appetites that women will 
want to buy them. If you use Canco lithographed con- 
tainers you can be confident they'll keep clean and 


fresh-looking, reflecting the quality you pack inside. 





COMPAN 


111 suTTER STREET, ‘SAN. FRANCISCO 
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Daily Market Service 
(Mail and Wire) 


“THE NATIONAL PROVISIONER 
DAILY MARKET SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tallows 
‘and greases, sausage materials, 
hides, cottonseed oil, Chicago hog 
ymarkets, etc. 


For information on rates and 
service address The National Pro- 
visioner Daily Market Service, 407 
:S. Dearborn St., Chicago. 


1Page 4 








DECEMBER 31, 1938 


Number 27 


Dn this Dssue 





The National Provisi D b 31, 1938 


Page 
LOOKING FORWARD TO NEW YEAR a 
Prospects for 1939 Are Hopeful 
MEAT INDUSTRY TREND IS UPWARD. . 8 
Per Capita Consumption Up in 1938 
Production in 1937 Valued at 3!/, Billion 
MORRELL SHOWS MILLION PROFIT , 15 
Outlook Bright for 1939 
SPURRING SAUSAGE CONSUMPTION 9 
New Plan to Aid in Selling Sausage 
SAUSAGE OUTPUT CONTINUES HIGH........ pio aaee 
November Production Over 1937 
ANALYZING SALES WITH MACHINERY. ... 13 
ALLIED PRODUCTS BOOST PROFITS... ... At 
HELP FOR PACKER BUYERS..................... : ane 
Insulation—Sausage Ice—New Office 
INSTITUTE STAFF CHANGES................ 15 
LOWER PRICES AFFECT ARMOUR RESULTS.......... 14 
Funded Debt is Reduced 
NEWS OF YESTERDAY AND TODAY......... ..39, 41 
Classified Advertisements will be found on Page 48. 
Index to Advertisers will be found on Page 50. 
* 
IN EVERY ISSUE 
MARKETS Page Page 
Provisions and Lard.............23 Hides and Skins .................... 32 
Tallows and Greases . ....29 Livestock Markets................... 34 
Vegetable Oils.................31. Closing Markets .................... 33 
MARKET PRICES— 
Chicago Markets............ ..44 Cash and Future Prices............... 27 
New York Markets.......... ... 46 Hides and Skins Prices............... 33 
PROCESSING PROBLEMS...... 17 CHICAGO NEWS................. 39 
REFRIGERATION .............. 19 NEW YORK NEWS................ 41 
ey oe. ere” 43 

































HOW MUCH DO You KNow 
ABOUT YouR 
SAUSAGE BUSINESS? 





















Here’s Your Chance to Find Out! 


ANSWERS 



























QUESTIONS 





Jhat qualities does the 1. Women everywhere are agreed that good sau- 

housewife want in the sau- sage must not only be tender and juicy, but— 

© sages she buys? above all—it must have the zestful tang of true 
sausage flavor. 











? What makes “true sau- 2. Fine meats, expertly seasoned and thoroughly 
7 


sage flavor”? smoked. 























What guarantees the rich 3. Natural Casings! Their porous texture per- 
3 smoked flavor so impor- mits great smoke penetration ... that means te 
© tant to sausage? sausages with the delicious, appetizing goodness 
which has made them a popular favorite. 
Mow can you be ease of 4. By ordering Armour’s Natural Casings. We ve 
4 getting natural casings of feel that the strict standards for which Armour 
© unsurpassed quality? is known ... the careful grading ... the prompt fa 
service . .. make Armour’s your logical choice. fy 
I$ 
an 


@ Well, Mr. Sausage Maker, no doubt you feel these are simple questions 
... too simple to occupy your thoughts for long. But are they? Let’s go a 
step further and consider what else they mean to you—to your sales. 

First, natural casings mean fine flavor for your product—the kind of 
flavor your customers want. They mean an attractive looking product, be- 
cause their flexibility makes them cling tightly to the sausage, giving it a 
well-filled appearance. 

Second, Armour’s Natural Casings are your guarantee of satisfaction. 
Careful grading means a uniformity that cuts down losses in stuffing, and 
Armour’s requirements bring you a finished product of all-around excellence. 

Give your next casing order to your local Armour Branch House. It’s a 
sound step in the right direction for you... and your sausage business. 
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LOOKING FORWARD TO THE NEW YEAR 


VERYONE looks forward to a New 
Year. It is a time when new plans are 
made, new ideals set up and new de- 

terminations recorded. 


In the meat packing industry the calendar 
year just ended has been a reasonably satis- 
factory one. Livestock has been more plenti- 
ful with indications of even larger supplies in 
1939. Consumer buying power has been fair, 
and statistics of meat production indicate 
that it is increasing. 


Provision has been made to take care of 
new and increasing taxation, and where nec- 
essary, adjustments for compliance with 
wage and hour legislation have been made. 
It is a source of considerable satisfaction to 
meat packers to find themselves in the front 
rank of those who had anticipated better 
working conditions, better hours, better 
wages and more advantages for workers. 


Many companies have shown gratifying 
profits for the year, and where losses have 
been sustained they are more in the nature 
of “paper” losses than actual losses, just as 
part of the profits of some of the earlier years 
were “paper” profits. Where inventories must 
necessarily be large, considerable profits are 
realized in periods of rising prices and, in 
turn, material losses are sustained in periods 
of declining prices. More and more companies 
conserve their paper profits to absorb paper 
losses, which are certain to make their appear- 





ance, sooner or later, in any economic cycle. 

The period of lean years through which all 
industry has passed has taught meat packers 
many lessons. It has made them seek out new 
ways to pay costs and earn dividends. It has 
made them realize that however good plants 
and equipment may seem, if they are cum- 
bersome and expensive to operate they must 
be discarded or modernized. It has made them 
conscious of the fact that money must be 
spent, even when “it hurts,” for improve- 
ment and rehabilitation to reduce costs. And, 
above all, it has developed a wide diversity of 
products which have proved so popular as to 
insure profits when major products ‘of the 
industry could do little more than carry costs. 

All in all, 1938 was a good year for the meat 
industry; 1939 is expected to be still better. 

And on this last day of the old year, all can 
look forward to the new with a spirit of thank- 
fulness, faith and confidence— 

Thankful that the United States is still a 
country of practically unlimited resources 
and opportunities. 

With faith in our fellow men, our institu- 
tions and ourselves. 

With confidence in our ability to meet any 
condition that may confront us during the 
new year. 

May the readers of THE NATIONAL PRO- 
VISIONER throughout the world find 1939 a 
prosperous and satisfying year. 





MEAT INDUSTRY IS hoW 
On AN UPWARD TREND 


Per Capita Consumption 
Increased 312 Lbs. in 1938 


MERICANS increased their con- 
sumption of meat about 3% 


pounds per capita in 1938 as a 
result of the increased supplies avail- 
able, says Wm. Whitfield Woods, presi- 
dent of the Insti- 
tute of American 
Meat Packers, in a 
year-end review of 
the 19388 meat 
trade. 

Consumption for 
the year aggre- 
gated about six- 
teen and a half 
billion pounds of 
meat, as compared 
with about sixteen 
billion pounds in 
1937, he estimated, 
consumption per 
capita averaging 
about 128 pounds 
as compared with 124.4 pounds for each 
person in 1937. 


Highlights of the Year 


Other highlights of the 1938 meat 
trade were summarized by Mr. Woods 
as follows: 





W. W. WOODS 


1. Wholesale prices of most meats 
are substantially lower than at 
this same time a year ago. 


2. Meat production apparently is on 
an upward trend. 


3. Farm prices of live stock during 
recent months have remained at 
relatively higher levels than farm 
prices of grains, cotton and cotton- 
seed, fruits, truck crops and dairy 
products. 


4. Farmers’ income from meat ani- 
mals in 1938 approximated $1,900,- 
000,000. 


5. Exports of meat increased from 
77 million pounds in 1937 to an 
estimated 107 million pounds in 
1938; lard exports from 137 mil- 
lion pounds in 1937 to an estimated 
208 million pounds in 1938, while 
imports of meat decreased from 
170 million in 1937 to an estimated 
total of 135 million pounds in 1938. 


Wholesale Prices Lower 


“With the exception of some grades 
of beef and of some smoked pork prod- 
ucts, the wholesale prices of most meats 
are lower now than they were a year 
ago,” Mr. Woods said. “Some products 
are considerably lower than they were 
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at this time last year. Pork loins, for 
example, are about 12 per cent lower, 
bacon 20 per cent lower, lard 18 per 
cent lower, veal about 10 per cent lower, 
and dressed lamb 15 per cent lower. 
Some grades of beef are higher by a few 
percentage points than they were a year 
ago.” 

After several years of production 
below normal, largely as an outcome of 
feed shortages resulting from the 
drouths of 1934 and 1936, meat produc- 
tion now apparently is on an upward 
trend, Mr. Woods asserted. 


Meat Production Up 


He added that production of all meats 
in 1938 approximated sixteen and a half 


billion pounds, as compared with fifteen 
and a half in 1937, the increase result- 
ing largely from an increased produc- 
tion of beef, pork and lamb. Production 
of veal in 1938 was slightly smaller 
than in 1937, he estimated. Production 
of lard probably approximated 1,775,- 
000,000 pounds, as compared with 1,434,- 
000,000 pounds in 1937. Production of 
pork, although probably 15 per cent 
higher than in 1937, was still 10 per 
cent below average production for the 
five years 1929-33. 


“Notwithstanding the lower level of 
livestock prices in 1938 as compared 
with the previous year, farmers have 
been receiving relatively more for their 
meat animals during recent months 
than have producers of numerous other 
farm products, especially crops,” Mr. 
Woods pointed out. 

“For example, the United States De- 
partment of Agriculture index of prices 
received by farmers shows that for the 
latest month available, October, the in- 


(Continued on page 20.) 


MEAT AND ALLIED INDUSTRIES 
DO 3% BILLION BUSINESS 


EAT packing and its allied in- 
M dustries did a volume of busi- 

ness in 1937 having a valuation 
of more than $3,250,000,000, according 
to the preliminary U. S. Census of 
Manufactures. 

In meat packing this was an increase 
of 18 per cent over the 1935 output; in 
sausage manufacture outside of packing 
plants, an increase of 20 per cent; in 
the shortening manufacturing industry 
it was an increase of 12.6 per cent; and 
in the margarine industry an increase 
of 37.5 per cent. 


In all of these industries increases 
were shown in volume of materials, sup- 
plies, containers, fuel, etc. purchased; 
in number of persons employed; and 
in rate of pay received. 


Valuation in all of these industries 
has shown a steady rise from 1933, and 
even though price levels of individual 
products are lower than in 1929, a close 
approach to pre-depression levels was 
reached in value and surpassed in 
volume, employment and. wage rates. 

Comparative valuations according to 
the 1937, 1935 and 1933 U. S. Census 
of Manufactures, in each of these in- 
dustries, were as follows: 


Production of animal feeds has be- 
come an important industry allied to 
meat packing. Not only the industry 
itself but many of its subsidiary com- 
panies manufacture dog and cat feed; 
animal feeds such as tankage, blood 
meal and bone meal; glue and gelatine; 
salad oils and mayonnaise; and phar- 
maceutical products of high valuation. 
All these are rapidly growing industries 
which widen materially the field of man- 
ufacture allied with or growing out of 
meat packing. 

Preliminary census reports on animal 
feeds and salad oil and mayonnaise 
manufacture were reviewed in THE 
NATIONAL PROVISIONER of November 26, 
1938, p. 28; on shortening and mar- 
garine in the issue of December 24, p. 
30. Report of the census of sausage 
manufacture outside of meat packing 
plants will appear in an early issue of 
the magazine. 

Following is a review of the pre- 
liminary census of meat packing for 
1937, with comparisons: 


Wages and Supplies 


Wage earners employed in the in- 
dustry in 1937 numbered 127,476 (not 
including salaried officers and em- 


(Continued on page 30.) 

Meat Packing: 1937. 1935. 1933. 
NY Ae IN 6 bkivdciedhe ad Onaeaces 2,787,357, 940 $2,362,369,081 $1,490,085,488 
Cost of materials and supplies. . . 2,386,090, 468 2,030,004, 273 1,202,539,178 

Sausage Manufacture: 

Ns 6s cubene ct vcikoences 156,136,829 130,094,926 86,438,092 
Cost of materials and supplies... .. 123,794,432 103,391,633 62,740,546 

Shortening: 

Pe Oe OI, cos ccc esesceaseeecws 239,459,067 212,689,011 85,829,574 
Cost of materials and supplies.......... 204,383,306 177,920,994 68,149,045 

Margarine: 

WED Ge WK co dvcceecsicssesovese 44,562,694 32,402,226 12,765,620 
Cost of materials and supplies. . 30,987,306 23,292,842 8,311,993 
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LET'S DO SOMET 


Analysis of Problem of 
Increasing Per Capita 
Consumption of Sausage 


By I. BARNARD* 


NE of Mark Twain’s famous say- 
O ings ran this way: “People talk 
a lot about the weather, but so 
far nobody has done anything about it.” 
Increasing the 
American per cap- 
ita consumption of 
bologna products is 
like that; except 
the subject is a 
pain in the neck, 
and not a Mark 
Twain joke. For 
years, there’s been 
a lot of talk; now 
perhaps, (at long 
last, as the Duke 
would say) some- 
thing is to be done. 
What question is 
asked 40,000,000 
times every day? 


What to Have for Dinner 


What Shall We Have for Dinner To- 
day? The housewife asks her husband 
at breakfast and he replies “That’s your 
business.” She asks her kids; she dis- 
cusses it with her neighbor from the 
back porch. Finally she asks Joe, the 





I. BARNARD 


*Vice President, Sales Promotion, Transparent 
Package Co., Chicago. 


HING ABOUT IT 


butcher. (Forty million is too low an 
estimate; 40 million housewives multi- 
plied by three or four.) 


Dale Carnegie put that into a broad- 
cast recently—how a meat dealer in 
New Jersey was fixing his show case; 
and a housewife came in and said, “I 
wonder what to get for dinner tonight?” 
and the butcher kept right on fixing the 
show case. 


Finally she said “Young man, aren’t 
you going to wait on me?” and Joe re- 





YANKEE BOLOGNA DINNER A NEW IDEA 


To transform the buying habits of millions of housewives from an occasional pur- 
chase of 1%-lb. of bologna, sliced for sandwiches, to the weekly use of a 3-lb. piece for 
a YANKEE BOLOGNA DINNER is the ambitious objective of the “DINNER 
PLANNER”—a promotional idea developed by ‘“‘TEE-PAK” for revolutionizing the 
consumption of sausage products. The plan is described in detail in this article. 





HERE IS A HAM DINNER MENU 


Packers like to sell lots of hams. One of the best ways to sell them is to show them 
in a complete dinner menu in full-color, with a display of the related items right 
on the meat counter. 
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plied: “I will when you make up your 
mind what you want.” 

The broadcast went on to tell how the: 
housewife marched out in a huff. Them 
the butcher heard a Dale Carnegie 
broadcast about how to win friends and 
influence people. So he woke up to the 
error of his ways; stuffed a dozen din- 
ner menus in his pocket; went to the 
disgruntled customer and apologized 
profusely; and thereafter he always 
told the women who inquired what to 
have for dinner today. 

McCall’s Magazine, a leader among 
consumer media, made a survey and 
discovered its meal-planning pages cap- 
tured a reader-interest of 52 per cent, 


while its fiction and fashion articles 
rated no more than 20 per cent to 27 
per cent—believe it or not! So McCall’s 
now offers a meal-planner service to 
1,750,000 families a week, reaching 
them through 700 super-markets. 


Let’s keep these facts about the value 
of a meal-planning service in mind 
while we jump to the consideration of 
ways and means. The meat packer or 
sausage manufacturer (except for a few 
concerns which operate nationally) 
serves a local territory. To reach the 
housewives in that zone, he might use 
newspapers, radio, billboards or store 
displays. 


Store Displays the Answer 


We have discussed this question with 
packers who have used newspapers, 
radio and billboards, and they tell us 
that hundreds of dollars’ worth of space 
or time won’t do—it takes thousands of 
dollars to make an impression; and even 
that money is wasted unless the pro- 
gram is kept up year after year. They 
mention the handicap that meat is a 
short-profit product, and such advertis- 
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1—FRESH MEAT DINNERS 


There are six fresh meat dinners: roast 
loin of pork, pictured above; beef pot 
roast; shoulder of veal; leg of lamb; 
chicken and beef steak. Each meal is com- 
plete from appetizer to dessert. This menu 
features roast loin of pork with lemon 
apples, brown rice, Hollywood beets, as- 
paragus vinaigrette, cherry angel cake and 
coffee. 


2—FEATURING BOLOGNA 


Packer sales manager selects any one of a 
dozen bologna products to be featured. 
Salesmen put the bologna cards in the 
frames in every store. Dealer makes a dis- 
play of bologna and related items. When 
the housewife asks “What shall I have for 
dinner today?” all the dealer needs to do is 
to point to the “Yankee Bologna Dinner,” 
pictured in five rich colors. 



































ing expenditures are not practical; and 
they cite the difficulty of finding a copy 
“key-note.” 

Nearly all those consulted agreed that 
store displays offered the best chance 
for making sales at a low cost. One 
Eastern sales manager said: 

“Small spaces in newspapers are 
buried; quarter-hour programs on the 
air are costly and inconspicuous. Our 
best results are secured with store dis- 
plays. Women come to the store to get 
ideas for their meals and to buy. 

“Our only difficulty is that, with 1,500 
to 2,000 stores to serve, we can’t afford 
color-displays. And even ordinary 
printing in these lots costs too much 
money per store for copy service, art 
work, plates and printing. But if you 
pin me down to naming the most sales- 
worthy form of advertising for us, I 
would say ‘Displays in the store, at the 


x” 


point of sale’. 


Who Buys Bologna? 


Other questions we discussed with 
packer sales managers were: “Who 
buys bologna products; and what for?” 
and “How can we step up the interest 
in and use of prepared meats?” 


Walter Seiler, president of Karl 
Seiler & Sons, Philadelphia, said to 
that: “Only one woman out of 29 buys 
sausage products.” Digging a little 
deeper into the subject we found that if 
we eliminated the purchases of people of 
foreign extraction and of working men, 
more than half our sausage kitchens 
could go out of business. The “native, 
white American” families know little 
about prepared meats, or their uses. 


So we studied the food pages of the 
magazines and newspapers. In the De- 
cember issue of Woman’s Home Com- 
panion meals and menus for 31 days in 
December are listed. Only three meals 
mentioned meat! McCall’s “meal plan- 
ner” shows one breakfast out of 7 fea- 
turing “bacon-bread.” One lunch out of 
7 mentions caénfied ham; 5 dinners out 
of 7 include some meat dish. 


One Sided Publicity 


“Aha!” we said: “Why do the home 
economics experts, who lead the menu- 
planning of 40,000,000 women, neglect 
meat and avoid bologna meats?” And 
then the reason became clear as day: 
THE EXPERTS PLAN MEALS WITH 
FOODS HEAVILY ADVERTISED IN 
THEIR MAGAZINES AND NEWS- 
PAPERS—and meat, a_ short-profit 
product, is not one of these. 

There you have it, right between the 
eyes. No advertising, no mention. No 
expert’s interest, no housewife interest. 
How can youexpect the women of 
America to think about meals utilizing 
bologna, frankfurters, picnics, ham, 
luncheon loaves and liverwurst, if they 
almost never see a suggestion from the 
domestic scientists about such? 


No wonder bologna is just something 
to slice and stick between two pieces of 
bread. No wonder frankfurters are “hot 
dog sandwiches” on the highway and in 
the ball-park. Does anybody tell house- 








wives what these products are and how 
to use them in daily meals? Echo an- 
swers—no one. 


Cost Is a Handicap 


Who will bell this cat? Not I, says 
the industry as a whole. We can’t raise 
the money to do a real job for all im- 
partially. Not I, says each packer, 
serving a state or local territory—it 
would cost: 

$50 per subject for the home econo- 
mist 

$150 per subject for the art work and 
photos 

$500 per subject for the color plates 


Two thousand dollars for a lot of four 
or five-color printing, and real “dough” 
for a promotional expert to dig out an 
idea. Add that up and divide by 1,000 
customers and you have $5 to $50 per 
store; far too much. 


So “Tee-Pak” assumed the responsi- 
bility of organizing this job. 


A Dinner Planner Service 


Our sales promotion department stu- 
died the problem, much as you have 
seen it presented here. We worked out 
the idea of a “Dinner Planner” service, 
built around 12 prepared meats and 6 
fresh meat items. We engaged Miss 
Frances Weedman, nationally-known 
home economist, for years the head of 
Kelvinator Kitchen and domestic service 
expert for Edison General Appliance 
Co., to work out complete dinner menus, 
from appetizer to dessert—but each 
“built around the meat.” 

Miss Weedman studied the menus of 
the National Live Stock and Meat 
Board, and followed their atandards of 
constructing meals balanced with pro- 
teins, calories, phosphorous, copper and 
the vitamins. The meals were varied in 
color, texture, appetite and eye-appeal. 

Shigeta-Wright Studios, considered 
one of the most outstanding in America, 
were employed to make the photos and 
color them. The composition of each 
picture is an artistic masterpiece. Then 
color-printers with a reputation for the 
very finest full-color printing were en- 
gaged to make the plates and do the 
printing. 


Store Cards Planned 


One phase of the job which took 
months of planning was the designing 
and fabrication of several types of 
wooden and metal frames in which to 
display one dinner card at a time in the 
retail store. One is modernistic design 
in chromium finish. Another is an an- 
tique design in natural finish fir. A 
third is a counter type of walnut finish. 

Frames bear the imprint of the 
packer in two colors by a screen pro- 
cess; and the slogan “Plan your meals 
around the meat.” They are finished to 
last a year or more, and of substantial 
construction. If bought in anything less 
than 1,000 lots, the wooden frames 
would cost $1.00 each and the metal 
frames $1.50. 


(Continued on page 42.) 





Bl 
Ss’ 


visi 
in 1 
322 
wee 
low 
an! 
pal 
las 
all 


na 
sal 
po 
pr 


in 


bo} 


—_ ws ory OO 8 SS 









BUA 


weer 


Lec 

— « 
ia « 
ed A Ry 


ALLIED PRODUCTS 
BOOST PROFITS 


EVERAL hundred packers, sausage 

manufacturers and food jobbers 
visited the sausage and cheese display 
in the plant of the J. S. Hoffman Co., 
322 W. Illinois st., Chicago, during the 
weeks immediately preceding and fol- 
lowing Christmas. This display is an 
annual event and a feature of the com- 
pany’s sales convention held during the 
last week of December and attended by 
all the firm’s salesmen. 

The J. S. Hoffman Co. has built up a 
nation-wide business specializing in dry 
sausage, canned meats and fine im- 
ported and domestic cheese. A large 
proportion of their volume goes to small 
packers and sausage manufacturers for 
inclusion with regular meat products. 

The accompanying illustrations show 
three views of the display. The room 
was attractively decorated in green, red 
and white, the various products being 
arranged in groups in a manner to show 
them to the best advantage. The com- 
pany has found these displays very val- 
uable, both as a means of inspiring the 
salesmen and educating them in the ap- 
pearance and characteristics of the nu- 
merous products handled by the firm, 
and in impressing both salesmen and 
customers with the value from mer- 
chandising angles of attractive dis- 
plays. A routine detail of the conven- 
tion is a visit to the display by the sales- 
men as a group during which a quiz is 
held on products and display values. 











Packer Results 


Allied lines, including sausage, 
canned meats and cheese, have become 
a source of considerable revenue to 
many packers and sausage manufac- 
turers. Little or nothing is added to 
overhead when salesmen making regu- 
lar calls include an extra order for 
items which the packer himself does 
not make, and on which there is a nice 
profit spread. In fact, some retailers 
prefer giving such business to the 
packer who supplies their daily meat 
requirements, and with whom pleasant 

(Continued on page 28.) 


QUALITY SAUSAGE AND CHEESE 


Displays of fancy sausages and imported 
and domestic cheese at plant of J. S. Hoff- 
man Co., Chicago, staged during the 
firm’s sales convention for the benefit of 
salesmen, packers, sausage manufacturers 












and jobbers. i p of HI 
TOP.—Varieties of domestic and im- 1 » f Lm il 
ported sausages. Canned luncheon meats i 1 a Alok 
at right. P fab A 4 
CENTER.—Domestic cheese, principally f iyisars = 4 
Swiss. Canned ham display in back- 4 alt i ’ <7 a 





ground. 

BOTTOM.—Imported cheese, including a” 
products from Italy, France, Holland and ‘PO Se eee poem emmy ees eam a 
South America. 
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SAUSAGE OUTPUT 
CONTINUES HIGH 


AUSAGE produced under federal in- 
spection during November, 1938— 
the first month of the new packer fiscal 
year—totaled 66,612,075 lbs. This was 
the fourth largest production for No- 
vember in 12 years. This year’s volume 
was exceeded only in November, 1927, 
1928 and 1936. Compared with a year 
ago production in November, 1938, was 
5,500,000 lbs. larger. 
Production of each kind of sausage 
during the month was as follows: 


lbs. 
Fresh (finished) 12,994,989 
Smoked and/or cooked 44,802,520 
Dried or semi-dried 8,814,566 
Total 66,612,075 


Volume of each class of sausage pro- 
duced was larger this year than in No- 
vember, 1937. 

November production of sausage un- 
der federal inspection this year and in 
the same month of each of the preced- 
ing 11 years was as follows: 


NOV. SAUSAGE PRODUCTION. 


November, Ibs. 
EN Wiha ais a aaah ua waive des eae 66,612,075 
19387 .. dscns oko eae 61,140,435 
1936 .. itGr tees benehedudaad 68,900,000 
DP teinekevbeceorepewee neds 64,384,000 
| PPerrrrrrerrrrrrerr: cr. 65,715,000 
Bee we ke recesciccccces ¢scee see 
1932 . onececceedeeken see 
1931 . oe Terre TT. 
1930 .. p40060 000000 .00 ee 
0 ee er ee 64,718,000 


1928 .. 


1927 


eecccrocesesees 67,122,333 
WHITETTLITT TTT TTT 67,664,263 


Output under federal inspection dur- 
ing each month of the calendar year 
1938 up to and including November was 
as follows: 


1938 SAUSAGE PRODUCTION. 
Ibs. 


PD sos vex d-ap eee beeen neue 
February ier eccenceee 
March .. nrne:oup oieiece oa Ane 
April .. ‘ ; eeececees 8,078,500 
May... Kveboxteadasien 63,918,896 
June .. ich eeabhanneonses 68,164,386 
UD dawiec teesg cenecewioenens 66,665,384 
August ; éankdéeeemonan 72,782,808 
September winded ames elie 69,268,094 


GEE ¥bedc wrececinnesycneees 69,903,509 


ED ou v Ones enwedensenean 66,612,075 


Teta] 2... vvccccscvevececct@aymeey eee 


MORE BACON SLICED 


Volume of bacon sliced under federal 
inspection during November, 1938, was 
considerably larger than the quantity 
sliced in the same month of 1937 and 
also 1936. Over 3,000,000 lbs. more 
bacon was sliced in November this year 
than last, and the volume was well 
above that produced during each of the 
Winter and early Spring months of 
1938. 
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November production was as follows: 


lbs. 
November, 1938 19,967,669 
1937 16,800,154 
1936 16,459,062 
For each of the first eleven months of 
the calendar year 1938 the volume of 
bacon sliced was as follows: 


BACON SLICED IN 1938, 





Ibs. 

I, dirsdisnnates dds coceeee 17,271,741 
0 reer e 16,390,822 
ES a ee 18,604,313 
OO , . -19,028,679 
NE Gt gawunbae sateen se P .... 20,632,082 
DE Sb.g 05h Geer se ccapecaiennn 21,344,488 
eee 
SE Ddaece des oedawee<eanedl 23,058,673 
September ........ ak . -22,951,296 
 Kawewdecedeuca .....21,006,067 
I ois 6:00.05 awed. cmeaoreel 19,967,669 

:  Peerrwrrrrr rrr — £ 


This 11 months’ total is larger than 
the volume for the entire packer fiscal 
year 1937, when the amount of bacon 
sliced totaled 218,399,136 lbs. 


MORE PORK CANNED 


More pork and sausage were canned 
during November, 1938, than in the 
same month a year ago, but less beef 
and less soup. Total volume of prod- 
ucts canned under federal inspection 
was some 2,000,000 lbs. larger than the 
October volume. 

Quantity of each kind of meat and 
meat food product canned during No- 
vember this year compared with the 
same month a year ago was as follows: 


Nov., 1938, Nov., 1937, 

Ibs. Ibs. 
Beat ... Saebeen 7,003,011 9,366,950 
Pork ... soiere 13,228,676 8,306,216 
Sausage ......... ... 2,089,424 1,845,752 
Soup .... re 19,519,581 24,738,978 


All other ..... . 6,911,932 


8,272,460 


52,530,356 





48,752,624 


Larger volume of pork available is re- 
flected in the figures for canned pork, 
a considerable portion of which would 
be accounted for by the increase in 
canned hams. 


MEAT LOAF PRODUCTION 


Meat loaf production in federally in- 
spected plants during November, 1938, 
was the largest for any month of the 
calendar year 1938 with the exception 
of October. The volume was slightly 
less than that produced in November, 
1937, accounted for by the light supplies 
of cattle available for manufacturing 
purposes, 

Production under federal inspection 
for November was as follows: 


lbs. 
November, 1938 9,357,118 
1937 9,614,703 
1936 9,679,540 


For each month of the calendar year 
1938 up to and including November, 


production of meat loaves and loaf 
products was as follows: 


1938 MEAT LOAF OUTPUT. 


Ibs. 

REN «binds adc arnde-aka'e-aw ake 7,809,043 
a re 6,679,673 
DEE, Dros ocanss baneacbawes can 7,129,267 
ME a eavterae ed eedivanaeetad 6,897,032 
ME Marian Sanat Whee eke te eanice ae 8,178,376 
BD (sip denne On0- ns cee Gewnneere 8,853,533 
PE Biwawiss : . 7,881,731 
August ...... aes lca 8,572,719 
September Tere 9,294,165 
EE enc tedeee s+ saa cenee'en 10,479,526 
November . - 9,357,118 

RE Sees ee rem Tae 91,132,183 


VISKING DISABILITY PLAN 


Continuance of regular income during 
disability, the period when it is most 
needed, will be enjoyed by workers of 
the Visking Corporation, Chicago, under 
a plan which becomes effective January 
1, 1939. Employes have received the 
liberal new plan enthusiastically. Under 
it they will be paid full wages or 
salaries during disability resulting from 
non-occupational illness or injuries for 
a maximum of 13 weeks. 

The plan is designed to protect em- 
ployes during disability not covered by 
compensation insurance. They must 
have completed one year of service with 
the company to be eligible. The plan 
calls for a waiting period of two con- 
secutive regular working days before 
payments begin. Employes on disability 
wages will receive any increase or de- 
crease in base rate of pay applicable 
to employes as a whole. Workers re- 
ceiving disability wages are not eligible 
to and may not make claim for unem- 
ployment compensation. 


STUDY WAGE-HOUR CHANGE 


Possibility of relaxing application of 
the wage and hour law to permanent 
and well paid employes, such as semi- 
executives, is being studied by the wage 
and hour division of the U. S. Depart- 
ment of Labor. There have been per- 
sistent complaints from business men 
that the definition of “administrative” 
and “executive” employes is so narrow 
that few persons are affected by it, and 
against requiring time records and over- 
time pay for such employes. 

Administrator Elmer F. Andrews in- 
dicated recently that he would like to 
exempt this group if it could be done 
without causing harm. .He said he 
hoped the problem could be _ solved 
through an administrative regulation 
rather than amendment of the law. 


“Certainly no class of workers needs 
the protection of this law more than 
the low-paid white collar group,” he 
said. “But I am talking about the 
worker with a guaranteed monthly wage 
of $300 to $400, who has a certain 
amount of discretion and who doesn’t 
punch a time clock.” 


Prosecutions for violation of the wage 
and hour law will begin soon. 
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ANALYZING SALES WITH 
TABULATING EQUIPMENT 


Sales Facts are Needed 
As Basis for Sound 
Selling Policy 


By ARTHUR E. VINCENT* 


N earlier article (see THE NA- 
A TIONAL PROVISIONER of De- 
cember 10, page 12) pointed out 
the suitability of tabulating equipment 
for meat packing sales analysis and dis- 
cussed the machinery and methods used. 
It described the making of a regular 
sales analysis. 

The territory analysis is made follow- 
ing the regular sales analysis. Cards 
are run through sorter in their com- 
modity order and are sorted on each 
digit of the territory code. They are 
now in territory order, territory one 
being on top, but they are also in com- 
modity order in each territory. Forms 
on which the original sales cards are 
run off are specially pre-printed. Tabu- 
lations must appear in their proper 
place on the pre-printed form, and any 
mistakes in running a particular terri- 
tory will make it necessary to do the 
whole territory again. That is why 
changes in hook-up during the territory 
run should be limited. 


Tabulating Changes Limited 


Moreover, a change in hook-up, in- 
stead of being made only once for a 
particular block of commodities, as in 
the regular sales run, must be made on 
each territory report that is run. Also, 
as a pre-printed form is being used, the 
tabulator must be re-set after each 
change. 

There will be a number of commodity 
groups in each territory that are not 
sold during the week. Yet the machine 
must space each one of these so that 
groups which are sold are properly re- 
corded against the printed forms. Space 
cards are used to accomplish this. In 
the case of the company discussed in the 
first article, there are 100 territories and 
100 commodity groups for each terri- 
tory, for which there will be 10,000 
space cards. These show only territory 
code number and commodity code num- 
ber and contain no weight and amount. 
They merely space out the tabulation 
where there are “commodity blanks;” if 
there are sales cards grouped with them, 
however, the data is recorded. 


Space cards must be sorted with sales 


*Jacob Forst Packing Co., Kingston, N. Y. 
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cards, both on commodity and territory, 
and consequently must be sorted when 
the commodity sort is made for the reg- 
ular sales analysis. Space cards carry a 
special identification punch so that they 
may be retrieved after all reports are 
run and used again the next week. If 
an alphabetical tabulator is used, space 
ecards are not absolutely necessary, be- 
cause specially punched alphabetical 
ecards are sorted in with the week’s 
sales. 

The important distinction between 
running territory reports and general 
sales reports is that in the general sales 





Obtaining Sales Details 


N HIS second article Mr. Vincent tells 
how a territory sales analysis is made 
with tabulating equipment. He describes 
card code planning to get exact informa- 
tion on sales of different kinds of product 
from major departments and points out 
some coding limitations. He also discusses 
accounting control for sales, tells how in- 
formation on returns and allowances can 
be obtained, and makes a number of sug- 
gestions for speeding up sales analysis. 





analysis, no matter what changes are 
required to produce it, there is an op- 
portunity to make adjustment, or even 
to set in on the tabulation an entirely 
different code system, before a sum- 
mary punch is made for running the 
final report. 

Every tabulation on each territory 
would have to be summary punched in 
order to do this for the territorial re- 
ports. Even if an automatic summary 
punch, which would not be required for 
other purposes, were hooked to the tabu-. 
lation during the hours of running the 
territory reports, it still must be decided 
whether it is desirable to accumulate by 
weeks the sales by territories for all 
these commodities. 


Building Sales Code 


The person building a sales code for 
tabulating machine work must have a 
list of the commodities (grouped by de- 
partments) which are to be shown on 
the general and territory sales analyses. 

Ten primary groups will cover the 
major departments of a meat packing 
company, and these can be represented 
by the first figure of the commodity 
code. The second digit should, as far as 
possible, bring out a major breakdown 
of commodities within a department, or 
indicate a sub-section of a department. 
The third digit should make an even 
more exact division, and the fourth 
digit should exactly indicate the item as 


1938 


it appears on the price list proper. 

The possibility of expanding the sales 
code to five digits, or of contracting it 
into a three-digit code, will be readily 
understood. It is desirable to place all 
information which will not be required 
for any sales report on the fourth digit. 
This will result in considerable time 
saving in sorting and tabulating be- 
cause much of the list will not have to 
be sorted on the fourth digit unless a 
very detailed report is wanted. 

In the smoked pork section, for ex- 
ample, the first digit 2 might represent 
the department, and the second digit 0 
represent smoked hams. The third digit 
could then be utilized for indicating 
qualities, and the kind of ham could 
even be placed on this digit. The fourth 
digit would merely indicate weight 
averages. 


Some Code Flexibility Needed 


It is not always desirable to have a 
beautifully arranged departmental code 
where this may conflict with the terri- 
tory analysis. For example, in the fresh 
pork section, the territory analysis may 
call for detailed sales on cuts but only 
a general total on small products. Yet 
the coding and grouping of a large 
number of small products may run the 
digit changes so far to the left in the 
code as to break in on the digit which is 
analyzing cuts. When the tabulator is 
hooked up with a sufficient number of 
digits to break down major cuts, it will 
also break down on the territory reports 
a number of small products, unless the 
hook-up is shifted. 


This may also occur in other sections 
of the coding and one change in hook-up 
during the running of each territory 
can be decided on to take care of it. The 
second hook-up would take in fewer 
digits than the first, or vice-versa. The 
regular commodity sort should arrange 
the cards so that those belonging to 
one hook-up are together and followed 
by those belonging to the second hook- 
up. An example will probably clarify 
this. 

Assume that in a preliminary ar- 
rangement of a code the first digit 2 has 
been given to a major division of the 
fresh pork department. The second digit 
0 has been set aside for fresh pork cuts 
and the second digit 1 for small prod- 
ucts. All major cuts in the fresh pork 
section will be on numbers 20— and the 
small products will be on numbers 21—. 
If a breakdown of cuts is desired, it will 
be necessary to go beyond the digits 20, 
but if this is done it will result in an 
analysis of small products which may 
have no significance. 


Each of these sections should be as- 
signed a controlling number which will 
bring them into separate blocks of cards. 
It may be necessary to call the cuts 20— 
and the small products 91—in order to 
do this. Since the code may be changed 
on the regular sales analysis before it is 
summary punched, it is a simple matter 
to adjust the numbers so that proper 
breakdown by departments is again ob- 


tained. 
(Continued on page 28.) 
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ARMOUR AFFECTED BY 
LOWER PRICE LEVELS 


RMOUR and Company reports sales 
of $723,537,907 for the year ended 
October 29, 1938, which showed a slight 
decline in tonnage 
from the previous 
year and a dollar 
volume 8% _ per 
cent less, owing to 
lower prevailing 
price levels. 

As a result of 
the year’s opera- 
tions, during the 
early part of which 
inventory declines 
were large, a loss 
of $1,505,089 is re- 
ported. It is point- 
ed out, however, 
that this loss is 
shown after provi- 
sion for federal taxes of $1,027,298. 


“We closed the year in a sound finan- 
cial position,” president R. H. Cabell 
said in his report to shareholders. 
“While our working capital declined 
$6,661,726 we reduced our funded debt 
$4,746,000 and our Delaware company 
preferred $648,700. Even in the face of 
the decline in our working capital, our 
ratio of current assets to current liabil- 
ities improved from 2.97 at the end of 
1937 to 3.45 at the end of 1938. This 
was made possible by rigid control ex- 
ercised over inventories. We reduced 
our inventories $19,527,196 and paid off 
$13,470,048 of our current liabilities.” 





R. H. CABELL 


Inventory Losses 


In discussing the inventory situation 
Mr. Cabell pointed out that the company 
opened its fiscal year 1938 with com- 
paratively small stocks of provisions, 
but inventory losses were sustained as 
prices declined consistently during the 
first five months of the fiscal year, and 
the price advances in the latter half of 
the year were not sufficient to offset 
these. “Stocks of tallow, hides and wool 
were fairly heavy at the start of the 
year. They just couldn’t be sold. And 
while we held them, tallow and greases 
dropped 20 per cent in value, hides 
dropped 40 per cent and there was a 
substantial decline in wool quotations.” 

The company’s foreign business gave 
a fairly good account of itself, he said, 
but below what it is believed “we are 
entitled to expect from our investment 
there.” He pointed to the handicaps 
imposed by ever-tightening exchange 
conditions in various countries. 


Now Operating Profitably 


The company’s prospects for the im- 
mediate future hinge on three main fac- 
tors, Mr. Cabell said—increased sup- 
plies of livestock, clearing up of the 
labor situation and improvement in na- 
tional economic conditions. “The fiscal 
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year 1939 which began October 31 finds 
us operating profitably,” he said. 


Current assets of the company totaled 
$140,936,462.81 and current liabilities 
$40,787,509.90. Included in current as- 
sets are $15,248,838.85 in cash; $35,577,- 
896.78 in notes and accounts receivable 
and $89,196,309.46 in product and sup- 
ply inventories. Current liabilities in- 
clude notes payable totaling $25,483,- 
973.57 and accounts payable of $7,080,- 
021.76; also reserves for federal income 
and general and social security taxes 
of $5,890,361.07. Surplus on October 29, 
1938 totaled $44,915,727.38. 

Consolidated income and_ surplus 
statement of Armour and Company, in- 
cluding Armour and Company of Dela- 
ware and its domestic and foreign sub- 
sidiaries for the 52 weeks ended Octo- 
ber 29, 1938, was as follows: 


INCOME AND SURPLUS. 
Gross sales to trade and operating 


OEE 3.6008 0s ch kc aenwkermened $723,537,907.43 
Cost of sales and operating expenses 
including transportation cost...... 663,677,941.55 


$ 59,859,965.88 
Loss arising from fluctuation of for- 


eign exchange rates.............. 894,120.89 


$ 58,965,844.99 
Selling, advertising, general and 
administrative expenses...... $ 41,082,576.09 


Provision for depreciation...... 5,874,602.48 
Taxes (other than miscellaneous 
taxes included in expenses but 
not separately classified and 
federal income taxes)........ 7,987,115.12 
Contribution to employes’ pen- 
CSE REE A AE PIS Ae me PAN 600,000.00 
55,544,293.69 
$ 3,421,551.30 
Other income: 
Dividends and interest received .$ 477,053.54 
Miscellaneous other income.... 126,377.81 
603,431.35 
$ 4,024,982.65 
Income deductions: 


Company's proportion of net 
loss of Winslow Bros. & 


Smith Co. (63.9% owned)... .$ 311,923.34 
Provision against investments 
OBO GOVERNESS 20 00 cc ccccceses 104,922.55 
Miscellaneous -income deduc- 
IRE cbcicd a ccedncktwe cesarean 143,154.95 
Interest and amortization of 
debt discount and expense: 
Current debt........cc000. 518,497.11 
re 3,431,264.16 
4,509,762.11 
x 484,779.46 
Provision for federal income taxes. . 1,027,298.94 


$ 1,512,078.40 
Minority proportion of net loss of 


subsidiary companies............. 6,988.43 


RE ae ee ae eR $ 1,505,089.97 
Balance Oct. 30, 1937 

Capital and paid-in surplus..... $35,987,935.75 
Earned surplus appropriated.:.. 5,873,793.18 
Earned surplus unappropriated.. 6,997,771.01 


EE scicacernessveceee $ 48,859,499.94 
Changes during year: 


UE ac cctin dase 0eueudvesseaces 1,505,089.97 
Dividends paid on Delaware pre- 

ME 66:60 cucteeestesenacsteune 2,810,167.50 
Surplus adjustments in form of 

credits arising from stock retire- 

REE obs ws cuseeeonsahaadeane ees 351,595.40 
Credits and miscellaneous adjust- 

ES ech wand a6 sha beedes ceethae 19,889.51 


Balance October 29, 1938............$ 44,915,727.38 


Officers of the company are Frederick 
H. Prince, chairman of the board; Rob- 
ert H. Cabell, president; Edward L. 
Lalumier, vice president and secretary; 


Louis E. McCauley, vice president and 
treasurer; Warren W. Shoemaker, 
George A. Eastwood, William S. Clith- 
ero, Robert E. Pearsall, John B. Scott, 
F. W. Specht, H. S. Eldred, Henry W. 
Boyd, John E. Sanford, and Harley E. 
Andre, vice presidents; John A. Lane, 
comptroller and assistant secretary; 
and John Schmidt, general auditor and 
assistant comptroller. 


Directors are Frederick H. Prince; 
A. Watson Armour; Laurance Armour, 
president American National Bank and 
Trust Co.; Sewell L. Avery, chairman 
U. S. Gypsum Co.; Robert H. Cabell; 
D. A. Crawford, president Pullman 
Company; Chas. J. Faulkner, jr., gen- 
eral counsel Armour and Company; 
Weymouth Kirkland, Kirkland, Flem- 
ing, Green, Martin & Ellis; James R. 
Leavell, president Continental Illinois 
National Bank and Trust Co.; Fred J. 
Leuckel; James A. McDonough; D. R. 
McLennan, chairman Marsh & McLen- 
nan, Inc.; Chase Ulman; Elisha Walker, 
Kuhn, Loeb & Co.; and S. Mayner Wal- 
lace. 


PACKING TREND IS UPWARD 


Payrolls in the meat packing indus- 
try at the close of November showed an 
increase of 4 per cent in employes, 3 per 
cent in hours and 2 per cent in wage 
payments over October, according to the 
monthly review of the Federal Reserve 
Bank of Chicago. Dollar sales fell off 
less than seasonally during the month, 
but sales tonnage, due to Thanksgiving, 
was seasonally under production. Out- 
put of inspected establishments was the 
greatest since January, 1938. 


Export shipments in November were 
slightly above October. English de- 
mand was good for hams; it also held 
up fairly well for spot lard despite 
weakness in sterling and inclination to 
await elimination of lard duty on Janu- 
ary 1. Cuban, Puerto Rican and Latin 
American demand for American hog 
products improved with lower quota- 
tions here. 


U. S. EMPLOYMENT GAINS 


Aided by a contra-seasonal gain of 
30,000 in November, non-agricultural 
employment in the United States has 
increased 1,000,000 since last June, ac- 
cording to a recent estimate by Secre- 
tary of Labor Perkins. An increase of 
about 90,000 factory workers between 
mid-October and November was _ re- 
garded as particularly significant be- 
cause factory employment generally 
declines by 1.5 per cent from October to 
November. Factory payrolls gained 
over 3 per cent in the month interval. 

The secretary also emphasized the 
less-than-seasonal decrease in employ- 
ment in private building between Octo- 
ber and November. There were large 
increases in employment in the auto- 
mobile, steel, cotton goods and woolen 
worsted industries, as well as in retail 
and wholesale trade and mining. 
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MORRELL PROFIT 
ABOVE MILLION 


OHN MORRELL & CO., fifth largest 

and the oldest meat packing com- 
pany in the United States, reported a 
net profit of $1,016,227.08 for the fiscal 
year ended October 29, 1938. This com- 
pares with a loss 
of $670,543 in the 
1937 fiscal year— 
the first loss sus- 
tained by the com- 
pany in 26 years. 

Tonnage volume 
totaled 694,064,119 
lbs., larger than in 
the previous year, 
andin dollar volume 
sales totaled $90,- 
987,224.57. There 
was a net profit of 
-0014¢ per pound of 
product sold and a 
net profit of .0111c 
per dollar on sales. 

Improvement in earnings is attribu- 
ted by president T. Henry Foster, in 
his statement to stockholders, to a 
larger livestock supply and an increase 
in the distribution of manufactured 
specialties. “Our specialties have been 
gaining increasing public acceptance. 
Both volume and profits in this division 
showed increases,” he said. 


Bright Outlook for 1939 


Mr. Foster pointed to the present and 
prospective increase in livestock sup- 
plies and to the low volume of meat 
stocks on hand and felt that the out- 
look for the current year is good. “The 
British-Canadian-United States trade 
treaty recently signed removes the 10 
per cent duty on American lard and 
eases quota restrictions on American 
hams,” Mr. Foster said. “Although 
pork exports in the coming year may 
not increase materially, because of the 
still relatively low supplies, shipments 
should expand as hogs become more 
plentiful and, in the meantime, the ex- 
pected stimulus to general trade be- 
tween these countries should help to 
sustain domestic demand for meat prod- 
ucts.” 


The company has plants at Ottumwa, 
Ia., Sioux Falls, S. Dak., and Topeka, 
Kans. It has branches in 16 of the 
principal cities of the- country, sales 
agencies in a number of foreign coun- 
tries, and owns or leases 816 refrig- 
erator and tank cars. 

Of the 6,150 employes, 16 have been 
with the company for 50 years or more 
and 397 for 25 years or more. Since 
1929, hourly wage rates for labor have 
increased 41 per cent; the average work 
week of hourly paid employes has been 
reduced 11.3 per cent, and the weekly 
pay check has increased 28.5 per cent, 
the report points out. For 16 years the 
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company has guaranteed all hourly-paid 
employes a minimum work week, which 
has been 32 hours since July, 1932. 


Current assets of the company totaled 
$13,721,880.59, of which $2,055,497.06 
was in cash; $4,249,457.89 accounts re- 
ceivable; and $7,393,322.41 product and 
supply inventories. Capital assets of 
the company totaled $12,114,534.35. 
Current liabilities totaled $4,498,789.54. 
Surplus on October 29, 1938, after 
taxes, dividends and other costs was 
$6,278,515.13. 

Consolidated statement for the fiscal 
year ended October 29, 1938, for the 
company and its domestic and English 
subsidiaries was as follows: 


CONSOLIDATED STATEMENT 
Net sales (all companies) $90,987, 224.57 
Operating profit of all 
companies after deduct- 
ing all expenses, includ- 
ing repairs and mainte- 
nance of properties, but 
before providing for de- 
preciation, taxes and 
interest charges 
Miscellaneous income in- 
cluding $18,601.00 trans- 
ferred from reserve for 
workmen's compensation 39,456.21 


$2,738,731.79 


$2,778,188.00 


DEDUCT: 


Provision for deprecia- 
tion $658,793.69 
State and local taxes, 
including social secur- 
ity taxes 724,891.76 


Interest charges 100,049.37 1,483,734.82 





Net profit for the year 


(all companies) before 

federal income tax and 

surtax $1,294,453.18 
DEDUCT: 

Federal income tax 245,226.10 

Surtax on undistributed 

profits 33,000.00 278,226.10 
Net profit all companies $1,016,227.08 


Officers are T. Henry Foster, presi- 
dent and general manager; W. H. T. 
Foster, G. M. Foster, J. M. Foster, J. C. 
Stentz and A. Claude Morrell, vice pres- 
idents; George A. Morrell, treasurer; 
J. W. Mock, secretary. Directors are 
H. W. Davis, G. M. Foster, J. M. Foster, 
R. T. Foster, T. Henry Foster, W. H. T. 
Foster, Henry Getz, George W. Martin, 
J. W. Mock, A. Claude Morrell, George 
A. Morrell, R. M. Owthwaite, J. C. 
Stentz and David B. Stern. 


MEAT EXPORTS INCREASE 


November exports of meat from the 
United States and imports into this 
country show the most favorable foreign 
trade for the month in recent years. 

Beef exports of 1,191,841 lbs. were 
heaviest for the month since 1934. Pork 
exports of 11,066,264 lbs. were second 
largest on record for November, and 
lard exports totaling 16,008,000 Ibs. 
were larger for the month than in the 
two previous years. 

Imports of beef and veal at 6,115,202 
lbs. were below a year ago, but were 
third largest on record for November. 
Pork imports of 3,910,000 lbs. were be- 
low November of the past two years. 


1938 


INSTITUTE STAFF CHANGES 


Howard C. Greer, for more than ten 
years director of the Department of 
Organization and Accounting of the 
Institute of Amer- 
ican Meat Packers, 
and also director 
of the Institute’s 
Department of 
Marketing, has re- 
signed to become 
vice president of 
Kingan & Com- 
pany, with large 
responsibility, ac- 
cording to an an- 
nouncement made 
this week by Wm. 
Whitfield Woods, 
president of the 
Institute. 

At the same time, 
Mr. Woods announced the appointment 
of George M. Lewis as director of the 
Department of Marketing and acting 
director of the De- 
partment of Or- 
ganization and Ac- 
counting. Mr. 
Lewis, who previ- 
ously had been as- 
sociate director of 
the Department of 
Marketing, became 
associated with 
this department on 
July 1, 1930, as as- 
sistant director 
and later was made 
associate director 
of this department 
of the Institute. 

In a bulletin to 
the Institute membership concerning 
Mr. Greer’s resignation president 
Woods commented in part as follows: 
“Mr. Greer came to the Institute July 1, 
1927, from Ohio State University, where 
he was in charge of the accounting 
courses, to be director of the Institute’s 
Department of Organization and Ac- 
counting. On January 1, 1930, he was 
asked to take charge of the Institute’s 
Department of Industrial Education 
and was appointed director of the Insti- 
tute of Meat Packing at the University 
of Chicago. About the same time a De- 
partment of Marketing was organized 
and put under his direction. Mr. Greer 
also has served as assistant treasurer 
of the Institute with executive responsi- 
bility (H. H. Meyer, president, H. H. 
Meyer Packing Co., is treasurer of the 
Institute). 


“Mr. Greer has contributed markedly 
to the information on cost-accounting 
practice in the industry and on actual 
costs. His work on small orders broke 
new ground on this subject. By presen- 
tations at meetings, by visits to scores 
of members, by forms and directions 
which he prepared with the counsel of 
Institute committees, he has done a very 
great deal effectively to get many mem- 
ber companies of the industry to give 
more and better attention to finding 
costs and making the information 
known. 





H. C. GREER 





G. M. LEWIS 


(Continued on page 39.) 
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A Guide to Better “SAUSAGE and MEAT SPECIALTIES” 


The National Provisioner offers 
Volume 3 of the Packer's Ency- 
clopedia: “SAUSAGE AND 
MEAT SPECIALTIES.” This im- 
portant new addition to an impor- 
tant series presents the best of 
approved modern sausage prac- 
tice, tested formulas for sausage 
and all types of specialty products. 
It offers complete recommendations 
for correct manufacturing and op- 
erating procedure, plant layout 
suggestions, valuable merchandis- 
ing ideas, and handy directory of 
equipment and supplies. Study the 


table of contents listed below and 
send at once for your copy of this 
informative, valuable book....... 


SAUSAGE and MEAT SPECIALTIES 
Price postpaid, $5.00 


Here Are the Subjects Discussed 


The Sausage Manufacturing Industry—Sav- 
sage Plant Layout—Refrigeration and Air 
Conditioning—Manufacturing Operations— 
Cost Figuring—Sausage Materials— Fresh Sau- 
sage—Frankfurts—Bologna—Liver Products 
—Mettwurst and Minced Sausage—Kosher 
Style Products—Foreign Style Sausage—Head 
Cheese, Souse, Jellied Products—Dry Sausage 
—Meat Loaves and Loaf Products— Meat 
Specialties—Cooked Hams and Corned Beef 
—Sausage Trouble Shooting—Sausage Laws 
and Regulations. 


THE NATIONAL PROVISIONER 


37 West Van Buren Street 


Chicago, Illinois 
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PROCESSING POINTS 


for the trade 





Kosher Bologna 


A Midwestern sausage manufacturer 
wants a formula for making kosher 
style bologna. He writes: 


Editor THE NATIONAL PROVISIONER: 
We want to know how to make an all-beef, kosher 


style bologna. Can you give us this information? 


Since pork cannot be used to supply 
fat needed in kosher bologna, beef bris- 
ket fat is generally used. The method 
of manufacturing kosher bologna does 
not differ greatly from that followed in 
making other kinds of sausage; how- 
ever, kosher bologna is cooked in the 
smokehouse and meats must be handled 
carefully in chopping. 

One meat formula for this sausage is 
as follows: 


35 Ibs. boneless bull meat 

35 lbs. boneless veal 

30 lbs. brisket fat, 20 lbs. ground 
fine and 10 lbs. ground coarse 


GRIND CURE.—The bull meat, beef 
trimmings and veal must be free of 
veins and sinews as well as fats yield- 
ing tallow. Beef fats used must be re- 
sistant to melting. Beef and veal are 
run through %-in. plate with ice and 
2% lbs. salt, 6 oz. sugar, 2 oz. sodium 
nitrate and %4 oz. nitrite of soda. Meat 
must be kept cool during grinding. 
When ground, .put beef and veal in 
mixer and mix thoroughly. 

Hold the beef-veal mixture in the 
cooler for 12 hours or longer for proper 
development of color. Meat should be 
fully cured before it is used. 

Put cured meat in silent cutter with 
seasoning ingredients and _ proper 
amount of ice or water. Begin cutting, 
and then add the 20 lbs. of brisket fat 
which has been finely ground. The fat 
must be cold. During the last revolu- 
tions of silent cutter, add the 10 lbs. of 
coarsely-ground fat. This fat should 
show up in the bologna in distinguish- 
able pieces. 


SEASON.—The following seasoning 
ingredients are added during cutting: 


oz. white pepper 

oz. onion or 1 oz. garlic 
oz. ginger 

oz. paprika 

oz. mace or nutmeg 

oz. salt 


CO 1h = 19 OO 


Sausage products should always have 
full, well-balanced flavor. In order to 
achieve such taste appeal consistently 
and conveniently, many loaf manufac- 
turers use ready-prepared or specially- 
prepared seasonings, as manufactured 
by reputable firms, in making their 
products. Such seasonings are easy to 
handle and of unvarying strength and 
flavor. 


COOK-SMOKE.—Stuff the meat in 
beef bungs, weasands or cellulose con- 


tainers, being careful to avoid air 
pockets. 

Kosher bologna is cooked in the 
smokehouse. The house must be very 


hot if the bologna is to be cooked to an 
internal temperature of 148 degs. in 2 
to 3 hours. After cooking, chill bologna 
for 20 to 30 minutes in cold water. Then 
shower with boiling water for 10 to 15 
minutes for better drying. 


CLEAN BEFORE STERILIZING 


Thorough cleaning is a necessity if 
sterilization by chloride solutions such 
as sodium hypochlorite is to be success- 
ful. A sausage manufacturer writes: 


Editor THE NATIONAL PROVISIONER: 


We have been having trouble with slimy sausage 
and have decided that conditions in our sausage 
manufacturing room are not what they should be. 
We have been using considerable sodium hypo- 
chlorite in an attempt to clear up this condition but 
have not been entirely successful. Can you sug- 
gest a reason for this difficulty? 


The preliminary cleaning which 
equipment, floors, walls, etc. receive de- 
termines to a large degree whether or 
not the use of sodium hypochlorite will 
be effective against bacteria, yeasts or 
molds. The bacteria killing actions 
through which sodium hypochlorite is 
thought to work are not selective, but 
act on other organic material present, 
such as meat particles, fat, etc. Thus, if 
not preceded by proper cleaning, the 
sterilizing solution will waste its 
strength on large particles of organic 








Pigs’ Feet Souse 


Pigs’ feet souse is a pop- 
ular food. Do you make it? 

If you do, have you found 
its sale as good as it should 
be under a good formula? 

A successful formula and de- 
tailed instructions for selecting, 
cooking and pickling pigs’ feet to 
make a high-grade souse may be 
obtained by filling out and send- 
ing in the following coupon: 
The National Provisioner, 

407 So. Dearborn St., Chicago, Il. 
Please send me reprint on “Pigs’ 


Feet Souse.” I am a subscriber to 
The National Provisioner. 

PD éiccnetecsedenesieeisnseuine 
BDL. oo alti ore-siphn > OS ored sa 
ee a ee ee ee 


(Enclosed find lic in stamps.) 
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material which should have been re- 
moved. 


Preliminary washing should be done 
with water, soap, washing powder or 
other effective cleaning agents in a sys- 
tematic manner by careful workmen. 
Seams, crevices or surface irregularities 
in equipment or room furnishings should 
be carefully cleaned and sterilized as 
the meat and fat which may lodge in 
them provide bacteria with food. Mod- 
ern equipment is designed to eliminate 
hard-to-clean spots and is fabricated of 
materials which are easily kept clean 
and sanitary. 


Sodium hypochlorite will not consist- 
ently kill all molds if its strength is 
under 0.4 per cent. Stationary and mov- 
able equipment should be sprayed, rinsed 
or dipped in a 0.4 per cent solution of 
sodium hypochlorite. Relative steriliza- 
tion is complete within from a few sec- 
onds to 5 minutes, according to the 
amount of impurities present. The dis- 
infecting solution should not be left on 
metal equipment for more than 10 min- 
utes on account of possible corrosion. 
It may easily be rinsed off with cold 
water. 


A 0.4 per cent or an even more dilute 
solution may be used to spray ceilings, 
walls and floors of the sausage curing 
cooler, sausage manufacturing rooms, 
holding cooler and the sausage pack- 
aging room. , 


SPEED OF HOG CUTTING 


How many loins an hour can be 
pulled by a loin puller? A Western 
packer writes: 


Editor THE NATIONAL PROVISIONER: 


Can you tell us the number of loins an average 
loin puller should be able to handle in an hour? 
We should also like to know how many men will 
be required to cut 300 hogs per day. 


An average good loin puller will 
handle 300 loins per hour—that is, the 
loins from 150 hogs. Pulling the loins of 
800 hogs should require only 2 td 2% 
hours. 


The number of men required to cut 
300 hogs a day would depend in part on 
the equipment available. If the work 
were done largely by hand, it would 
probably require 5 or 6 men on an 8 
hour day. In smaller plants it is cus- 
tomary to use the same gang for killing 
and cutting. After the killing for the 
day is done, these men move on to the 
cutting room and handle the hogs that 
are chilled out from the previous kill. 
This is a more economical arrangement 
in smaller packinghouses than to have 
separate gangs for killing and cutting 
operations. 
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HUNDREDS or 


THOUSANDS 


they re 
all 





Because 


From automatically controlled equipment come thou- 
sands of sheets of UNITED’S B. B. (Block Baked) 
Corkboard .. . all precision-baked by a patented 
process of combined internal and external heating 
.. all alike ... all possessing exactly the same uni- 
formity in size, thickness, density, weight, and insu- 
lating value. There are no varia- 

U Mw ITE D’S tions ... mo green centers ... no 
charred surfaces. The result is a 

e corkboard of greater flexibility, 


e 
PATENTED structural strength, with a lower 
BLOCK BAKED conductivity, thus assuring maxi- 


CORKBOARD mum insulation efficiency always. 


UNITED 


CORK COMPANIES 


KEARNY NEW JERSEY 


Manufacturers and Erectors of Cork Insulation 


SALES OFFICES AND WAREHOUSES 





Albany, N.Y. Chicago, It. indianapolis, ind. Part ag Pa. 

tsburgh, Pa. 
Baltimore, Md. Cincinnati, Ohio Milwaukee, Wis. Rock isiend, it 
Boston, Mass. Cleveland, Ohio New Orieans, La. St. Louis, Mo. 
Buffalo, N. Y. Hartford, Conn. New York, N.Y. Waterville, Me. 
Page 18 





IR CONDITIONING 


ORTH Mea pckin@ MDUSTE! 



































WHAT i 1. 
WHY Packers Need It____ 
WHERE It Cuts Costs 


These are only a few of the points on this important sub- 
ject explained in this big binder of reprints of articles from 
THE NATIONAL PROVISIONER. 





Would you like to— 


Prevent the formation of mold on packaged 
sliced bacon? 


Reduce drip losses in the smoked meat 
hanging room? 


Make dry sausage the year around? 


Age beef with small shrink loss and little 
discoloration? 


Dry up wet and dripping coolers? 


Control within close limits all factors influ- 
encing smoking results? 


Eliminate bad conditions and unsatisfac- 
tory results in the offal cooler? 


Chill hogs quickly and economically? 


You can get the answers to these questions, and many other money- 
making facts, from this compilation of articles, as well as learning 
how to proceed to obtain ideal conditions in every department 
where air conditioning can be applied profitably. 

This handbook should be on your MUST list. The price is only $1.25 


@ copy. 


ORDER YOUR COPY TODAY! 
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A Complete Course for 
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Prepared by— 
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Direct Expansion 
Coils 


HE evaporating or expansion side of 

a packinghouse refrigerating plant is 
where the real work of refrigeration is 
accomplished. The three other compo- 
nents of a compression refrigerating 
system contribute only to recovery of 
ammonia. If a refrigerant were suffi- 
ciently cheap it could be bled directly 
into cooling coils from where it could be 
blown into the outside air. 

It is less expensive to operate am- 
monia recovery sections of the refriger- 
ating system than to purchase liquified 
ammonia. The recovery system saves 
ammonia by returning it again and 
again to the cooling coils, safely and 
economically. Speed with which the cycle 
is accomplished is a measure of capa- 
city of the system. 

There are two methods of feeding am- 
monia into a refrigerating coil. The 
hand-operated expansion valve is used 
in both cases. Expansion valves should 
be selected carefully. The best can be 
regulated closely and when opened wide 
seal against a top seat so that stuffing 
boxes may be packed under pressure. A 
stop valve must always be placed ahead 
of expansion valve so that a tight shut- 
off is assured when needed. Expansion 
valve may feed directly into top pipe of 
coil or into bottom run. 


Ammonia Feeding Methods 


As soon as ammonia is introduced 
into the coil it starts to boil and absorbs 
external heat. With a top feed type, 
pressure of continually generating gas 
plus gravity causes liquid to travel back 
and forth until it finally vaporizes, the 
gas flowing from bottom pipe to com- 
pressor. Its refrigerating work is then 
completed and it is ready to complete 
the cycle and give up its absorbed heat 
to the atmosphere. The liquid has ex- 
panded or boiled so that the gas is from 
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300 to 600 times the original volume of 
the liquid. Top feed is not used as fre- 
quently as bottom feed. The reason is 
that the heat transfer capacity of the 
coil is lower. However, with a top feed, 
coil can be pumped out readily or ex- 
hausted in case a leak develops. 

When ammonia flows into bottom run 
of pipe it passes upward against grav- 
ity. As a result there is greater assur- 
ance that all of the liquid is digested 
and none entrained in exit gas. Bottom 
run of coil can be flooded, resulting in a 
higher heat transfer. The reason for 





GENERAL STORAGE PIPING RATIOS 


Square Ft. 
Dir. Expan. 
Pipe 


Tons 
Refrig. 


Room Size 
M Cu. Ft. 


20 lb. Ammonia. 
Suction Pressure 
5.5 deg. F. 
40 deg. F. Room 
Temp. 
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20 Ib. Ammonia. 
Suction Pressure 
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20 Ib. Ammonia. 
Suction Pressure 
5.5 deg. F. 

2 deg. F. Room 
Temp. 


10 
15 
pha 
30 
40 
60 


th toto 
* 
=) 
a 


te Som mm Co tote te 
i 
t 
3 


SO 
100 


— 
Re Sx 


t 
ts 

° 
gorse 
t& 

S$ 


Square Ft. 
Dir. Expan. 
Pipe 


Room Size 
M Cu. Ft. 


Tons 
Refrig. 


20 lb. Ammonia. 
Suction Pressure 
5.5 deg. PF. 
28 deg. F. Room 
Temp. 
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20 Ib. Ammonia. 
Suction Pressure 
5.5 deg. F. 
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(6, onditioning 


this is that heat flows more readily be- 
tween a liquid and a gas than between 
two gasses—that is, between air and 
ammonia vapor. 


Approximately 500 lbs. of ammonia 
liquid are evaporated to a gas when 1 
ton of refrigeration is produced. In 
order to estimate necessary amount of 
direct expansion piping required in a 
given room, assume that 1 sq. ft. of 
cooling surface (piping) extracts 50 
B.t.u. per day of 24 hours for each de- 
gree of difference between temperature 
of ammonia and temperature to be 
maintained in room. For example: 


Ammonia at 20 lbs. gauge or 5 degs. 
F; room temperature to be 32 degs. F. 

27 degs. (82—5) x 50=1,350 B.t.u. per 
24 hrs. 

288,000 
-==213 sq. ft., the amount of cool- 

1,350 
ing surface per ton of refrigeration re- 
quired. This method uses the arithmetic 
mean temperature difference, and al- 
though not strictly accurate provides a 
good general rule for proportioning 
coils. To be effective, temperature split 
between ammonia and room must be at 
least 5 degs. F. or more. 

Having determined number of square 
feet of cooling surface required, result 
is translated into number of lineal feet 
of pipe from the following table: 





Piping Surface Area 
Pipe Diameter, ins. 11% 1% 2 
Length per sq. ft. se: ga. 28 


Foregoing calculated quantities should 
be increased so that allowance is made 
for defrosting coils. Coil is shut off 
from balance of system when it is de- 
frosted, and additional coils are needed 
on extremely hot days when refrigera- 
ting facilities of plant are taxed to the 
limit. 

Expansion coils should be so installed 
that they are free from traps and pock- 
ets. Length of coil permissible on one 
expansion valve should correspond 
closely to the following recommenda- 
tions: 

1-in. coils—800 to 1,000 ft. of pipe. 

1%-in. coils—1,000 to 1,200 ft. of pipe. 

1%-in. coils—1,200 to 1,600 ft. of 
pipe. 

2-in. coils—1,600 to 1,800 ft. of pipe. 


Limiting lengths of coils are deter- 
mined by exit gas velocity. Good prac- 
tice recommends that this be below 1,500 





VARIABLE CONSTANTS 


Suet. Pres. Corr. Temp. Corr. Temp. 


Lbs. Ga. Ammonia of Brine 
10 — 8.4 —4 
15 — 1.0 3.5 
25 11.3 15.8 
30 16.6 21.0 
1938 





——-Direct Expansion—Room Temp. 
.36° 82° 


.40° 3¢ -28° 
72 .68 66 62 
34 -82 -80 78 
20 1.24 1.28 1.34 
AT 1.57 1.72 1.9% 
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lineal feet per minute for best results. 

The table on page 19 is self-explana- 
tory. It represents good practice for 
coil design for general storage work 
only. Normal operating allowances 
have been made for lights, workmen and 
transport of product into and out of the 
room. 

QUESTIONS 
(For the student to answer.) 

How many feet of 2-in. pipe should be 
installed in a storage room 40 ft. wide 
by 80 ft. long and 12 ft. high; room tem- 
perature, 36 degs. F.; ammonia back 
pressure, 25 lbs.? 

How many expansion valves should be 
used and what should be length of each 
coil? 

Which is cheaper, 1%-in. or 2-in. 
pipe, using local pipe and piping erec- 
tion costs? 


Lesson 17 considers “BRINE PIPING.” 


LOCKER PLANT NOTES 


Farmers Mutual Creamery Co., Cen- 
tral City, Ia., is planning to install a 
cooperative refrigerated locker plant 
system. 

Alden Cooperative Creamery Co., Al- 
den, Ia., has installed a new cold stor- 
age locker plant. 

A. L. Crabtree, Riceville, Ia., has 
added ice storage room and locker plant 
to his ice plant. 


HOLIDAY GREETINGS 


More Christmas and New Year greet- 
ings to THE NATIONAL PROVISIONER 
come from Oscar G. Mayer, president 
Oscar Mayer & Co., Chicago, and Madi- 
son, Wis.; Frank A. Hunter, president, 
Hunter Packing Co., National Stock 
Yards, Ill.; R. R. Pinkney, president 
Pinkney Packing Co., Amarillo, Tex.; 
W. F. Cox, president, Georgia Packing 
Co., Thomasville, Ga.; A. C. Hofmann, 
president, Hofmann Packing Co., Inc., 
Syracuse, N. Y.; T. A. Connors, head 
meat buyer, Great Atlantic & Pacific 
Tea Co., Chicago; R. H. Daigneau, vice- 
president, Geo. A. Hormel & Co., Austin, 
Minn.; Frank O. Stephens, E. W. 
Penley, Inc., Auburn, Me.; S. W. Lund, 
vice-president, and A. D. White, di- 
rector public relations, Swift & Com- 
pany; V. H. Munnecke, vice-president, 
P. Brennan Co., Chicago; Harry J. 
Williams, vice-president, Wilson & Co.; 
E. D. Henneberry, vice-president, Hull 
& Dillon Packing Co., Pittsburg, Kans.; 
I. Schlaifer, sales mgr., Wilson & Co., 
Omaha, Neb.; M. H. Magers, super- 
intendent, Superior Packing Co., 
St. Paul; Al. Smith, superintendent, 
John J. Felin & Co., Philadelphia; John 
Tiedemann, president, Tiedemann & 
Harris, San Francisco, Calif.; H. M. 
Shulman, purchasing agent and super- 
intendent, Hammond Standish & Co., 
Detroit, Mich.; H. H. Robinson, J. S. 
Hoffman Co., New York City; E. L. 
Jennings, Memphis Pkg. Co., Memphis, 
Tenn.; Mr. and Mrs. Fred Anderson, 








Improves APPEARANCE of MEAT! 


M & R’s exclusive “Roasting-Toasting” process of smoke 
production imparts a special flavor and aroma to all smoked 


meat products... 


develops a more appetizing color, a 


brighter red lean, a golden yellow fat and skin that is a 
boon to profits. The M & R Automatic Smoker cuts costs, uses 
24 less sawdust, eliminates fly-ash, reduces fire hazard, speeds 
up smoking time and provides a constant density of smoke. 


Fits every smokehouse! Write for illustrated folder. 





PATENT APPLIED_FOR 


McR AUTOMATIC 0. 





BOX 31 
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East Tennessee Packing Co., Knoxville, 
Tenn.; M. W. Stults, Agar Packing & 
Provision Co., Chicago; Arch Wallace, 
Wilson & Co., Cleveland, O.; A. J. Gil- 
lette, St. Paul, Minn.; Anton Vovel, 
Chicago Butchers’ Packing Co., Chicago. 


From among those who service the 
meat packing industry, greetings are 
acknowledged from C. T. Lenzke, C. T. 
Lenzke & Co., Detroit, Mich.; L. A. 
Bowe, advertising manager, Carrier 
Corporation; E. O. Freund, president, 
Visking Corporation; Herman Schmidt, 
president, Cincinnati Butchers Supply 
Corp.; I. Barnard, vice-president, 
Transparent Package Co.; Frank Louer, 
general manager, Oppenheimer Casing 
Co., Chicago; Roger Sprague, Baker 
Ice Machine Co., Omaha; A. O. Bau- 
mann, Commodity Appraisal Service, 
Chicago; R. J. McLaren, architect and 
engineer, Chicago; M. H. Cain & Co., 
Inc., Chicago; Van Auken-Ragland, 
Inc., Chicago; A. J. Slomanson Associ- 
ates, Inc., New York; B. B. Russell, 
president, Quick Cure Brine Products, 
Inc., Chicago; Julius Lipton, sales man- 
ager, Afral Corporation, Chicago; L. E. 
Griffin, P. G. Gray Company, brokers, 
Boston, Mass.; M. T. Zarotschenzeff 
and W. M. Zarotschenzeff, National 
Frosted Foods, Inc., New York, N. Y.; 
H. P. Henschein, Henschein, Everds & 
Grombie, packinghouse architects, Chi- 
cago; Adolf Weinberger, Meat Import 
Co., Ine., New York; F. J. Potts, well- 
known sausage expert, Long Island, 
N. Y. 


MEAT TREND UPWARD 
(Continued from page 8.) 


dex of prices received for meat animals 
was 111, as compared with 60 in the 
case of grains, 72 for cotton and cotton- 
seed, 70 for fruits, 108 for truck crops, 
107 for dairy products, 124 for chickens 
and eggs, and an average of 95 for all 
groups combined. 

“Recent official estimates indicate 
that the farmer’s income from meat 
animals in 1938 approximated $1,900,- 
000,000. This compares with $1,450,- 
000,000 for dairy products, $575,000,000 
for chickens and eggs, $285,000,000 for 
tobacco, $900,000,000 for fruits and 
vegetables, $710,000,000 for cotton and 
cottonseed, and $830,000,000 for grains. 
The cash farm income from livestock in 
1938 was only about 7 per cent less than 
in 1937, whereas the total cash income 
of farmers for all crops and livestock 
products declined about 13 per cent.” 

Turning to a discussion of exports 
and imports, Mr. Woods stated: “The 
meat trade in 1938 was marked by a 
growth in exports and a decline in im- 
ports of meat products. Exports of 
meats in 1938 approximated 107 million 
pounds, as compared with 77 million in 
1937. Lard exports increased from ap- 
proximately 137 million in 1937 to an 
estimated total of 208 million in 1938. 
Imports of meats decreased from 170 
million pounds in 1937 to an estimated 
total of 135 million pounds in 1938. The 
industry is hopeful that exports of lard 
will show a further increase in 1939.” 
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to new machinery, equipment and supplies 





INSULATION IN NEW FORM 


Dry-Zero insulation in rolls, so that 
it may be cut to size on the job, has been 
developed and placed on the market by 
the Dry-Zero Corp., Chicago. The com- 
pany will also supply the new product 
ready-cut to specified sizes and shapes. 
Although its price is considerably 
lower, the insulation has the same in- 
sulating effectiveness as other Dry-Zero 
products, it is said. 

The new product, known as Dry-Zero 
Bound-Batt, was designed for household 
and commercial refrigerators. Its ex- 
treme light weight—8/10 lb. per cubic 
foot—and its resistance to settling 


DRY-ZERO BOUND-BATT 


Available in rolls to be cut on the job or 

in any desired sizes and shapes. It is 

manufactured in thicknesses of 1 to 4 in. 
and up to 36 in. wide. 


make it particularly suitable for insu- 
lated or refrigerated transport equip- 
ment, it is claimed. Its lower cost is 
due to improved product design and 
manufacturing technique, according to 
Harvey Lindsay, president of the firm. 

The chief advantage of the new 
product, according to Mr. Lindsay, is 
the ease with which ‘it can be cut to 
specified sizes and shapes, including 
triangular or other irregular forms re- 
quired for insulating refrigerated 
equipment. 

Dry-Zero Bound-Batt has a coefficient 
of conductivity of .239 B.t.u., according 
to tests made by Dr. J. C. Peebles at 
Armour Institute of Technology, Chi- 
cago. It also possesses the moisture- 
repellent characteristics of other Dry- 
Zero insulation. 


Basie difference between Dry-Zero 
Bound-Batt and other Dry-Zero prod- 
ucts is that the fibres composing the 
bound-batt are held together by a 
microscopically fine binder so that no 
external covering is necessary. Because 
binder is so finely atomized, fibres are 
joined together only at microscopic 
points of contact and there is no in- 
crease in heat conductivity of bound- 
batt over other forms of Dry-Zero in- 
sulation. Less than five-hundredths of 
a pound of binder is used per cubic 
foot of Bound-Batt. 


To facilitate handling, Dry-Zero 
Bound-Batt is customarily covered on 
one or both sides with specially manu- 
factured asphalt-coated kraft paper. 
Edges are not bound. The product is 
sturdy and stiff enough for high speed 
production, the binder holding all the 
fibres firmly in place. It is being manu- 
factured in thicknesses of 1, 144, 2, 2%, 
8, 3% and 4 in. and in widths up to 
36 in. 


ALLBRIGHT-NELL SERVICE 


Allbright-Nell Company will estab- 
lish a permanent office in Houston, Tex., 
to service packers and allied industries 
in the South and Southwest. The office 
will be located at 832 First National 
Bank Bldg., and will be under the per- 
sonal direction of A. E. Kaeslin. He 
will have the assistance of a competent 
force of sales engineers covering this 
territory, thus increasing the efficiency 
of Allbright-Nell service in the wide 
field they cover. 


CENTURY SALES IN SOUTHWEST 


Appointment of Fred Powers as re- 
gional sales manager of the Southwest 
zone for Century Electric Co., St. Louis, 
is announced by executives of Century 
headquarters at St. Louis. Mr. Powers 
formerly managed the truck refrigera- 
tion division of Century, which exploits 
the sales of the Century Whitaker-Upp 
power systems for truck body refrigera- 
tion. 


NEW CONTINENTAL CAN PLANT 


Continental Can Co. has announced 
the acquisition, through a Pennsylvania 
subsidiary, of property in Oil City, Pa., 
consisting of 7% acres, on which will be 
constructed a modern can manufactur- 
ing plant and warehouse. Production of 
the new plant will consist primarily of 
refinery sealed oil cans. 
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ICE FOR SAUSAGE 


The problem of providing ice for the 
small sausage plant at low cost when 
needed, and in the exact amounts re- 
quired for each day’s processing, would 
seem to be on the way to satisfactory 
solution with the announcement by the 
Vilter Mfg. Co. of the development of 
a \%-ton, self-contained PackIcer, shown 
in the illustration below. 


This machine, shown for the first time 
at the recent convention of the Insti- 
tute of American Meat Packers, where 
it attracted a great deal of attention, is 
complete with compressor unit, ice mak- 
ing unit and storage bin. It occupies a 
floor space only 3 ft. wide and 4 ft. long 





FOR SAUSAGE PLANTS 


Self-contained ice making machine with a 

capacity of '/2-ton daily. The device, known 

as the PackI cer, is independent and ready 

to produce ice when set in the plant and 

connected to the water supply and electric 
power lines. 


and will produce ice 20 minutes after set 
in place in the sausage plant and con- 
nected with the water supply and a 
source of electric power. 

PackIce has found wide use in meat 
packing and sausage manufacturing 
plants both as briquets and snow. 
PackIce snow, most suitable for the sau- 
sage plant, is made in the form of fine 
crystals much like coarse snow. It is 
soft, easy to handle, slow melting and 
contains no sharp edges, points or 
chunks which might damage product. 

In addition to the new %-ton Pack- 
Icer, Vilter has also recently developed 
a 1-ton and a 2%-ton machine, making 
available units from the smallest size 
described here to units with a capacity 
of 30 tons daily. 
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” ” 
ANOTHER Fomilf GROUP OF %@ 


SUTHERLAND -MADE CARTONS 


Here’s another photo from Sutherland’s family album of attractive 
cartons for packers—a successful group of lard cartons from 1 Ib. 
to 4 lb. Sutherland has long been a leader in producing a large 
variety of food cartons whose display value and quality construction 
are a big influence on sales. 


SUTHERLAND PAPER COMPANY 


L.@.a Ww wséokomen Ete fice ay 
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Pork and Lard Markets 


FTER a rally last weekend, lard 

futures at Chicago were a little 
lower this week. Values firmed up at 
midweek but were off again on Thurs- 
day to close unchanged to 17% points 
lower than on the preceding Friday. 

Lard futures had a fair advance last 
weekend as higher hogs and grains 
stimulated commission house buying; 
liquidation in Janary lightened and local 
warehouse interests turned to the buy- 
ing side. Lard was lower Tuesday and 
had an easy undertone. Trade interests 
were credited with hedge selling and 
liquidation in January was also a de- 
pressing influence. There was some im- 
provement in sentiment Wednesday on 
persistent strength in corn and firmness 
of live hogs. Buying in May was cred- 
ited to commission houses and local 
short covering; trade interests sold. 
Lard made new lows Thursday and 
closed easy; liquidation in January and 
selling in May and July by trade inter- 
ests were features. 

Cash trade has shown the seasonal 
lack of activity. On Thursday, cash lard 
was quoted at 6.57 nominal and loose at 
6.30 bid; refined in tierces was 8.50c. 

New York market was steady. Prime 
western was quoted at 7.25@7.35c; mid- 
dle western, 7.25@7.35c; New York City 
in tierces, 6% @6%c, tubs, 742@7%c; 
refined continent, 7% @7%c; South 
America, 7% @7%c; Brazil kegs, 7% @ 
8c; shortening in carlots, 914c, smaller 
lots, 944e. 

HoGs 

Hogs were irregularly lower at Chi- 
cago this week. Receipts were fairly 
heavy. The week’s high top was $8.00 
and the low $7.85 on Thursday. Lights, 
light lights and 180@200-lb. butchers 
were off 5@15c on the week while losses 
on butchers ranging from 200 to 300 
Ibs. varied from 10@25c. Highest prices 
were paid only for 140-@160-lb. and 
160-@180-lb. hogs on Thursday; earlier 
in the week only those of 200 lbs. and 
under brought top. 


EXPORTS 


There were reports of more export in- 
quiries this week. North American ex- 
ports of bacon and hams for the week 
ended December 24 were 3,618,000 Ibs. 
and lard shipments were 2,268,000 lbs. 
At Liverpool on Thursday spot lard was 
quoted at 45s6d; Canadian A. C. hams, 
exhausted, and A. C. hams, 96s. 


CARLOT TRADING 

Trade in green meats was less active 
in the carlot market at Chicago this 
week and some cuts were lower. Light 
green regular hams were steady to firm 
with 8/10 at 17¢ and 10/16 at 15@15%c; 
heavier weights were off 4c. S. P. light 
and medium regulars were firmly held 
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and steady to %c higher, but the 16/18 
and 18/20 were down %e. Offerings on 
green skinned hams were moderate and 
there were fair inquiries. The list was 
unchanged except for 20/22 which were 
discounted 4c. S. P. skinned hams were 
%@'*éc lower with 25/30 down %c. 
Offerings of 4/6 green picnics were 
limited; the 4/6 were quoted at 12%c 
and 6/8 at 1le early in week but on 
Thursday were lowered to 12c and 
105¢c respectively. Balance of list was 
unchanged from last week. Light S. P. 
picnics were firmly held. 

Frozen green square cut seedless 
bellies were steady with moderate offer- 
ings. Bids were a shade under the mar- 
ket and on Thursday the 10/12, 12/14 
and 16/18 were down %@ c from last 
week. Light and medium cured bellies 
were off 4c on the week. Inquiries were 
quiet for D. S. clear bellies this week 
and 18/20 and heavier were %c lower. 
Cash clear bellies closed in the pit on 
Thursday at 9.25 nominal. Market for 
fat backs was quiet in spite of low 
prices; offerings were ample. Light 
backs were about steady. 


BARRELED PORK 
Barreled pork quotations were un- 
changed at Chicago this week. New 
York market was steady with mess 
quoted at $25.37% per barrel and fam- 
ily at $20.00 per barrel. 


FRESH PORK 

Fresh pork cuts advanced at Chicago 
this week in spite of somewhat quiet 
trade and liberal hog supplies. There 
was better demand for medium weight 
loins. Fresh Boston butts were strong 
in active trade with no discounting; 
there was good interest in boneless 
butts. The 8/10 loins on Thursday at 
14%c were 4c over preceding Friday. 

SAUSAGE MATERIALS 

Fresh regular pork trimmings were 
in better demand and steady this week 
at 7%c. Demand for fresh lean trim- 
mings improved. 


(See page 33 for later markets.) 





LARD EXPORTS RISING 
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1938 


Stiff Competition Faces 
Lard in England 


GGRESSIVE- merchandising by 
A manufacturers of competitive 
products must be faced by American 
lard in England, as well as in the 
United States, according to a statement 
made by a member of the trade in Liv- 
erpool and reported by the U. S. De- 
partment of Commerce. While British 
lard importers expect business in U. S. 
lard to improve greatly in 1939, be- 
cause of the reduction in duty, larger 
supplies and lower prices, this trader 
points out that competition from other 
shortenings has been very severe. 


“For many years we have had other 
shortenings in competition,” he de- 
clares, “but immediately lard got to 
a reasonable price where it could be 
retailed at 6d per pound—which it can 
be today, or even less—generally the 
competition from shortening disap- 
peared. During the past few years when 
lard has been high (and incidentally 
the quality of the bulk of the lard mar- 
keted was not the usual high standard 
of the United States variety), these 
shortenings have certainly made severe 
inroads into our trade. 


“The reasons for the establishment 
of this business, however, have not been 
the comparative value of the articles 
so much as the methods of marketing 
which these shortening manufacturers 
are able to adopt. 


Shortening Merchandising 


“For instance, they advertise the 
article in question and carry out house- 
to-house canvassing for the sale of the 
goods, offering % lb. free, for example, 
where % lb. is purchased. 


“Next, they are prepared to take back 
any goods over two months old and re- 
place them with new goods, and lastly 
they give an allowance in the event of 
the wholesale price being reduced—that 
is, if a buyer has goods on hand un- 
sold, he can claim an allowance for any 
reduction in price. Additionally, the 
selling price gives the retailer a fair 
margin of from 17% to 22% per cent 
gross on the retail selling price. 


“These are selling points which we in 
the American lard business cannot 
meet, because the people who handle 
other shortenings are insured against 
loss, insured against the goods going 
stale on their hands, and are always 
guaranteed a fixed profit. 


“The American packers will obviously 
soon have more lard than they can 
market and unless they are prepared 
to take low prices for their goods they 
will have to meet this competitive 
method of marketing.” 
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PRAGUE POWDER 


Registered U. S. Patent Nos. 2054623, 2054624, 2054625, 2054626 


YOU CAN MAKE THIS “READY TO EAT SMOKED HAM” 


Made Tender 
by 


8%, 10% or 12% Pickle 
added to green weight 
made this Ready to Eat 


Smoked Ham yield 100% 
Art ery out of Smokehouse. 
Pumping Ask for friendly advice. 





Let us start the New Year right. The meat trade can plan for 1939 and make a pro- 
gram that shows a Tages hy work at a loss? Your scale comes first. Griffith's Per- 
centage Scale is the cheapest and at the same time the best. Next comes your Hams. 
Choose the “PRAGUE BOWDER CURE” because it adds flavor, mildness and 
tenderness. 
When you offer the ‘Prague Cured Hams” you have made a reputation for sound 


judgment —the trade will follow your advice. Prague dry cured hams show less 
shrinkage in boiling. 


YOU WILL DO WELL TO BUY ALL YOUR SEASONINGS FROM OUR MILLS! 


THE GRIFFITH LABORATORIES 


1415-31 West 37th Street, Chicago, Illinois 
Eastern Factory: 35 Eighth St., Passaic, N. J. Canadian Factory and Office: 1 Industrial St., Leaside, Toronto 12, Ontario 












































4a y 
‘‘BASED ON PRICES QUOTED IN 
THE DAILY MARKET SERVICE’’ 
And thus this smart trader concludes his transaction. Why 
such confidence in THE NATIONAL PROVISIONER DAILY 
MARKET SERVICE? Because day in and day out for many years By mail, air mail or 
it has proved its reliability. ag tec. eng 
Subscribers to THE NATIONAL PROVISIONER DAILY ie 
MARKET SERVICE neither sell nor buy by “rule of thumb” meth- —" 
ods. Theirs are no hit or miss tranenctions. They KNOW THE Sausage Materials 
MARKET and sell or buy accordingly. Tallows & Greases 
Write today for a sample copy of THE NATIONAL PROVI- Oleo Oil and 
SIONER DAILY MARKET SERVICE. Apply its vital market infor- e baa 
° : ’ t : t * fe) onseed 
motion to your business. Prove to yourself that it is worth many Hides and Calfskins 
Suse Se con. Fertilizer Materials 
Market Statistics 
all handled by the 
market authority of 
the industry 
THE NATIONAL 
PROVISIONER 
407 So. Dearborn St. CHICAGO \ J 
L J 
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Hog Cut-Out Results 


OG prices averaged considerably 

higher during the three days of the 
current week than in the 4-day period a 
week earlier. Prices reached their peak 
on Wednesday at Chicago but on the 
closing day of the period increased runs 
and weakness in the wholesale fresh 
pork market resulted in a considerable 
drop and nothing sold over $7.85, with 
the bulk selling within a range of $6.85 
to $7.70. Good light hogs sold in the 
higher price brackets. 


General quality of the runs was good 
and the average weight was around 243 
lbs. against 236 lbs. at the same time a 
year ago. Supply of good butchers 
weighing over 250 lbs. was limited. 
Packing sows constituted only about 3 
per cent of the runs. Top for the week 
was $8.00, paid on both Tuesday and 
Wednesday. 


Some of the principal markets were 
open on Monday while others were 
closed. Receipts covering the 4-day 


i 


the desirability of cutting hogs without 
loss and at actual profit is apparent. 

The test on this page is worked out 
on the basis of live hog costs and green 
product prices at Chicago during the 
first three trading days of the week just 
ended, Monday being a holiday on this 
market. Packers paying the top of the 
market for their butchers have a less 
favorable showing. 


MEAT INSPECTED IN NOVEMBER 


Meat and meat food products pre- 
pared under federal inspection during 
November, 1938: 

Nov., 1938, 


Ibs. 

Meat placed in cure: 

MEE CO CER TERETE 11,710,973 

BD ‘nvidwdiewtuses4se-30 400% ...+.. 208,976,983 
Smoked and/or dried meat 

ee .. 4,168,112 

PUN wens ween 104,579,009 
Bacon sliced . . 19,967,669 
Sausage: 

a aia in -4sh'e' och 12,994,989 





LEVELING HOG-BACON OUTPUT 


Danish bacon arrivals in England 
during 4-week periods of 1938 have 
usually varied only 5 per cent or less 
from the level of the first four weeks 
of the year, while the smallest variation 
in arrivals of Canadian bacon from the 
initial period was 12.6 per cent and the 
largest was 44.2 per cent, the Industrial 
and Development Council of Canadian 
Meat Packers pointed out recently in a 
bulletin on seasonal hog production and 
its effect. 

The regularity of supplies maintains 
constant demand for Danish products 
in England at the highest possible level, 
the bulletin states. Canadian hog mar- 
ketings show wide seasonal and even 
weekly fluctuations and result in varia- 
tions in bacon shipments. Under pres- 
ent conditions it is necessary to store 
product to even off Canadian supplies 
on the British market, but the council 
points out that it would be much better 
for the hog industry and hog prices if 
it were not necessary and if the Sum- 









































period at 11 large points totaled 256,000 Dred or mnnndnied ess cc77 orc SNRBEE 0 mer shortage and Autumn glut could 
head, which was 1,000 less than a week Mees SSS See eee, CIE concatnr, | accu 86S Gee 
earlier, 24,000 less than a year agoand coca meat. bia py 
1,000 more than two years ago. er eee ees 
aS es aoe pe eet aaa : 12'817577 
All types of good butchers cut at a . Se ic 
loss, which means that product was a oe ley re .. 7,008,011 CANADIAN EXPORTS TO U. S. 
started on its way through the packing- Pork ...... | 13,228,676 October, October, 
house with a handicap. Should market oateabbttaapnabonedaebers ab 319.581 Cattle. & ll ae 
supplies during the late Winter months _ 41! other Ca Go eee 
be lighter than had been expected there 7 _ aii Hogs, No.........s0seeeeeseeees 30 5,026 
appears pretty good prospect of in- | iptnene ate «NR 897 902 ne gPhg RR SGT ASTS EY one 539 = 
ventory appreciation. However, with (leo stock ---.....ceeeeecccecse esses 10,042,042 Bacon, Ib... sssss sss, 46,800 189,800 
modern methods of handling principal Compound containing animal fat. ‘i ‘oa 821,469 se Ibs... Se Ng) ie 224,400 sav 
pork cuts resulting in quick turn-over, Sflecellancous seen nine Suimal (0-77 1359'500 Canned meat, Ibve.sssccccccscy Bk 800 
HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 
(Hog prices and product values based on THE NATIONAL PROVISIONER DAILY MARKET SERVICE, cutting 
percentages taken from actual tests in Chicago plants.) 
Per Cent Price Value Per Cent Price Value Per Cent Price Value 
ve per per ewt. live per per cwt. live per per cwt. 
wt Ib. alive wt. Ib. alive wt. Ib. alive 
——180-220 lbs.———— 220-260 lbs. 260-300 Ibs. - 
mematar WANE ookik coed ican 14.00 14.4 $ 2.02 13.70 ma. Oo 1S 13.50 13.5 $ 1.82 
er errr rer ee 5.60 tha 62 5.40 10.5 57 5.10 10.4 53 
4.00 14.0 56 4.00 13.8 55 4.00 13.6 54 
Ree SND DAD. os a cseas con en 9.80 13.8 1.35 9.60 . 13.0 1.25 9.10 12.5 1.14 
MN Te vic ioé: ws \cie-v9 v0 0 WEI 11.00 14.2 1.56 9.70 14.1 1.37 3.10 11.6 36 
II o> eso: onsdivin's os se wees sien ere ay Seis 2.00 8.7 oka 9.90 8.3 82 
AS Birra ret” 1.00 4.0 04 3.00 4.5 14 5.00 5.2 .26 
Piates and jowls.............:scescs 20 5.3 13 3.00 5.3 16 3.30 5.3 17 
ok. SE ee 5.9 12 2.20 5.9 13 2.10 5.9 13 
Pe te Oe, WORE. Wiis cae e eee 12.40 6.4 79 11.50 6.4 74 10.20 6.4 62 
IN g.aiv'ea'\ +. crane save taees 1.60 112 18 1.60 11.1 18 1.50 11.0 17 
TEE: 71.3 .22 2.80 7.3 .20 2.70 7.3 .20 
Feet, tails, neckbones............ 2.00 re 10 2.00 10 2.00 yew 10 
ge a eee re ee eae’ ol 3 | Tie 31 
TOTAL YIELD AND VALUE... .69.00 $ 8.00 70.50 $ 7.80 71.50 $ 7.16 
Cost of hogs per cwt........... $ 7.71 $ 7.41 $ 7.22 
Condemnation loss ............ 04 04 .04 
Handling & overhead.......... 59 51 44 
TOTAL COST PER CWT ALIVE $ 8.34 $ 7.96 $ 7.70 
WOE ls VAIL 65.ccceccedeesicws 8.00 7.80 7.16 
i NE I e.ikcinina.e-s.50- teenie 34 16 54 
eS) Ae ee ee .68 38 $ 1.51 
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MORE 


THEY RE SWINGING 
TO ADELMANN 


Nirosta 

(stainless) 
Steel 

Boiler 


The trend to Adelmann is apparent every- 
where. The number of Adelmann Ham Boil- 
ers in use is constantly increasing. The list 
of Adelmann users includes the shrewdest 
operators in the packing industry. And with 
good reason! 

Adelmann Ham Boilers provide exceptional 
results because of exclusive features. Ham 
cooks in its own juice, under variable pres- 
sure, through application of the Adelmann 
self-sealing cover and elliptical yielding 
springs. Hams are perfectly molded, have 
perfect flavor, and appetizing appearance. 
Hams produced with Adelmann Ham Boilers 
really sell! 


Adelmann Ham Boilers, “The Kind Your 
Ham Makers Prefer,” are made of Cast Alu- 
minum, Tinned Steel, Monel Metal, and 
Nirosta (Stainless) Steel—the most complete 
line available. The Adelmann Washer, Foot 
Press, Ham Washer and other supplemen- 
tary equipment cut ham boiling costs, assure 
perfect results from Adelmann Ham Boilers, 
and pay for themselves through economies. 
Write for free booklet “The Modern Meth- 
od” and liberal trade-in schedule. 


HAM BOILER 
CORPORATION 


Office and Factory, Port Chester, N. Y. 


CHICAGO OFFICE: 832 8. MICHIGAN AVB. 
European Representatives: R. W. Bollans & Co., 
6 Stanley St., Liverpool & 12 Bow Lane, London— 
Australian and New Zealand Representatives: Gollin 

Ce., Pty. Ltd., Offices in Principal Cities—Canadian 
Representatives: ©. A. Pemberton & Co., Ltd., 189 
Church 8St., Toronto. 
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THE ANSWER TO YOUR 
Pork Packing Problems 


will be found in this 360-page book. It is filled from cover 
to cover with practical ways of overcoming difficulties en- 
countered in day-to-day operation of the pork packing 
division of the meat plant. Special emphasis has been 
placed on figuring of tests,and 100 pages of tables showing 
results are included. "Pork Packing’ explains how you can 
apply the results to your operations. Savings in better, more 
efficient operation which can be effected when the lessons 
contained in this volume are applied will pay for the cost 
of the book many times over. 






$6%5 
POSTPAID 


Foreign: U. S. Funds 
Flexible Leather $1.00 


extra 





Here are the subjects that are discussed: Buying—Killing—Handling 
Fancy Meats—Chilling and Refrigeration—Cutting—Trimming—Cut- 
ting Tests—Making and Converting Pork Cuts—Lard Manufacture— 
Provision Trading Rules—Curing Pork Meats—Soaking and Smoking— 
Packing Fancy Meats—Sausage and Cooked Meats—Rendering In- 
edible Products—Labor and Cost Distribution—and Merchandising. 
Every phase of Pork Packing within the covers of one book! 


Order Now! Book Department 
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MEAT IMPORTS AT NEW YORK 


Imports for week ended December 23: 












Point of Amount, 
origin. Commodity. Ibs. 
Argentina—Beef extract in tins............ 5,600 
Canada—Fresh chilled pork cuts. 13,418 

—Smoked sausage ..............-:- 930 
—Smoked bacon ...... an 4,921 
Cuba—Fresh frozen steer carcass..... a 568 
Czechoslovakia—Cooked ham in tins........ 2,400 
Denmark—Liverpaste in tins....... ene 428 
—Cooked sausage in tins....... 6,131 
—Cooked ham in tins......... .. 14,577 
—Tinned cooked picnics. 4,803 
—Tinned cooked shoulders........ 186 
England—Beef extract in jars... 720 
France—Liverpaste in tins................ 1,554 
—Cooked tripe in tins...... 440 
—Tinned beef broth........ 107 
—tTinned beef consomme. . 230 
—Cooked pork chops in tins..... : 203 
Germany—Smoked ham ......... 1,629 
—Smeked sausage ....... 2,381 
Holland—Cooked ham in tins.. 41,836 
—Cooked sausage in tins 1,250 
—Smoked ham ........ 245 
—Tinned cooked shoulders.......... 23,328 
—Cooked tinned pork loins. 8,039 
Hungary—Tinned cooked pork loins........ 5,400 
ooked ham in tins.............. 64,184 

—Cooked picnics in tins.... 37,627 
Italy—Smoked ham ........... jhecouren 2,198 
—Smoked sausage ....... ee ee 12'7 99 
Latvia—Cooked ham in tins.. . 21,082 
—Cooked picnics in tins. . 8,102 
Lithuania—Cooked ham in tins. . 16,024 
—Cooked picnics in tins. 558 

New Zealand—Fresh frozen beef cuts....... 12,328 
—Fresh frozen calf livers...... 4,407 
Poland—Smoked bacon ......... ore wen .- 17,268 
—Dry salt bellies................... 22,727 

a ML ca dk wihidi age ge 40.010: 0.0'e.e bike 3,850 
—Cooked ham in tins. Ee nn 1,309,138 
—Cooked pork butts in a giaedardae ap 10,918 
—Cooked picnics in tins. Jos eewlenn 65,689 
—Cooked pork loins in tins.......... 22,890 
—Luncheon meat in tins. 10,080 
Sweden—Smoked sausage ...............055 551 
Switzerland—Bouillon cubes in tins......... 6,583 
Uruguay—Canned corned beef.........- ..» 18,000 
—Beef extract in tins............. 10,080 


PORK PRODUCTS EXPORTS 


Exports of provisions originating in 
the United States and Canada from 
Atlantic and Gulf ports: 








From 
Week Week Nov. 1 
ended ended to 
Dec. 24, Dec. 24, Dec. 24, 
1938. 1937. 1938. 
PORK. 
To Bbls. Bbls. Bbls. 
United Kingdom .......... ee sees 30 
NEE cesanavicncconeraue seen oees 30 
BACON AND HAMS. 

M lbs. MIbs. M Ibs. 

United Kingdom ++ 3,519 3,869 30,668 
Continent rere 70 3,185 
West Indies ‘ 10 9 43 
B. N. A. Colonies... > 3 cece 3 
Total . 3,618 3,948 33,899 

LARD. 

M lbs. MlIbs. M Ibs. 

United Kingdom .......... 1,281 3,649 22,093 
Continent ee 305 2,017 
Sth. and Ctl. America 574 seve 1,544 
West Indies .... ama 187 4 644 
B. N. A Colonies. = a sees 1 
WE csc ees tctocécqunne 2 », 268 3,958 26,299 

TOTAL EXPORTS BY PORTS. 
Soee and 

Pork, ams, Lard, 

From : Bbls. i Ibs. M Ibs. 
New York .... ‘ 130 746 
3oston s e'eeie cove 65 
Philade ‘Iphia : . . ane “00 11 
New Orleans :  Sineatin osee 758 
W. St. Johns. 2,367 596 
Ea 1,121 92 
Tetet WHE 6 .c6ss0c 3,618 2,268 
Previous Week ..... am 8,426 3,849 
oS 2 30 6,424 3,127 
SOP. WHEE Gelb cc cccedaese ew 3,948 3,958 

SUMMARY NOY. 1 TO DEC. 24, 1938. 

1938. 1937. 

a ee See eee 6 pees 
Bacon and Hams, M lIbs........ 33,899 18,477 
EMG, BE TRG. ccccvvcdccecescecet 26,299 34,107 
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FUTURE PRICES 


SATURDAY, DECEMBER 24, 1938. 














Open. High. Low. Close. 
LARD— 
Jan. ° 6.67% 
Mar. ... . 7.274ax 
May . 7.42% 
July ° 7.60ax 
eae eos 7.65n 
OSG cee ove eee 7.65n 
MONDAY, DECEMBER 26, 1938. 
Holiday. No market. 
TUESDAY, DECEMBER 27, 1938. 
LARD 
Jan. . 6.67% 6.67% 6.6214 + 62%4ax 
re 7.25 7.22 7.22%ax 
May 7.40 7.35 7.35b 
July 7.57% 7.52% ; -52%b 
Sept. ... Ly 7.65 7.62% 7.65b 
Oct. 7.65 eee eee 7.65 
WEDNESDAY, DECEMBER 28, 1938. 
LARD— 
Jan. - 6. 624 6.67% 6. rte 6.65b 
Mar. ... tam eee 7.22%b 
May . 7.40 73 7.40 
July ...7.5% 7.5744 7 3% 7.57%4b 
Ot: ee: aa eae — 7.6746b 
Oct. 7.6744b 
THURSDAY, DECEMBER 29, 1938. 
LARD— 
Jan. . 6.60 6.6214 6.52% 6.52% 
Mar. «Coan 7.20 7.12% 7.12% 
May . 7.87% 7.87% 7.30 7.30b 
July ... 7.52% 7.55 7.47% 7.47% 
DRS cas. <ee eee 7.60ax 
Olb. «ve ce ° 7.65ax 
FRIDAY, DECEMBER 30, 1938. 
LARD— 
Jan 6.5216 6.52% 6.50 6.50b 
Mar. ... 7.10 sae esee 7.10b 
May ... 7.30 7.30 7.27% 7.2714-30ax 
July 7.47% —— 7.45 7.45b 
Sept. . ‘i. sens 7.60ax 
ilGe -cié0: acum eee 7.65ax 
Key: ax, asked; b, bid; n, nominal; —, split. 


QUOTA ON HAMS TO ENGLAND 


American packers may export 15,- 
722,000 lbs. of hams to the United King- 
dom during the first four months of 
1939, according to a recent announce- 
ment by the British Board of Trade. 
The American share represents 91.1 per 
cent of the total of the new separate 
quota on hams established for eleven 
regulated exporting countries as a re- 
sult of the Anglo-American trade agree- 
ment, effective January 1, 1939. 


Under the trade agreement the 
United Kingdom will allow entry of not 
less than 56,000,000 lbs. of American 
hams annually. This figure is only a 
minimum, however, and a_ greater 
amount may be allowed entry if such 
imports do not upset the market. 


The United States may also export 
1,610,000 lbs. of bacon to Great Britain 
during the first third of 1939. This 
country’s share is 0.85 per cent of the 
total quota on bacon imports from all 
regulated countries. An extra bacon im- 
port allowance of 1,680,000 Ibs. was 
granted by the British Board of Trade 
for Christmas trade in the latter part 
of 1938. Since American packers were 
unable to ship on such short notice, 
however, their share, or 499,000 Ibs., 
may be shipped at any time during the 
first four months of 1939. 


1938 








CASH PRICES 


Based on actual carlot trading Thursday, 
December 29, 1938. 


REGULAR HAMS. 


Green. °*8.P. 
17n 17% 
16 17 
15% 15% 
14% 15% 
15 eee 





BOILING HAMS. 











Green. %.P. 
Noe irks ds oh wage 14 15% 
RE eiciossdevess cede va 13% rt 
EE aie ip badacuneeevan® 13% 19% 
BOOP BAAS 2.0 ccs ciccrvces 13% 
16-22 Range ......sccceeeee 13% 
SKINNED HAMS. 
Green, *S.P. 
7 17 
16% 16% 
15% 16% 
15% 16% 
5 16 
15 16 
15 154 
4 14% 
12% 138% 
12 ove 
PICNICS 
Green. °2.P. 
OT. COTE e Tee Tee 12 12% 
i, Oe re eer 10% 11% 
OD sun choices ebiwseigesnees 10% 11% 
DPE occcvcevgscesseestees 10% 11% 
12-14 sa die bela wreigennGals 10% 11% 
8 up, No. B's Wl. wvveosscs 10% coe 
Short Shank %¢c over. 
BELLIES. 
(Square cut seedless.) 
Green, *D.C. 
15 15% 
14% 15% 
13% 14% 
12% 13%4 
2 12% 
11%@11% 12% 
D. 8S. BELLIES. 
Clear. Rib 
(icvenkadeeanee 104n 
as wis Mice bebe eeane ee 10n 
PEE 94 pas 
rT Pee ork 9% 9% 
. > Serre eT 9% 9% 
BE Siro need venesndh eeeete 9 9 
OS er ees 8% 8% 
ee ere 81 8% 
5 
@5% 
5M 
5% 
6% 
6% 
6% 
7 
Extra Short Clears. . 8i4n 
Extra Short Ribs... - 84n 
Regular Plates ............ 7% 
Clear Plates .......+.+++++ n 
TOW BUtee occ cicccccccccccevccccccecvccseece 6 
Green Square Jowls..........-.+++ wrendee<ss & 
Green Rough Jowls.........---seeeeeeeeeeee 6 
LARD. 
Prime Steam, Cagh.........-scccccccsccee 6.5744n 
Prime Steam, loose...........-.0+-eee0e8 . 6.30b 
Neutral, in tierces bspdvsqr~csesbeessavese =. 
enh spessmes ess $veneseanwepeeees .25n 


Raw Leaf 


*Quotations represent No. 1 new cure. 





CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
week ended December 24, 1938, were: 


Week Previous Same 

Dec. 24. Week. Week '37. 
Cured Meats, Ibs.14,144,000 12,244,000 11,813,000 
Fresh Meats, Ibs.48,999,000 51,549,000 46,411,000 
EGG, TB. sc+ses 4,063,000 2,334,000 3,228,000 
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Machine Sales Analysis 


(Continued from page 13.) 


Machine accounting control for sales 
is very similar to that used in connec- 
tion with any other system. The ma- 
chines automatically accumulate the 
control detail. 


Invoices should go to the punch oper- 
ator in suitably sized groups. The 
groups may represent a day’s charges or 
a particular type of charges, etc. Each 
group should have an indication num- 
ber punched in the card space called 
“reference.” This number is set up by 
the operator before she punches the 
group and will be automatically re- 
corded on each card. 


After cards in a group are punched 
they are placed in the tabulator and 
listed. This is a very fast operation in 
which all information on each card is 
automatically listed. Information which 
is hooked up into adding counters on the 
machine will also be added and a total 
printed. If an adding machine tape of 
all invoice information is made before 
the invoices go to the punch operator, 
these additions can be compared with 
the tabulator totals to determine 
whether they agree. This would be an 
effective check on accuracy of punching, 
except for a possible balance of errors. 


Sight Checking Lists 


Sight checking is another method of 
determining accuracy in which individ- 
ual invoices are compared with the 
tabulator lists. Sight checking is much 
faster than adding machine checking 
and is probably preferable for every- 
thing except sales amount. An adding 
machine tape should be made of sales 
amount and attached to the group of in- 
voices which are to be punched, or 
handed to a control clerk. 


Proof sheets should be dated, headed 
and filed after checking. They provide 
a quick method of reference. Unless 
punched cards are to be sorted and run 
for a preliminary daily sales report, or 
are to be summary punched daily, they 
should be filed away for the end of the 
sales week. 


“Sales control” means a record of 
sales income offsets only, cross adding 
to a total “net income from sales.” 
Totals of all groups punched must be 
accumulated for sales control. Either a 
pen and ink record may be made of 
these totals, or one card may be 
punched, debit or credit, for each group 
total as it is proved. 


An example of a pen and ink sales 
control sheet or book might be as fol- 
lows, with the headings running from 
left to right instead of downward: 


Column No. Heading 
Bis bneccneawe Accounts Receivable 
Seca ncanegtaed Credits (returns) 
B............Credits (allowances) 
Diccacteencam Accounts Receivable, Net 
th. esse eee». Outside Cash Sales 
Mivciavane uaa Employes’ Cash Sales 
SRR ye Employes’ Charge Sales 
Ou .ccdveceius Sales Income 


Column 4 is the net result of Column 
1 less Columns 2 and 3. Column 8 is the 
total of Columns 4 to 7. Only Column 4 
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and Column 8 would be posted at the end 
of the month to the general ledger. 
Columns 5 and 6 would be cross refer- 
enced to the cash receipts book, and 
Column 7 would be cross referenced to 
the payroll summary (deduction sec- 
tion). 

A sales analysis of columns by de- 
partments, commodities, etc., may be 
derived from the tabulator. The ma- 
chine can be used for the complete job 
and for making a tabulation of sum- 
mary cards at any time during the 
financial year. At the end of the year a 
report can be obtained showing the de- 
tail of the single general ledger account 
“sales control.” 

Any kind of analysis from the sum- 
mary cards can be shown on aligned 
paper. Such analysis may be by terri- 
tory, by grouped territories, by depart- 
ment, by commodity, by commodity 
groups, ete. Results are always accu- 
rate, once the original summary cards 
are properly proved, and if summary 
ecards are punched with a scientifically- 
arranged code all the columnar work of 
cross-adding and proving is eliminated. 


Speeding Up Sales Analysis 


An important method of speeding up 
production of the weekly sales analysis 
may be mentioned at this point. The 
usual method of arriving at net sales is 
to obtain gross sales and then deduct 
returns and allowances. The only ways 
of doing this with tabulating equip- 
ment require the use of a large number 
of counters or an alphabetical machine. 


In the usual sales tabulation in this 
industry it would require at least three 
balance counters to obtain net sales by 
pieces, weight and amount. Three more 
counters would be necessary to tabulate 
returns and allowances by commodity, 
and three more would be needed to ob- 
tain an automatic balance. Installation 
of such counters would not be econom- 
ically advisable unless they were used 
fairly continuously throughout the week 
for other work. The best way of han- 
dling this problem is as follows: 


Sort all together the sales and sales 
offset cards by commodity and make a 
tabulation of net sales for the week by 
commodity, department, etc., as soon as 
the proof sheet is run on the last bunch 
of cards for the week. It is not neces- 
sary to wait until last day’s cards are 
proved as proving can be done while the 
cards are being sorted for the week. 
Any errors can be picked out and cor- 
rected after the cards have received a 
full commodity sort. 


Results Available Quickly 


Make summary punch from net sales 
tabulation and run from them the neces- 
sary weekly sales reports. It is possible 
to have a detailed sales analysis less 
than 24 hours after the week’s business 
ends. Through development of a cost- 
ing by machine method this will auto- 
matically result in a gross margin re- 
port by commodity. 

After all reports based on net sales 
are completed, sort out sales offset 
ecards. Space cards previously men- 


tioned must be sorted out anyhow, and 
sales offset cards can be sorted out in 
the same operation. Not only will they 
remain in the same territory and com- 
modity order, but gross sales cards re- 
maining will also be in the proper 
order. 


Sales offset cards are then run 
through the tabulator for a total which 
should be compared with sales control 
totals for returns and allowances in 
order to determine whether all cards 
have been sorted out. A report of re- 
turns and allowances by territory and 
commodity can then be run. The cards 
can be sorted on commodity only and a 
general sales report of returns and al- 
lowances made. If separate reports on 
returns and allowances are desired, the 
cards having weight on them can be re- 
jected in one sort, thus dividing the two 
classes of cards. 


Profit In Allied Products 


(Continued from page 11.) 


business relations have been established 
over a long period of time. 


Many packers and sausage manufac- 
turers who started jobbing products 
with some misgivings, and without 
much expectation that the revenue from 
the side lines ever would amount to 
much, have been agreeably surprised 
with the results. One packer in a north- 
ern Illinois city was extremely doubtful 
about the advantages to be gained from 
adding other lines to offer his trade 
along with his own products. After 
much persuasion he agreed to a trial. 
His initial stock comprised nine varie- 
ties of sausage. A few days after re- 
ceiving his first shipment he placed an 
order for approximately three times the 
original amount on seven of the items. 
His volume has grown until he now does 
a large business in dry sausage. 

Another small packer who started 
jobbing one product now handles four- 
teen varieties of sausage and maintains 
a large stock from which orders are 
filled daily. He has not only found the 
specialities very profitable, but attrib- 
utes much of the increase in volume of 
sales of his own products to being able 
to offer his customers a more complete 
line of the products they sell. 


NOVEMBER CHAIN SALES HIGH 


Daily average sales of chain grocery 
stores for November, 1938, were higher 
than for any preceding month this year 
and 2 per cent above sales in November, 
1937, according to a report by the 
Bureau of Foreign and Domestic Com- 
merce. Sales for the first 11 months of 
the year were about 2 per cent below 
those of the corresponding 1937 period. 


Because of the contra-seasonal in- 
crease in sales this year from October 
to November, the seasonally adjusted 
index figure of chain store sales ad- 
vanced to 96% for the latter month, as 
compared to 94% for October. 
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TALLOW.—tThe tallow market de- 
veloped unexpected activity and a 
stronger tone at New York this week. 
There were estimates that over 600,000 
lbs. of extra changed hands at 5%c and 
554c, delivered, largely at the latter 
level, which represented an advance of 
%e from the previous week. Larger 
soaper interests came into the market 
for supplies and uncovered an absence 
of pressure of offerings except on ad- 
vances. 

Producers are apparently fairly well 
sold up and are firm in their ideas. It 
is doubtful whether buyers will follow 
any sharp advances at this time, but 
the market took on a somewhat better 
appearance. 

At New York, special was quoted at 
5%c; extra, 55¢c, delivered, and edible 
loose, 6424@6%c nominal. 

Tallow futures at New York were 
moderately active and steadier. There 
were 10 tanks delivered on January con- 
tracts. The spot month sold at 5.50 
while May traded at 5.80. 

Foreign tallow offerings at New York 
showed little or no change from the 
previous week. South American No. 1 
was quoted at 3.40c; No. 2, 3.15c, and 
edible, 3.55c, all c.i.f. 

There was no London tallow auction 
this week. Argentine beef tallow at 
Liverpool, December-January shipment, 
was unchanged at 16s 6d. Australian 
good mixed, December-January ship- 
ment, was off 3d on the week at 17s 6d. 

Tallow market at Chicago was quiet 
last weekend and early this week but 
showed a little more activity on 
Wednesday and turned firmer Thurs- 
day. Prime was salable at 5%c for 
February shipment; 5%c, Chicago, was 
bid for nearby. Large consumers were 
interested only in February forward on 
tallow; edible was offered at the market 
early this week but bids were %c less. 
There were indications of quiet trading 
on a fair scale Wednesday. Tank spe- 
cial sold at 5¥%c, Chicago, immediate; 
prime was salable at 5%c, Chicago, and 
offered at 55gc, Cincinnati. Edible tal- 
low sold at market and special was 
salable in one direction at 5%c, Chicago. 
Inedible tallows sold Thursday in fair 
way at slightly higher prices. Prime 
tallow sold at 5%c, special 19 color at 
544c, and No. 3 at 5c, delivered Mid- 
east point. Prime sold at 5%c, Kansas 
City; more offerings available this basis. 
Chicago quotations, loose basis, on 


Thursday: 

Edible tallow .... 5% @6 
Fancy tallow . eee rer 
PID oiss.4-dndince naan ohne s nukes i, @5% 
Special tallow ......... coc ccc ee de OOK 
ae. eee - 5% @5% 


STEARINE.—The market at New 
York was quiet and steady. Offerings 
were light and the market was reported 
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to be well sold up. Only small sales 
were reported at unchanged prices dur- 
ing the week. Oleo last sold at 6%c, 
ex plant. 

The Chicago market was quiet and 
steady. Prime oleo stearine was quoted 
at 6'c. 

OLEO OIL.—Quiet and routine con- 
ditions prevailed in the New York mar- 
ket this week. Prices were unchanged. 
Extra was quoted at 8%@8*%c; prime, 
7% @8c, and lower grades of oil at 
7% @7%e. 

The Chicago market was quiet and 
steady. Extra was quoted at 8c and 
prime oil at 7%c. 

LARD OIL.—The market was dull 
and unchanged at New York. No. 1 was 
quoted at 8%c; No. 2, 8%c; extra, 9c; 
Extra No. 1, 9c; extra winter strained, 
9\%4c; prime edible, 10%c, and inedible, 
9%c. 

(See page 33 for later markets.) 


NEATSFOOT OIL.— Demand was 
quiet at New York but prices were 
steady. Cold test was quoted at 15%c; 
extra, 9c; extra No. 1, 8%c; pure, 10%ce, 
and prime, 9c. 

GREASES.—A rather quiet week was 
noted in greases at New York. Offer- 
ings were light and the market was 
aided somewhat by a firmer tone in 
tallow. However, consumers were not 
showing particular activity and pro- 
ducers were not pressing offerings but 
were inclined to await developments 
over the year-end holidays. 

At New York, yellow and house was 
quoted at 5c; brown, 4% @4%c, and 
choice white, 542@5%e nominal. 

Trade in greases was quiet at Chicago 
this week. Prices were about steady, 
however, and offerings were light. 
White grease sold Wednesday at 5%c, 
Chicago, immediate, and there was more 
interest in the market. Yellow grease 
was wanted at 4%c, Chicago. Quota- 
tions on Thursday were: 


EE eee rr ey ee @5% 
Sy EE oo 5.v 4 6. 4d Se eee see @5% 
PN a c0esde0 ee ee aT Ee @5% 
pe AS ee 4% @5% 
Waow SHOCKS, TESS C.F Bas cc0 cc ccwsececes @4% 


Brown grease ....... Sn aceite Wcieita tere 4% @4% 


BY-PRODUCTS MARKETS 


Chicago, Dec. 29, 1938. 


Prices continued firm for animal feed 
and fertilizer materials. Little product 
offered and sellers holding at strong 
prices. 


Blood. 


Blood market strong; sale reported at 
$3.60 per unit ammonia. 


Unit. 
Ammonia. 
Unground ... @ 3.60 


1938 


Digester Feed Tankage Materials. 


Digester tankage market strong at 
higher prices. 
Unground, 11 to 12% ammonia....... @ 3.90 


$ 
Unground, 6 to 10%, choice quality.. @ 3.90 
ERGO GD hcesecievesaniwcecawevens @ 2.235 


Packinghouse Feeds. 


Animal feed markets continue active 
at higher prices. 


Carlots. 

Per ton. 
Digester tankage meat meal, 60%....$ @ 60.00 
Meat and bone scraps, 50%.......... @55.00 
ODN OD oini526045:2080000 6000499 09 @ 70.00 
Special steam bone-meal............. @0.00 


Bone Meals (Fertilizer Grades). 


Bone meal market quiet and prices 
largely nominal. 


Per ton. 
Steam, greunl, 8. GO..6 os cicseises $24.00@25.00 
Steam, ground, 2 & 26............... 21,00@22.00 


Fertilizer Materials. 
Market on fertilizer materials quiet. 


Per ton. 


@ 3.75 & 10¢ 
. 22.50@25.00 


@ 2.85 


High grd. tankage, ground 

10@11% am. .. 
Bone tankage, ung 
Hoof meal 





Dry Rendered Tankage. 


Not much volume moving in the 
crackling market. Prices steady to 
strong. Sale one car reported at 82%4c. 
Bulk of product moving within quoted 
price range. 


Hard pressed and expeller unground, 






Ne rT $ .75@ .80 
Soft prsd. pork, ac. 

Te, CO occneses @47.50 
Soft prsd. beef, a 

Se: VER Svc cen anesetwevehoeguseeeee @40.00 

Gelatine and Glue Stocks. 
Gluestock market quiet. 
Per ton. 

NF I iiss nkscconvaenanstee $ @20.00 
SN, IEE sin os eesviveseqece asec 16.00 
Cattle jaws, skulls and knuckles. 22.00 





Hide trimmings 
Pig skin scraps and trim, per Ib., 1L.c¢.1. 


Horns, Bones and Hoofs. 


Market on horns, bones and hoofs con- 
tinues fairly active at quoted prices. 


Per ton. 
Horns, according to grade............ $35.00@60.00 
Cattle hoofs, house run.............. 28.00@30.00 
rrr reer 16.00@18.00 


(Note—foregoing prices are for mixed carloads 
of unassorted materials.) 


Animal Hair. 


Hair market quiet to weak. 


Winter coil dried, per ton............ $35.00@ 40.00 
Summer coil dried, per ton.......... 22... 25.00 
Winter processed, black, Ib........... 6 Te 
Winter processed, gray, Ib.......... 5 6c 
Cattle Switches ..ccccccccccccccccece 14 2c 


EASTEN FERTILIZER MARKETS 
(Special Report to The National Provisioner.) 
New York, December 28, 1938. 


No recent sales of tankage have been 
made around New York. The nominal 
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quotations are around $3.15 and 10c for 
ground fertilizer tankage and $3.25 and 
10e for unground feeding tankage. 
South American sold at $3.10 and 10c, 
cif. North Atlantic coast ports for 
January shipment from South America. 

Dried blood is held at $3.25 per unit, 
f.o.b. New York, the last sale having 
been made at $3.10 f.o.b. South Ameri- 
can last sold at $2.90 per unit, c.i.f. 
North Atlantic coast ports. 


Japanese sardine meal is up about 
$2.00 per ton, both for spot and for 
January-February shipment. The pro- 
duction of this material in Japan this 
year is about 40 per cent of normal. 


Dry rendered tankage is a little lower. 


FERTILIZER PRICES 
BASIS NEW YORK DELIVERY. 


Ammoniates. 
Ammonium sulphate, bulk, per ton, 
basis ex-vessel Atlantic ports, Jan. 
to June, 1939, inclusive............ @28.00 
Blood, dried, 16% per unit........... @ 3.25 


Unground fish scrap, dried, ane am- 
monia, 15% B. P. i f.o.b. fish 


BE Secasedesreedvetreneteeeete nominal 
Fish meal, foreign, wy ammonia, 
10% B. P. L., ¢.1.£. spot.cccccccces @48.50 
Be Ce iversecesesctdascee @48.50 
Fish scrap, acidulated, 7% a 
3% A. P. A., f.0.b. fish factories. . 2.50 & 50c 
Soda nitrate, per net ton; bulk, Jan. 
to June 1939 inclusive, ex-vessel 
Atlantic and Gulf ports............ @27.00 
Se TE, Be cccccccvtcccercovce @28.30 
kk eee @29.00 
Tankage, sreuns. 10% ammonia, 10% 
Ph  re- Sitg, Reo 04 chi dreeonesceses 3.15 & 10¢ 
a | engveund, 10-12% ammonia, 
Doe Be H. En, WBe ccc deccescccvece 3.25 & 10¢ 
Phosphates. 
Foreign bone meal, steamed, 3 and 50 
Se ee CN, GS cudecscaccecocee @22.75 
Bone meal, raw, 4%% and 50%, in 
Se er Oe, BE Recacecccctoucces @26.00 
Superphosphate, bulk, f.o.b. Baltimore, 
SEF GR, Bee Dies ccccccstesccccccs @ 8.00 
Dry Rendered Tankage. 
50% protein, unground.............. @65ec 
60% protein, unground.............. @b67%e 


TALLOW FUTURE TRADING 


TUESDAY, DECEMBER 27, 1938, 


High. Low. Close. 
eS >. inka oene 5.35 bid 
January . daca A Sone 5.50@5.55 
eee Dita Meee 5.50@5.65 
EG A ee ae ee vows 5.55@5.70 
uae ave § eres aa heat inane ar 5.60@5.75 
MN 4455 bededactrasees ae seed 5.70@5.85 

WEDNESDAY, DECEMBER 28, 1938. 
ME ccusanseeveces 5.50 5.50 5.50 bid 
DE ike vieeciduwes joes vows 5.60 bid 
ee os ee ae 5.65 bid 
Be sacar cadtevintneees 5.80 5.80 5.70 bid 

THURSDAY, DECEMBER 29, 1938. 
EE ict ecxtenoesae nine ree 5.55@5.7 
Oo Sore aves see 5.60 580 
eee ee onae uae 5.60@5.80 
BN accuenovidveseune ont atone 5.65@5.85 
WD bs veeseenesencsts taee ase 5.70@5.85 


nh.) ccimaeende reves ‘5.60 5.75 
MG adaeweeeevecusceas 5.65@5.85 
May 5.75@5.90 
SE dso eremd awake mien 5.75 @5.90 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
week of December 24, 1938, totaled 
745,530 Ibs.; tallow, none; greases 62,- 
400 lbs.; stearine, none. 
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CONSUMPTION PER CAPITA OF OLEOMARGARINE, AND INCOME OF 
INDUSTRIAL WORKERS, UNITED STATES, 1919-37 
INDEX NUMBERS ( 1924-29=100) 
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"PRELIMINARY 


More margarine is consumed when industrial workers’ income is high than during 

depression periods. All-time high for per capita margarine use was in the war year 

of 1918 and the two years following it; other peaks were in 1929 and 1935-37. 
(Chart by U. S. Bureau of Agricultural Economics.) 


MARGARINE AND OTHER FATS 


While consumption of oleomargarine 
in the past three years was about 18 
per cent of the total consumption of 
butter, it cannot be assumed that the 
market for butter was 18 per cent less 
than it would have been if oleomargar- 
ine had not been used, the U. S. Bureau 
of Agricultural Economics pointed out 
recently in a review of the fats and oils 
situation. 

Elimination of oleomargarine, the 
bureau states, might have a greater net 
effect on lard and vegetable shortening 
than on butter and, in any case, the 
changes in butter prices and consump- 
tion probably would be much smaller 
than the present relative volumes of 
consumption of oleomargarine and but- 
ter might indicate. 

In the decade 1921-30 the retail price 
of oleomargarine averaged 54 per cent 
as much as butter, but during the three 
years 1935-37 the price of oleomargar- 
ine was only 48.4 per cent as much as 
butter. This may have had some tend- 
ency to stimulate oleomargarine con- 
sumption in relation to butter. 

However, in recent years the price of 
oleomargarine has been much lower in 
relation to lard and vegetable shorten- 
ings than in the 1920’s and the bureau 
indicates it is probable that oleomargar- 
ine is coming more and more into com- 
petition with them. Average prices per 
pound for table and cooking fats in 
1921-30 and 1935-37 were as follows: 


Butter Margarine Lard Shortening 
1921-30.... 52.8¢ 28.5¢ 19.0¢ 24.3¢ 
1935-37.... 38.6c 18.7¢ 17.6¢ 21.6¢ 


The bureau states that if there had 
been no oleomargarine produced in 1937, 
and consumers had shifted their entire 
expenditures from oleomargarine to but- 
ter, the price of butter might have been 
raised 9 per cent. The effect would 
probably have been much less, however, 


since a considerable proportion of con- 
sumer expenditures for oleomargarine 
would have been shifted to lard and 
shortening. 


31/4 Billion Industry 


(Continued from page 8.) 


ployes), an increase of 9.3 per cent over 
116,620 in 1935, and wages paid in- 
creased from $136,467,687 for 1935, to 
$170,386,207 for 1937, an increase of 
24.9 per cent. 


The meat packing industry paid out 
$2,386,090,468 for materials, supplies, 
containers, fuel and purchased electrical 
energy during 1937 compared with 
$2,030,004,273 in 1935. 

This industry, as classified for census 
purposes, embraces establishments en- 
gaged in wholesale slaughtering and 
meat packing, including those that 
slaughter for the retail trade but also 
wholesale considerable quantities of 
meat. Establishments slaughtering for 
the retail trade only do not come within 
the scope of the census. 


Preliminary figures for the meat 
packing and slaughtering industry for 
1937, with comparisons, are as follows: 


1937. 1935. 
Number of establish- 
MONEE ...cccccccccce 1,160 1,223 
Wage earners......... 127,476 116,620 
WORD  cccrccccccccss $ 170,386,207 $ 136,467,687 


Cost of materials, sup- 
plies, containers, fuel 
and purchased energy.$2,386,090,46S $2,030,004,27 


Value of products..... $2,787,357,940 $2,362,369,081 
Value added by 
manefacture ........ $ 401,267,472 $ 332,364,808 


WANT A GOOD MAN? 


Watch the Classified Advertisements 
page for good men. 
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OTTONSEED oil futures were active 

at New York during the past week, 
in spite of the year-end holidays, and 
the market had a steady undertone. 
Values were kept within a narrow range 
by speculative evening up and selling 
of late months which met a scattered 
commission house demand on a scale 
downwards. 


There was no improvement in cash 
trade, and none is expected until after 
the turn of the year. Pressure of crude 
oil from the South was also lacking as 
most of the mills closed down over the 
holiday season. Allied commodities were 
steady and outside markets were gen- 
erally firmer, although the lard market 
had difficulty in making any headway 
on the upside and this continued to 
operate against rallies in cottonseed oil. 

Many local observers and operators 
are puzzled at the ability of cottonseed 
oil to hold current levels in the face of 
lighter consumption and relative cheap- 
ness of soybean oil and lard. Estimates 
on December consumption are running 
from 250,000 to 260,000 bbls. as against 
358,000 bbls. in December, 1937. 


No Increase in Demand 


There appears to be little prospect of 
any material improvement in demand 
during January. Visible stocks of oil 
are plentiful and competing products 
relatively cheap, and it is believed that 
consumers will continue to buy in a 
hand to mouth way without replenishing 
shelf stocks. 

The year-end report of a prominent 
Southern cottonseed oil trade factor, 
which showed a large increase in in- 
ventories, attracted considerable at- 
tention around the cottonseed oil ring 
on Wednesday. The increase in stocks 
was considered to be the result of the 
decline in distribution of cottonseed oil 
compared with last season’s record tak- 
ings. It was felt that the same situation 
would prove true in all leading quarters 
of the trade. 

December statistics which will be 
issued early next month are expected 
to make an unfavorable showing com- 
pared with the previous year. In the 
meantime, the government pig report 
has also been bearishly construed on 
cottonseed oil, in that it is felt that the 
prospect of an increase of 21 per cent 
in the spring pig crop in 1939 fore- 
shadows continuance of plentiful sup- 
plies of lard and keen competition be- 
tween lard and shortening. 

While all of these factors have been 
known for some time, cottonseed oil 
futures continue to display stubborn- 
ness towards declines. Offerings dry up 
considerably on setbacks, but unless the 
demand increases soon, there is fear 
that the South will let go of the re- 
mainder of the crop it is holding and 
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that the futures market will be called 
upon to take more hedge pressure. 

Crude markets were very quiet this 
week with Southeast and Valley holding 
at 6% to 6%c and Texas at 6% @6c. 
Nearby crude soybean oil was holding 
around 5%c and forward delivery 
around 5c. 


COCONUT OIL.—Demand was quiet 
at New York and the market was 
quoted at 3%c, Pacific Coast prices 
ranged 25% @2%c. 


SOYBEAN OIL.— Better inquiries 
were reported in the market at New 
York, but prices showed little change. 
Spot was quoted at 5@5%%c and forward 
shipment was offered at 5%4c. 


CORN OIL.—Demand was slow at 
New York but prices were steady at 
6c. 


PALM OIL.—Trade was quiet but 
prices were steady at New York. Spot 
Nigre was quoted at 35%c; shipment 
Nigre, 3c, and Sumatra, 2% @3c. 

PALM KERNEL OIL.—The market 


nominally was quoted at 3%c to a shade 
higher at New York. 


OLIVE OIL FOOT.—Prices were 
steady but trade was dull. Foots were 
quoted at 64% @6%c, New York. 


PEANUT OIL.—The market was 
quiet at New York and nominally 
quoted at 65gc. Chinese peanut oil was 
offered here at 3.20c, c.i.f., or equal to 
about 7.20c delivered in the East, and 
about 10 points lower in the West. 


COTTONSEED OIL.—Valley and 
Southeast crude was quoted Wednesday 
at 6c bid, 6%c asked; Texas, 6%c bid 
at common points, Dallas, 64¢ nominal. 


Cottonseed oil futures market trans- 





SOUTHERN MARKETS — 


New Orleans. 

(Special Wire to The National Provisioner.) 

New Orleans, La., December 29, 1938. 

Cotton oil futures were unchanged. 
Crude was steady at 6%c lb. f.o.b. mills 
with offerings light. Bleachable, steady 
to firm. Holiday dullness continues, 
with holders of cotton oil convinced 
that shorts and improving new year de- 
mand, as seed receipts and visible sup- 
ply decline, will contribute to appear- 
ance of more active markets at better 
prices. 


Dallas. 
(Special Wire to The National Provisioner.) 


Dallas, Texas, December 29, 1938.— 
Forty-three per cent cottonseed cake 
and meal, Dallas basis, for interstate 
shipment, $23.50. Basis prime cotton- 
seed oil 6.10@6.25c depending on loca- 
tion. 


31, 1938 


actions at New York for the week: 
FRIDAY, DECEMBER 23, 1938. 


—Range.— —Closing.— 
Sales. High. Low. Bid. Asked. 
DE head penies 18 739 735 737 a nom 
Pe “ eee eee 738 a trad 
MND Sates eeeewee 35 760 756 758 a 759 
SE awe aecle se 7 eee oes 758 a nom 
Bein tein wand 24 770 766 767 a 769 
ME NAden. esau _ eee eae 768 a nom 
Ee cee ee 45 778 773 778 a trad 
GES Ss ckpeivesee., om eee eee 779 a nom 
SATURDAY, DECEMBER 24, 1938. 
Holiday, no market. 
MONDAY, DECEMBER 26, 1938. 
Holiday, no market. 
TUESDAY, DECEMBER 27, 1938. 
PD. vanaswecenan 39 738 734 738 a 740 
DMS asd srtevaneae os coe eee 738 a nom 
EE ee 43 761 755 758 a 760 
er ee een one 758 a nom 
BE aad (séeeenas 35 771 765 768 a 770 
June ...... 504) a aes awe 768 a nom 
BO dxces 43 779 775 777 a trad 
MS teedekoe wee? fam sa% o 777 a nom 
WEDNESDAY, DECEMBER 28, 1938. 
PMR. ascseeeaceen 31 736 735 734 a 35 
DM” avavessiceen| Se coe coe 734 a nom 
res 13 759 754 74 a 56 
BEE kev casei Sh eee ses 754 a nom 
May ... a - 2 769 764 766 a trad 
eee eee se see sue 766 a nom 
OS ORT 779 775 775 a nom 
eee ee ee oe owe see 775 a nom 
THURSDAY, DECEMBER 29, 1938. 
ee ae' 734 730 731 a bid 
MAP. .ccccvccces — 754 a7 746 a bid 
BEAF cvcvscsvevese ees 765 756 756 a nom 
766 a bid 


GEE asessGnenae eos 774 767 
Sales, 245 contracts. ' 
(See page 33 for later markets.) 


FAT MARKETS IN FRANCE 


(Special Report to The National Provisioner from 
Emmanuel Welfling & A. Bloch, 12 Rue 
Lamartine, Paris.) 


Paris, November 31, 1938 

LARD: Market was quiet during 
course of this month. Actual quotation 
for refined pure lard was 850 francs per 
100 kilos, against 900 francs in October. 

TALLOW: Market was very quiet. 
Paris actual official quotation for acid 
melted tallow is francs 280 per 100 kilos 
naked, which is the same as at end of 
October. 

VEGETABLE OILS: Market was 
rather firmer in the last part of Novem- 
ber but again weaker to-day. Soap- 
making groundnut oil is quoted at 405 
francs per 100 kilos, naked, against 390 
at the end of October. Edible grades 
unchanged. Copra oil, 295 francs per 
100 kilos, against 287,50 at end of 
October. 


HULL OIL MARKETS 


Hull, England, Dec. 28, 1938.—Re- 
fined cotton oil, 21s 6d. Egyptian crude, 
18s 6d. 
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Chicago 


PACKER HIDES. — Despite the 
short week occasioned by the holiday, 
there was a fair movement of packer 
hides, total reported sales so far being 
about 70,000 hides. Packers obtained 
their asking prices for light native cows 
and branded cows, which were 4c over 
last reported re-sale trading or %4c up 
from last packer sales; extreme light 
native and branded steers sold steady. 

The security markets turned upward 
when relieved of what was construed as 
year-end tax selling to establish losses, 
and hide futures followed the security 
markets. Traders were credited with 
establishing the advance on light native 
cows but a good part of the sales of 
branded cows are known to have been 
made to tanners. 

Trading in steers has been confined 
so far to two packers. However, another 
packer is understood to have booked the 
greater part of recent production of 
steers to tanning connections. Packers 
had been asking %c advance on all 
descriptions but trading opened up at 
steady prices for steers just prior to 
the advance in hide futures. However, 
further business on steers has been de- 
clined and %c advance is firmly asked 
on all steer descriptions. 

Native steers last sold at 12¢ for 
Oct.-Nov. and 12%c for Sept.-Oct. take- 
off, with 12%c asked for Nov.-Dec. All 
packers sold’ total of 9,800 Nov.-Dec. 
extreme light native steers at 12c. 


Branded steer trading was confined 
to two packers, who sold 9,900 late Oct. 
to Dec. butt branded steers at 12c, 5,300 
mostly Dec. Colorados at 1114c, and 900 
mostly Dec. heavy Texas steers at 12c; 
light Texas steers last sold at 11c; ex- 
treme light Texas steers quotable 11%c. 

Heavy native cows quoted around 
11%c nom. Traders bought 9,000 Nov.- 
Dec. light native cows at 12c, and As- 
sociation sold 2,000 Dec. take-off also at 
12ce. One packer sold 20,000 and another 
5,000 Nov.-Dec. branded cows at 11%4c, 
and 5,000 straight Dec. branded cows 
sold also at 11'4c. 

The Association sold a car of straight 
Dec. bulls at 8%c for native bulls and 
7%c for brands; couple packers well 
sold up on bulls. 

LATER:—One packer sold 1,200 ex- 
treme light native steers at 12%c, or 
4c up; another sold 1,100 native bulls 
at 8%4¢. 

OUTSIDE S MALL PACKER 
HIDES. — Outside small packer ll- 
weight natives are quoted around 10'4c, 
selected, Chgo. freight basis, and some 
offerings of less desirable lots reported 
this basis. Better quality stock is usu- 
ally held at 11c or better, but on offer- 
ings made at this figure it has been diffi- 
cult to arouse any tanner interest. 
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PACIFIC COAST.—Last trading in 
the Coast market was at 10c for steers 
and 942c for cows, with good part of 
Nov. take-off moved that basis couple 
weeks ago and further business de- 
clined. Market quoted nominally around 
10¢c flat, f.o.b. shipping points, for both 
steers and cows at the moment. 


FOREIGN WET SALTED HIDES. 
—The South American market moved 
about a half-cent higher this week on 
standard steers, with present produc- 
tion approaching good summer quality 
in that market. A pack of 5,000 La- 
Platas sold early in the week at 80 
pesos, equal to 12%g¢ec, c.if. New York, 
as against 79% pesos or 12%g¢c paid late 
last week. One lot of 5,000 Smithfield 
steers sold at 78% pesos or 12%c. 
Later, 4,000 Anglo steers moved at 81 
pesos or 12%c, and 2,000 LaPlatas at 
82 pesos or 12%c. 


COUNTRY HIDES.—Demand for 
country hides is still centered on lighter 
stock, while the heavier selections con- 
tinue rather slow. Good untrimmed all- 
weights are in fair demand at 8c, 
selected, del’d Chgo., with offerings 
rather light and held at 8%c. Heavy 
steers and cows remain dull and quiet 
and quoted around 8c flat nom. Trimmed 
buff weights have sold at 9c, although 
some quote 8%@9c. Good inquiry for 
trimmed extremes and some large buy- 
ers indicate offerings rather light; tan- 
ners’ ideas usually not over 10%ce, se- 
lected, but sales have been reported up 
to 11c, presumably for better than ordi- 
nary stock. Bulls listed 6@6%ec nom. 
All-weight branded hides 74% @7%c flat 
nom 


CALFSKINS.— Packers obtained a 
half-cent advance on Dec. northern 
heavy calf 914/15 lb., and a similar ad- 
vance is usually asked on River point 
heavies and lights under 9% lb. Two 
packers sold a total of about 13,500 Dec. 
northern heavies at 191%c, and one 
moved 3,500 Cleveland and Evansville 
heavies at 20c, the usual premium; an- 
other sold 4,000 St. Paul Dec. heavies 
at 19%c. Fourth packer sold Dec. pro- 
duction of 8,000 skins at 19'%c for 
northern heavies, 18¢ for River point 
heavies and 18c for lights; other pack- 
ers ask 18%4c for River point heavies 
and also for lights. Total of 8,200 Ft. 
Worth and Dallas Dec. all-weights sold 
at 14c. 

LATER:—One packer sold 6,700, an- 
other 2,800 Dec. light calf at 1814, or 
Yee up; 1,500 Milwaukee all-wt. calf 
sold 18%c. 

Trading awaited to define market on 
city calfskins but collectors generally 
inclined to withhold offerings until after 
the first of the year. Last reported 
trading was at 15c for 8/10 lb. and 
16%ec for 10/15 lb., with these prices 
later bid, and indicated late this week 


that 17c is obtainable for the 10/15 lb. 
Outside cities, 8/15 lb., quoted around 
15@15%éc nom.; straight countries 11@ 
11%¢ flat. Chicago city light calf and 
deacons around $1.10 nom. 
KIPSKINS.—No offerings apparent 
yet on packer Dec. kipskins but higher 
prices will be asked than those last ob- 
tained for Nov. take-off, which were 
15¢ for northern natives and 14c for 
northern over-weights, with southerns a 
cent less, and branded kips 12%e. 
Bids of 13c have been repeatedly de- 
clined for city kipskins and 13'%c 
asked, with offerings apparently limited 
now. Outside cities around 13@13%c 
nom.; straight countries 10@10%%c flat. 
Packer Nov. regular slunks last 
moved at 75c; offerings of Dec. produc- 
tion expected shortly. 
HORSEHIDES.—Firmer prices are 
asked for horsehides but trade rather 
slow and scattered. Good city renderers, 
with manes and tails, quoted $3.10@ 
3.30, selected, f.o.b. nearby points; ordi- 
nary trimmed renderers $2.80@3.00, 
del’d Chgo.; mixed city and country lots 
$2.50@2.70, Chgo. 
SHEEPSKINS.—Dry pelts quiet and 
nominal at 14@14%c per Ilb., del’d 
Chgo., for full wools. Offerings of 
packer shearlings are very limited now, 
due to light production; market gener- 
ally quoted 70@75c for No. 1’s, 40@45c 
for No. 2’s and 20@22%'&c for No. 3’s, 
and one small car moved this week at 
prices reported within this range. 
Pickled skins have been neglected by 
buyers and present quality of offerings 
have attracted very little interest re- 
cently; pullers quote $4.50@4.75 per 
doz. nom., some indicating the inside 
price asked. Packer wool pelts quoted 
$1.70@1.75 per ewt. live lamb, with re- 
cent trading indicated by an outside 
packer at $1.72% per cwt. 


New York 

PACKER HIDES.—One New York 
packer sold 3,000 Nov. butt branded 
steers at the steady price of 12c, which 
about cleaned up Nov. production in 
that market. Offerings of Dec. hides 
awaited. 

CALFSKINS. — While no trading 
was reported this week by either collec- 
tors or packers, there is a fairly good 
interest in calfskins and recent quiet 
sales have kept producers in a well sold 
up position. Collectors’ 4-5’s quoted 
nominally around $1.00, 5-7’s $1.25, 
7-9’s $1.65@1.70, 9-12’s $2.55@2.60; 
packer 4-5’s quoted around $1.25, 5-7’s 
$1.55@1.60, 7-9’s $2.00 and 9-12’s $2.75, 
pending trading. 


NEW YORK HIDE FUTURES 


Saturday, Dec. 24, 1938.—Holiday. 
Monday, Dec. 26, 1938.—Holiday. 
Tuesday, Dec. 27, 1938.—Old con- 
tracts: Mar. 11.96 n; June 12.31 n; 
Sept. 12.46 n; Dec. (1939) 12.66 n; sale 
1 lot. Closing 6 lower to 1 higher. 
New: Mar. 12.82@12.85; June 13.24; 
Sept. 13.60 n; Dec. (1939) 13.95 n; sales 
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115 lots. Closing 3 lower to 4 higher. 

Wednesday, Dec. 28, 1938.—Old con- 
tracts: Mar. 11.96 n; June 12.27 n; 
Sept. 12.42 n; sales 14 lots. Closing un- 
changed to 4 lower. 

New: Mar. 12.86; June 13.17@13.19; 
Sept. 13.54 n; Dec. (1939) 13.89 n; 
sales 157 lots. Closing 4 higher to 7 
lower. 

Thursday, Dec. 29, 1938.—Old con- 
tracts: Mar. 12.08 n; June 12.42 n; 
Sept. 12.57 n; sales 16 lots. Closing 
12@15 higher. 

New: Mar. 13.00@13.02; June 13.32 
@13.33; Sept. 13.65 n; Dec. (1939) 
13.97 n; sales 290 lots. Closing 8@15 
higher. 

Friday, Dec. 30, 1938.— Old con- 
tracts: Mar. 12.01@12.08; June 12.39 
n; Sept. 12.54 n; no sales. Closing 3@7 
lower. 

New: Mar. 12.96; June 13.29@13.30; 
Sept. 13.65 n; Dec. (1939), 13.97 n; 
sales 115 lots. The closing was un- 
changed to 4 lower. 


CHICAGO HIDE FUTURES 


Saturday, Dec. 24, 1938.—Holiday, no 
market. 

Monday, Dec. 26, 1938.—Holiday, no 
market. 

Tuesday, Dec. 27, 1938.—Close: Mar. 
12.75; June 13.00; sales 6 lots. Closing 
15 higher to 5 lower. 

Wednesday, Dec. 28, 1938.—Close: 
Mar. 12.75 n; June 13.05; sale 4 lots. 
Closing unchanged to 5 higher. 

Thursday, Dec. 29, 1938.—Close: Mar. 
12.75 n; June 13.05 n; no sales. Closing 
unchanged. 

Friday, Dec. 30, 1938.—Close: Mar. 
12.95; June 13.20; sales 4 lots. Closing 
15@20 higher. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended Dec. 24, 1938, were 4,608,000 
Ibs., previous week, 5,772,000 lbs.; same 
week last year, 4,078,000 lbs.; from 
January 1 to Dec. 24 this year, 243,509,- 
000 lbs.; for the same period one year 
ago, 233,733,000 Ibs. 

Shipments of hides from Chicago for 
the week ended Dec. 24, 1938, were 
3,816,000 lbs.; previous week, 5,488,000 
Ibs.; same week last year, 3,966,000 Ibs.; 
from Jan. 1 to Dec. 24, 1938, 228,500,000 
Ibs.; 1937 period, 245,280,000 Ibs. 


LIVERPOOL PROVISION PRICES 


Prices of first quality product at Liv- 
erpool for the week ended December 8: 
Dec. 8, Dec. 1, Dee. 9, 


1938. 1938. 1937. 
per cwt. per cwt. per cwt. 


American green bellies. .$15.47 $15.22 Nominal 
Danish Wiltshire sides.. 19.93 18.37 $21.27 
Canadian green sides.... 18.05 16.16 19.63 
American short cut green 

a err 19.78 18.86 18.70 
American refined lard... 9.50 9.45 12.05 


FRIDAY'S CLOSINGS 


Provisions 


Hog products were moderately active 
and weak the latter part of the week 
with liquidation, more liberal hog ar- 
rivals and lower hog prices. Lard regis- 
tered new season’s lows. 


Cottonseed Oil 


Cottonseed oil was weaker on liquida- 
tion with little hedging, following weak- 
ness in lard, with March and later oil 
months making new _ season’s_ lows. 
Southeast and Valley crude sold at 6%, 
off %c; Texas quoted at 6%@6c. 
Cash trade is still reported compara- 
tively quiet. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were 
Jan. 7.35; March 7.47; May 7.57@7.59; 
June 7.67. Sales 152 lots. Closing 
steady. 


Tallow 
Extra tallow quoted at 5'%c Ib., f.o.b. 


Stearine 


Stearine, 6%c lb. sales, ex-plants. 


Friday's Lard Markets 


New York, December 30, 1938.— 
Prices are for export. Lard, prime 
western, $7.25@7.35; middle western, 
$7.25@7.35; city, 65@6%c; refined 
continent, 7144@7%c; South America, 
75% @7%c; Brazil kegs, 74%@7%c; 
shortening, 9%4¢ in carlots. 








SAUSAGE 
And Meat Specialties 


A volume of practical ideas on the 
layout and equipment of sausage 
plants of varying size; descriptions of 
materials used in sausage and meat 
specialty manufacture; formulas and 
operating directions; discussions of 
operating troubles and means of 
overcoming them, and an outline of 
major regulations prevailing in con- 
trol of sausage manufacture. 


—>Place your order now for this Vol- 
ume 3 of the Packer’s Encyclopedia. 
The price postpaid is $5.00. 
THE NATIONAL PROVISIONER 


407 So. Dearborn St., Chicago, I11. 


Enclosed is check or money order for 
peat for copy of ‘‘Sausage and Meat Spe- 
cialties."’ 


 Reseceuercs ; ae A 


Street . .. 
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CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Dec. 30, 1938, with com- 
parisons: 

PACKER HIDES. 


Week ended Prev. Cor. week, 
Dec. 30, week. 1937, 
Hvy. nat, strs..12 @12% 12 @12% @14% 
Hvy. Tex. strs.. @i2 @12 @i4 
Hivy. butt brnd’d 
EES Se @12 @l2 @l4 
IIvy. Col. strs.. @11% @11\% @13% 
Ex-light Tex. 
eer @11% 11 @114 @10 
Brnd'd cows .. @1ly% il @il% @10 
livy. nat. cows @114gn pil @ll 
Lt. nat. cows.. @i2 @11% @lil 
Nat. bulls .... 84%@ 8% @ 8 10 @10% 
Brnd'd bulls .. 74@ 7% @i7 9 @ 9% 
Calfskins ..... 18 @19% 18 @19% M4 @16 
an, 2 dene @iin @15 @13 
Kips, ov-wt. .. @l4in @l4 @l2 
Kips, brnd’d .. @12% @12% @10% 
Slunks, reg. .. ai @i75 275 
Slunks, bris. ..35 @40 35 @40 35 @40 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 
Nat. all-wts, ..104%@11 10%@11 9%@10 


Branded ...... 10 @10% 10 @10% 9 @ 9% 
Nat. bulls .... 6%@ 7 6%@ 7 8 @8 
Brnd'd bulls ... 5% @ 6 5% 6 7 @i7 
Calfskins ..... 15 @lin 15 @16%db 134%@15 
RS ccicvcceses 13 @138% 138 @13 12 @12% 
Slunks, reg. ... @70n @70n 65 @70n 
Slunks, hris, .. @30n @30n 30 @35in 
COUNTRY HIDES. 
livy. steers ... @ 8n @ 7%n 8KH@ 8% 
Hvy. cows .... @ &8n @ 7%n 8%@ 8% 
BUMS: cicsccces @ 9 8%@ 9 8%@ 9 
Extremes ..... 10%@11 @10% 94a 10 
GED 0 csvnccss 6 @ 6% @ 6 64%@ 6 
Caifekins ...... 11 @11% @lin 10 @104 
Sle cccas'cas 10 @10% 10 @10% 9%@10 
Horsehides ....2.50@3.30 2.50@3.20 2.25@3.40 
SHEEPSKINS. 
kr. shearlgs..70 @75 70 @75 65 @75 
Dry pelts ..... 14 @14% 14 @14% 11 @l2n 


BRITISH PROVISION MARKETS 


Liverpool, December 28, 1938.—Gen- 
eral provision market steady but firm; 
lard improving, and fair demand for 
hams. 

Friday’s prices were: Hams, Ameri- 
can cut, 96s; Canadian hams (A.C.) 
exhausted; short backs, unquoted; bel- 
lies, English, 73s; Wiltshires, 79s; Cum- 
berlands, 69s; Canadian Wiltshires, 
82s; Can. Cumberlands, 91s; spot lard, 
44s 6d. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to December 30, 1938: 
To the United Kingdom, 117,517 quar- 
ters; to the Continent, 14,192. Last 
week Argentine beef exports to United 
Kingdom were 115,110 quarters; to the 
Continent, 50,681. 


MEAT AND LARD EXPORTS 


Exports of pork, bacon and lard 
through port of New York during week 
ended December 30, 1938, totaled 1,732,- 
772 lbs. lard and 310,500 Ibs. bacon. 
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Alter Livestock Reports 


Beginning January 2, livestock mar- 
ket news reports of the Bureau of Agri- 
cultural Economics will include only 
“salable supplies” in their livestock re- 
ceipt data for public stockyards mar- 
kets, the Bureau announced this week. 
Livestock shipments direct to packers 
and through-billed shipments unloaded 
exclusively for feed, water, rest or in- 
spection will not be included in the bu- 
reau’s future reports. 


The new system of reporting will 
eliminate the direct and in-transit live- 
stock shipments, except that in-transit 
livestock unloaded at public markets 
will be included if the privilege of sale 
is extended to them. 

Under the new plan, daily receipt 
data for the various markets will be 
placed on an entirely uniform basis 
with respect to both the proportion of 
total unloads that figure in the receipts 
and the observance of a uniform hour 
for the counting of total receipts for the 
day. All daily livestock receipt data 
released will be determined on the basis 
of salable supplies, including advance 
estimates of receipts for the following 
day, the early morning estimates of re- 
ceipts for the current day, and the daily 
totals of actual receipts. 

The new basis for compiling and re- 
leasing daily receipt data will be made 
effective at all public markets affiliated 
with the American Steckyards Associa- 
tion, the membership of which includes 
all of the major and a large number of 
the smaller public stockyards. The 
change has been indorsed by the direc- 
tors of the association. 


The Bureau maintains livestock 
market reporting offices at Baltimore; 
Boston (Brighton market); Buffalo; 
Casper, Wyo.; Chicago; Cincinnati; 
Denver; Des Moines; Fort Worth; 
Houston; Indianapolis; Kansas City; 
Los Angeles; Louisville; Montgomery; 
Nashville; National Stock Yards, IIL; 


AWELL PLANNED anb 
CONVENIENT Nookup/ 


KENNETT-MURRAY 


Livestock Buying Service 


Detroit,Mich. Cincinnati,O. Dayton.0O. Omaha,Neb. 
Indianapolis, Ind. LaFayette,Ind. Louisville, Ky. 
Montgomery, Ala 


Nashville, Tenn. Sioux City, la. 
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New York (Jersey City Market); North 
Portland, Ore.; Ogden (including North 
Salt Lake; Oklahoma City; Omaha; 
Pittsburgh; San Antonio; San Fran- 
cisco; Sioux City; St. Joseph; So. St. 
Paul; Thomasville, Ga.; and Wichita. 


RESTRICT MEXICAN EXPORTS 


Reports come from Mexico of an em- 
bargo on the export of Mexican cattle 
to the United States. This is placed by 
the Mexican department of economy in 
the belief that continued shipment of 
cattle will result in a meat shortage in 
that country. There has been a heavy 
influx of cattle into the Texas ranch 
country since the reciprocal trade agree- 
ment went into effect two years ago. 
More than 75,000 head of cattle, mostly 
calves and feeders, have passed through 
El Paso from Mexico in the last year 
with shipments becoming increasingly 
heavy recently. 





NEW CATTLE IMPORT QUOTA 


(Imports 700-lb. and up cattle by quarters in 1936 
and 1937 and new quarterly limit.) 


Thou 


cand 1936 
Head 2 
New 
= 1987 Oly 
3 Limit 









While total quota on 700-lb. and heavier 
cattle imported into the United States 
under reduced duty was raised from 156,- 
000 to 225,000 head under new trade pact 
with Canada, a quarterly limit of 60,000 
head was established for such imports. 


FED LAMB PROSPECTS 


As many, if not more, lambs will be 
fed in the Corn Belt states this season 
as last. A considerable reduction in feed- 
ing in the Western states, however, will 
keep the total number fed below that of 
last season, the Bureau of Agricultural 
Economics reported on December 1. 


Change in the Corn Belt situation re- 
sulted from a relatively heavy move- 
ment of feeder lambs into these states 
in November, both from _ stockyards 
markets and direct, and a very heavy 
direct movement in the last half of 
October. Shipments through stockyards 
markets into the Corn Belt in November 
were more than one-third larger this 
year than last and were the largest for 
the month in 6 years. Records of direct 
shipments for a number of important 
Corn Belt states give a total of directs 
for the 5 months somewhat larger this 
year than last. Texas shows a much 
larger number of sheep billed to coun- 
try points in the Corn Belt for the 4 
months, July through October, this year 
than last and a continuing heavy move- 
ment. 


Indications early in December were 
that lamb feeding in the Eastern Corn 
Belt would be in about the same volume 
this year as last, with increases in Ohio 
and Illinois offsetting decreases in other 
states. Feeding in the Western Corn 
Belt seems to be on a larger scale this 
year than last, including in the total the 
wheat field lambs in Kansas and 
Nebraska. Increased feeding seems 
probable in Iowa, Missouri and Kansas, 
with little change in Minnesota and a 
decrease in South Dakota. In Nebraska 
a reduction of 25 per cent in the total in 
the Scottsbluff area probably will be 
largely, but not wholly, offset by in- 
creases elsewhere. Reports from West- 
ern states indicate that the number of 
lambs in feed lots about December 1 was 
considerably smaller this year than on 
the like date last year. 








Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 




















Do you buy your Livestock 
through Recognized Pur- 
chasing Agents? 
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CORN BELT DIRECT TRADING 


(Reported by U. S. Bureau of Agricultural 
Economics.) 


Des Moines, Ia., December 29, 1938.— 
At 20 concentration points and 10 pack- 
ing plants in Iowa and Minnesota hog 
trade opened on a higher basis this 
week, but receipts Thursday were ex- 
tremely heavy and the market turned 
sharply downward to more than erase 
the early advance. Prices on butcher 
hogs Thursday closed mostly 10@20c 
lower than last Saturday, with instances 
25c to as much as 40c off. Packing sows 
finished 15@35c down. 

Thursday’s sales of good to choice 
180-220-lb. butchers ranged from $6.75@ 
7.05, with $7.10 paid sparingly. Aver- 
ages of 220-250-lb. realized $6.60@ 
6.95; 250-290-lb., $6.30@6.70, few $6.80; 
290-350-lb., $6.05@6.50; 160-180-lb., 
$6.50@6.95; good packing sows 350-lb. 
down, $6.00@6.30, few $6.35; 350-425- 
Ib., $5.90@6.20; 425-550-lb., $5.70@ 
6.10. 


Receipts at concentration points and 
plants for week ended Dec. 29: 








This Last 

Week. week. 
Friday, Dec. 23... noe 55,200 53,400 
Sn. ee. BOi..g cc icsctace 33,500 41,400 
Monday, Dec. 26 pentane Holiday 49,000 
Wesetag.. Mee. Blo occ scccccess 35,400 63,900 
Wednesday, Dec. 28 47,900 41,300 
Thursday, Dec. 29 69,300 33,900 


CANADIAN LIVESTOCK PRICES 


STEERS. 
Week Same 
ended Last week 
Top Prices Dec. 22. week. 1937. 
PR cea 0s. 908 ..-$ 7.50 $ 7.00 $ 8.00 
Montreal vencenke Se 6.50 6.50 
WEMOR 2c cccees 6.25 7.00 6.50 
eT . 5.50 5.75 5.00 
Edmonton .......... 5.00 6.00 5.50 
Prince Albert....... 4.60 4.85 4.00 
SN eae 4.75 5.25 5.50 
Saskatoon .......... 5.50 6.00 5.25 
BREED cecccense ... 6.00 5.25 oni 
VEAL CALVES. 
Toronto . $10.50 $10.50 $10.50 
Montreal ‘ 10.50 10.50 10.00 
Winnipeg ...... os 9.00 9.00 
TT 6.50 6.5 5.50 
Edmonton ....... » ee 7.00 7.00 
Prince Albert..... 5.50 6.50 4.50 
Moose Jaw....... 6.00 6.00 6.00 
Saskatoon ....... 7.00 7.50 7.50 
Regina 7.50 7.50 cove 
BACON HOGS. 
Toronto ... ..$ 9.40 $ 9.00 $ 8.40 
Montreal’ ...... 9.50 9.25 8.75 
Winnipeg’ ..... . 8.65 8.75 8.00 
Calgary ....... . 8.00 8.15 7.75 
Edmonton .......... 8.20 8.10 7.75 
Prince Albert....... 8.40 8.50 7.75 
oose Jaw..... 8.50 8.60 7.85 
Saskatoon .... ny 8.40 8.50 7.75 
Regina .... : 8.50 8.60 rt 


a: 


2 Montreal and Winnipeg hogs sold on ‘‘fed an 
watered’’ basis. All others ‘‘off trucks.’’ 


GOOD LAMBS. 
-...$ 9.50 


Toronto .... $10.75 $ 9.00 
Oe eee 9.00 9.00 8.00 
Winnipeg eecas 8.25 8.25 6.75 
CORBET occccce 7.25 7.23 6.25 
Edmonton ..... ; 7.50 7.25 6.25 
Prince Albert..... 6.00 6.75 5.50 
Moose Jaw... i 6.75 7.00 6.00 
Saskatoon ‘ 7.50 7.35 6.25 
ee 7.50 7.50 ; 


CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
the principal packers for the first three 
days this week were 19,631 cattle, 3,017 
calves, 44,194 hogs and 36,612 sheep. 
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LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, December 29, 1938, 
as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (soft & oily not quoted). 

BARROWS AND GILTS: 
Good-choice? 

55@ 7.80 $ 

65@ 7.85 

60@ 7.80 

45@ 7.75 

20@ 7 













10@ 7.30 
6.90@ 7.10 
Medium: 
I sh as oe 7.30 .65 
OL See 7 se 160 
WG OEM. nchewekssueoxe ca 7.20@ 7.45 
PACKING SOWS: 

SPEIRS “4 Wiss ice cine arae aoe 6.50 6.70 
OME co.cc sine-cbs visio 6. 108 6.55 
8k | Re eae 6.20@ 6.50 

Medium: 
SMES 6,5 ines eae beens 6.00@ 6.40 
PIGS (Slaughter): 
Good-choice, 100-140 Ibs..... 7.15@ 7.60 
Medium, 100-140 Ibs......... 6.75@ 7.35 
Slaughter Cattle, Vealers, and Calves: 
STEERS, choice: 
SC ka ck cwhacwnses 11.00@12.25 
.. >  Sepnaeipesene 11.50@13.00 
pS Sk eae 11.75@13.25 
een 11.75@13.25 
STEERS, good: 
PO. eos achcmeangwu @11.50 
PEI crocccacccases 9.75@11.75 
SER, Sawin ounce coos 9.75@11.75 
PEEL 0:06:56: 0:bs-600d00 9.75@12.00 
STEERS, medium: 
OU, . wegc-ov weenie 7.50@ 9.75 
a.6<Gawweres ees 8.00@ 9.75 
STEERS, common (plain): 
FY S. onwcnenawcdsoe 6.75@ 8.00 
STEERS AND HEIFERS: 
Choice, 550-750 Ibs.......... 10.50@12.00 
Good, 550-750 Ibs............ 9.00@10.50 
HEIFERS: 
Choice, 750-900 Ibs.......... 10.25@11.75 
Good, 750-900 Ibs........... 9.00@10.50 
Medium, 550-900 Ibs........ 8.00@ 9.00 
Common (plain), 550-900 Ibs. 6.25@ 8.00 
COWS, all weights: 
SD eta vines dss che hd ues 7.25@ 8.00 
ME Ansan -saies ks oe.ees ada 0% eis | 7.25 
I airs atria nkbieers ae 6.00@ 6.50 
Common (plain) ........... re | 6.00 
Low cutter and cutter....... 4.25@ 5.50 
BULLS (Ylgs. Excl.), all weights: 
aids Seinen okasneesands 6.75@ 7.50 
DE Sc ortbwrenssabennes 6.75@ 7.25 
Cutter and common (plain). 5.75@ 6.75 
VEALERS, all weights: 
CD o.s:00050 vs cdcedeebeeun eS 
er aoe a 9.00@10.00 
eee 7.75@ 9.00 
Cull and common (plain).... 6.00@ 7.75 


CALVES, 250-400 lbs.: 





Slaughter Lambs and Sheep:* 


LAMBS: 
Oi ch ande oa crume ewes bye 9.15 
eee Serre 8.50@ 9.00 
_ Ee aaa Son 6.75@ 8.50 
Common (plain) ............ 5.00@ 6.75 
YEARLING WETHERS: 
INI a si05 cu cakae-ccans 6.60@ 7.75 
EY pices he sensacdexges 5.25@ 6.60 
EWES: 
Good-choice ..........+.-5+- 3.85@ 4.35 
Common (plain) & medium. 2.00@ 3.85 


(*) Quotations based on animals of current seasonal m 


12. 
10.50@12.00 11.00@12.50 10.50@12.25 10.25@12.00 
10.75@12.2 7 12.25 
10.75@12.7 


CHICAGO. NAT. STK. YDS. OMAHA. KANS. CITY. 8T. PAUL. 





7.50@ 7.75 $ 7.20@ 7.30 $ 7.20@ 7.40 $ 7.35@ 7.40 
7.70@ 7.80 7.20@ 7.30 7.20@ 7.40 7.25@ 7.40 
7.65@ 7.80 7.15@ 7.30 7 r+ | 7.40 7.00@ 7.30 
> | 7.75 7.10@ 7.30 7.15@ 7.40 6.85@ 7.05 
7.25@ 7.60 6.90@ 7.20 -00@ 7.35 6.55@ 6.90 
6.85@ 7.35 6.75@ 7.00 6.80@ 7.10 6400 6.55 
6.65@ 6.90 6.50@ 6.80 6.60@ 6.90 6.30@ 6.40 
Re Te... seneaesad sanacdias 7.15@ 7.35 
7.25@ 7.60 7.00@ 7.20 = ......... 7.00@ 7.25 
7.25@ 7.60 7.00@ 7.15  ......... 6.85@ 7.00 
6.20@ 6.40 6.15@ 6.30 6.15@ 6.40 
6.00@ 6.2 6.15@ 6.2: 6.10@ 6.25 
5.85@ 6.20 6.00@ 6.15 6.00@ 6.15 
5.75@ 6.30 5.75@ 6.15 5.75@ 6.15 
T25@ 7.50 —§«-_ cccveccce = cv vovcces 
CSO 7.40 ss cccccccce = scccccces 
10.00@11.50 10.50@11.75 10.25@12.00 10.25@11.75 


5 11.25@12.75 10.75@ 
5 11.25@12.75 


8.50@10.50 9.00@11.00 8.50@10.50 8.75@10.25 
S.00G10.18 9 50G11.25 9.00G11.00  9.00e10.60 
.00@ 10.75 i 2 iy y 
9.00@10.75 He HS 9.00@11.00 9.00@10.50 
7.50@ 8.75 7.50@ 9.50 7.25@ 9.00 1.25@ 9.00 
7.75@ 9.00 7.75@ 9.50 7.75@ 9.00 7.50@ 9.00 
6.75@ 7.75 6.50@ 7.75 6.75@ 7.75  6.50@ 7.50 
9.75@11.00 9.50@10.75 9.75@10.75 9.50@11.25 
8.25@ 9.75 8.00@ 9.50 8.00@ 9.75  8.25@10.25 
9.50@10.75 9 50@10.50 9.75@10.75 9.50@10.50 
8.25@ 9.50 8.25@ 9.50 8.00@ 9.75 8.25@ 9.50 
7.25@ 8.25 7.00@ 8.25 6.75@ 8.00 7.00@ 8.25 
6.25@ 7.25 5.75@ 7.00 5.75@ 6.75 5.75@ 7.00 
6.50@ 725 6.00@ 7.00 6.25@ 7.00 6.25@ 6.75 
5.75@ 6.50 5.50@ 6.00 5.50@ 6.25 5.75@ 6.25 
5.00@ 5.75 5.25@ 5.50 5.25@ 5.50 5.25@ 5.75 
3.50@ 5.00 4.00@ 5.25 3.75@ 5.25 3.50@ 5.25 
6.75@ 7.25 6.50@ 7.25 6.40@ 665 6.50@ 7.00 
6.00@ 7 6.25@ 6.75 5.75@ 6.40 6.00@ 86.75 
5.00@ 6.00 5.50@ 6.25 5.00@ 5.75 5.00@ 6.00 
12.25 8.00@ 9.00 10.00@10.50 9.50@10.50 
yagis (Seis Heats ise te 
5 we 9.75 5.00@ 6.00 5.50@ 7.00 5.00@ 7.00 
1.75@ 8.75 7.0@ 8.00 8.50@ 9.25 8.00@ 9.00 
7.00@ 7.75 6.00@ 7.00 7.50@ 8.50 7.00@ 8.00 , 
6.00@ 7.00 5.50@ 6.00 6-50@ 7.50 6.00@ 7.00 
4.50@ 6.00 5.00@ 5.50 5.25@ 6.50 5.00@ 6.00 
9.00@ 9.25 8.65@ 9.00 8.50@ 8.85 8.60@ 8.75 
8.25@ 9.00 8.00@ 8.65 8.00@ 8.50 8.00@ 8.60 
7.00@ 8.25 6.75@ 8.00 7.00@ 8.00 7.00@ 8.25 
5.75@ 7.00 5.75@ 6.75 6.00@ 7.00 6.00@ 7.00 
cangeaane 6.50@ 7.75 6.75@ 7.75 6.50@ 7.50 
RRND: 5.50@ 6.50 5.50@ 6.75 5.50@ 6.50 
3.25@ 4.00 3.50@ 4.15 3.25@ 4.00 3.50@ 4.10 
2:00@ 3.25 2.00@ 3.50 2.00@ 3.25 2.00@ 3.50 
rket weights and wool growth. 





NEW YORK LIVESTOCK 


Receipts week ended December 24: 
Cattle. Calves. Hogs. Sheep. 











Tareey CUP... 2 scc0c8e 3,816 10,045 6,322 31,078 

Central Union....... 1,775 1,041 1 8,201 

New Week... .cccccce 187 1,796 23,856 6,474 
Detal cocscvccdces 5,778 12,882 30,179 45,75 
Last week ........ 6,368 11,225 23,336 45,556 


Two weeks ago.... 7,147 14,706 22,727 36,064 
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PACIFIC COAST LIVESTOCK 


Receipts five days ended Dec. 23, 
Cattle. Calves. Hogs. Sheep. 


Los Angeles ........ 4,958 1,570 1,332 1,536 
San Francisco ...... 780 55 421,125 = 2,400 
POPGERE coccccccese 2,235 285 5,060 1,935 


DIRECTS—Los Angeles: Cattle, 39 cars; calves, 4 
cars; hogs, 121 cars; sheep, 61 cars. San Francisco: 
Cattle, 50 head; calves, 20 head; hogs, 2,750 head; 
sheep, 900 head. Portland: Hogs, 2,019. 








PACKERS’ PURCHASES 


furchases of livestock by packers at principal 
centers for the week ending Saturday December 24, 
1938, as reported to The National Provisioner: 


CHICAGO. 

Armour and Company, 1,308 hogs; Swift & Com- 
pany, 1,273 hogs; Wilson & Co., 5,049 hogs; Western 
Packing Co., Inec., 1,795 hogs; Agar Packing, Co., 

hogs; Shippers, 9,921 cattle, 25,268 hogs, 
11,365 sheep; Others, 27,813 hogs. 

Total: 28,934 cattle; 4,886 calves; 69,359 hogs; 
41,508 sheep. 

Not including 1,024 cattle, 811 calves, 37,583 
hogs and 2,413 sheep bought direct. 


KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 











Armour and C aang 2,708 963 1,378 5,663 
Cudahy Pkg. Co..... 1,333 515 T5T 
Swift & Company ‘ §22 1,131 
Wilson & Co 559 816 
Kornblum Pkg. Co... = 715 2 seas 
Ge n0secaukeesnes 3,778 70 1,128 

Wh cccisetiene 11,464 2,631 5,210 17,803 
Not including 28,384 hogs bought direct. 

OMAHA. 
Cattle and 

Calves. Hogs. Sheep. 

Armour and Genaeey eons 4,505 3,740 8,267 

Cees Fees CSc ccsscocsevce 2,684 3,155 6,644 

Swift & Dna sewenvewenn 3.947 2,823 6,070 

. . 2. Sere 854 2,866 ooee 
GEE chkeweccccccevessteses sees 13,887 


Cattle and calves: Eagle Pkg. Co., 19; Genter 
Omaha Pkg. Co., 133; Geo. Hoffmann, 20; Lewis 
Pkg. Co., 670; Nebraska Beef Co., 504; Omaha Pkg. 
Co., 173; John Roth & Son, 88; South Omaha Pkg. 
Co., 166; Lincoln Pkg. Co., 270. 

Total: 14,030 cattle and calves; 26,471 hogs; 
20,981 sheep. 

Not including 21,976 hogs bought direct. 


EAST ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 
Armour and Company 2,193 1,042 1,367 3,886 


Swift & Company... 2.234 ‘942 11220 3.295 
Hunter Pkg. Co...... 1,059 294 1,627 894 
Shippers ..... "5! 4'158 3,962 171365 3,290 
Others ....... [th o'ge7 "176 14/470 ‘550 

EE Re 12,431 6,416 36,049 11,915 


Not including 1,157 cattle, 2,758 calves, 42,479 
hogs, and 2,201 sheep bought direct. 


8ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 


Swift & Company. 1,404 822 5,600 9,593 
Armour and Company 1,665 294 4,694 4,42 
GEOTD. ccccccoseceee 1,118 251 2,506 1,846 

AN eee caters 4,187 867 12,800 15,868 


Not including 2,505 hogs bought direct. 


SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 





Cudahy Pkg. Co..... 1,972 97 6,015 5,136 
Armour and Company 2,377 1006, 201 5,079 
Swift & Company.. B1 euns 1,286 Oe 
eae 2,3 169 387,941 3,205 
WEE -avcetces eveus 286 13 54 eece 

WROD sa vccccsaveus 8,250 379 21,497 13,420 


OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Company 1,866 764 #1,518 1,324 





Wilson & Co........ 1,869 831 1,646 1,249 
OURCPR cccccrccccces 273 36 = «1,055 2 
Total ...ccccccees 4,008 1,631 4,219 2,575 


Not including 27 cattle and 664 hogs bought 
direct. 


WICHITA. 
Cattle. Calves. Hogs. Sheep. 


1,335 896 1,185 4,088 
623 61 522 cove 


Cudahy Pkg. Co 
Dold Pkg. Co... 


















Wichita D. B. © 6 
Dunn-Ostertag ...... 59 owes <axnce 
Fred W. Dold....... 110 enn 341 
Sunflower Pkg. Co... 87 ae 209 
Pioneer Cattle Co.... 15 eees 
Keefe Pkg. Co....... 17 
TES 2,202 957 «2,257 4,088 
DENVER. 
Cattle. Calves. Hogs. Sheep. 
Armour and Company 399 78 1,249 4,683 
Swift & Company... 557 70 1,370 4,381 
Cudahy Pkg. Co..... 516 66 9038 «1,351 
DEO. cccvedccccice 862 24 916 1,427 
WUE - Kenvceccunes 2,334 468 4,438 11,842 
FT. WORTH. 
Cattle. Calves. Hogs. Sheep. 
Armour and Company 1,733 867 1,867 1,573 
Swift & Company... 1 1,076 1,431 1,714 
City Packing Co..... 76 322 oeee 
Blue Bonnet Pkg. Co. 25 376 cove 
Rosenthal Pkg. Co... 8 39 ‘ 
BAA coccccccese 2,052 4,035 3,287 
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ST. PAUL. 
* Cattle. Calves. Hogs. Sheep. 
Armour and Company 1,673 2,766 14,264 4,866 





Cudahy Pkg. Co..... 721 11364 eine eens 

Swift & Company... 2,728 3,449 15,288 8,126 

United Pkg. Co...... 1,735 303 ecee coce 

Rifkin Pkg. Co...... 454 30 

EE Setibvcveeneos 1,426 744 ea <a 
, arene 8,787 8,656 29,552 12,922 





Not including 52 cattle, 187 ealves, 11,907 hogs 
and 389 sheep bought direct. 
MILWAUKEE. 
Cattle. Calves. Hogs. Sheep. 


Vlankinton Pkg. Co... 1,677 5,208 9,704 929 
Armour and Company, 














Sarr 772 2,578 eens ° 
BNO ocaccveeves 135 18 41 125 
GITE kcccccavccece 695 600 os 325 

MOONE «ce ekeres 3,279 8,402 9,803 1,379 

INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 

Kingan & Co........ 1,257 384 8,292 1,836 
Armour and Company 696 281 1,754 ooes 
Ililgemeier Bros.... 8 mee e 
Stumpf Bros........ eas eevee 110 ° 
Meier Pkg. Co...... 72 3 251 eoue 
Wabnitz and Deters. . pst 105 224 24 
Stark & Wetzel..... 136 37 365 4 
Maass Hartman Co.. 33 14 eoss oose 
Shippers eee 511 1,295 11,457 
Others 607 167 170 

ge emer 5,349 2,286 23,431 9,188 

CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 

S. W. Gall’s Sons... .... 16 250 
E. Kahn's Sons Co... 358 172 368 
Lohrey Packing Co.. 2 eeee 
H. H. Meyer Pkg. Co. 17 ease ‘ 
J. Sehlachter’s Sons. 103 105 25 
J. &F. Schroth P. Co. 26 ines éuag 
J. F. Stegner Co.... 219 280 Sues 29 
EOE 271 176 =: 11,388 eee 
Others Ls cacten avdcariael 1,348 564 365 208 

ee 2,344 i: 313 12,357 880 


Not including 874 cattle, 4,207 hogs and 918 
sheep bonght direct. 
RECAPITULATION. 
CATTLE. 
Week Cor. 


ended Prev. week, 
Dec. 24. week. 1937. 


Or 28,934 34,908 29,929 
> eee 11,464 1,452 14,702 
SE we tineueeey se cewas 14,080 13,517 12,842 


East St. Louis 
St. Joseph . area 
Sioux City . 
Oklahoma: City” 




















. >See 2,202 2,608 2,413 
a hae» see eueasiase 2,334 3,350 3,010 
 6t.0 0506600 deen ee 8,787 8,824 8,460 
ee ee 3,279 4,084 3,496 
CE Se 5,349 5,421 4,780 
ra 2,344 2,854 2,022 
ik ee 3,668 4,743 61151 
EE hcrneeOciaeeehe 111,267 119,849 115,564 
*Cattle and calves. 
HOGS. 
NN ss a6ie hs Sens eeuee 69,359 
RE CIE cccccsscecese 5,210 
ee 26,471 
East St. Louis........... 36,049 
«See ee 12,800 
SE dene e:d.acime decor 21,497 
Oklahoma City .......... 4,219 
EE Gad hins ie 6e.vao enon 2,257 
TE aia ec p-sias oka e oe 4,438 
OO ae 29,552 
CO , 803 
EE nee ccveesee 23,431 
EE it'w'e'e uke eeweae 12,357 
| 4,035 
J ere 261,478 
SHEEP. 
ons 6 ois cae ah eu 41,508 
Kansas Cit 17,803 
EE was e¢aae . 20,981 
East St. Louis......... 11,915 
=< eats 15,868 
CE 13,42 
Oklahoma City .......... 2,575 
_ eee m 
SE 340-4 6.600.0-00:0tmas e6 x 
SE evecevseetet cee 12,922 
CO FR 1,379 
eae 9,183 
. arr es 880 
Ps WER. coeceeenseseee 3,287 
MEE wereeassasuccemes 167,651 159,468 134,760 





Ask THE NATIONAL PROVISIONER for 
“Air Conditioning” — An information 
service for the meat processor, 


CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods: 


RECEIPTS. 

Cattle. Calves. Hogs. Sheep. 
Men., Dec. BD. ...<c- 7,337 
Tues., Dee. .-. 6,686 







Wed., Dee. 
Thurs., Dec 
Fri., Dec. 2 


9, 442 















2u7 
Sat., Dee. 2 100 
Total this week.... 5, 5,610 
Previous week... . 36, $ 6,287 12 
TORE BBO.. cs ccccicses 38! 6,683 
Two years ago.. ....30,392 5,463 

SHIPMENTS. 
Cattle. Calves. Hogs. Sheep. 

Men., Dee. UB. ..<.0 2,138 157 = 4,485 + 2,12 
Tues., Dec. 20....... 2,429 248 °5,451 3,486 
Wed., Dec. -. 2,563 72 4,509 644 
ss hurs., Dec . 1,646 22 4,116 1,337 
Fri., Dee. wae 876 133 «655,004 = 33, 468 
Sat., Dec. BE... 100 eooe 200 500 
Total this week & 632 23 765 11,555 
Previous week...... 12,342 712 19, O1l 16,549 
TOR? OHS. sc cccsvcsces 8,148 595 (1 1 9,845 
Two years ago....... 9,971 997 4,836 





DECEMBER AND YEAR RECEIPTS. 


Keccipts thus far this month and 1938 to date 
with comparisons: 








— December — -—————Year———— 

1937. 1938. 1937. 
Cattle, . .... 99,236 131, O51 1,854,699 1,946,753 
Calves 909 21,933 20,913 381,110 
Hogs 4,076,431 3,867,283 





2°507,650 2458/2296 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 
Week ended Dec, 24.$10.65 $7. 25 * oe $9.00 


Sheep 





*Previous week...... 10.10 7.15 8.85 
Steen 9.00 : * 8.75 
1936 10.50 10.15 9.00 
BEE. wicddas oe! ee coun 10.05 9.70 11.50 
SEL %oeca ata bobwiace aint 8.15 6.55 8.50 
rr 5.25 3.80 7.40 

Av. 1933-1937...... $8.60 $7.65 $3.50 $9.05 


SUPPLIES FOR CHICAGO PACKERS. 
Cattle. Hogs. Sheep. 


Week ended Dec, 24........ 19,512 80,401 29,828 
*Previous week............ 24,534 108,461 33,732 
1937 68,776 28,422 


69,384 31,231 
62,860 37,457 
63,761 38,616 


HOG RECEIPTS, WEIGHTS AND PRICES. 


Av. 
No. wt., -——-Prices—-- 
rec'd. Ibs. Top. Avy. 
*Week ended Dec. 24.104,200 245 $8.00 7 
«ho 





Previous week....... 127,826 245 7.50 

BE ekveo.une ¢ueweues 87,412 2322 8.90 7.90 
1936 Serre rete 88,936 227 10.45 10.15 
SN tn Giv avant peeaatand 82,712 231 10.20 9.75 
| RT re 77,887 218 7.25 6.55 
BEE vcccenceocndensed 144,502 226 3.35 3.80 


Avg., 1933-1937..... 96,300 226 $8.05 $7.60 
*Receipts and average weight for week ending 
Dec. 24, 1938, estimated. 


CHICAGO HOG SLAUGHTERS. 
Hog slaughters at Chicago under “oo inspec- 
tion for week ending Friday, Dec. 23, 193 
Week CNGIEe DOC. Be occ cccccccvcvscces 
oo, o_o err ae 
GG ta. Weinncae couing ota teieoeeenaeee 10,353 
1936 





CHICAGO HOG PURCHASES. 
Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, December 29. 


Week ended Prev. 
Dec. 29. 





week. 
l’ackers’ purchases .......... 46,143 47,877 
Direct to packers............ 26,788 39,245 
Shippers’ purchases ......... 25,375 24,054 
EE cin ct eatewoans cows “98,306 111,176 


PLENTY OF GRAIN FEED 


Final estimates of the U. S. Depart- 
ment of Agriculture place the 1938 corn 
crop of the United States at 2,542,238,- 
000 bu. The total wheat crop was esti- 
mated at 930,801,000 bu. Both crops are 
above average and indicate two years of 
big grain feed supplies, as a fair per- 
centage of the wheat crop is also fed to 
livestock. The oats crop totaled 1,053,- 
839,000 bu. 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 
SIONER show the number of livestock slaughtered 
at 16 centers for the week ended December 24, 1938. 


CATTLE. 
Week Cor. 


ende 4 Prev. week, 
- Week. 1937. 


Chicago 
Kansas C ity : 
Omaha* ...... 

East St. Louis. 
aa 

Giewn Cray .....- 
Wichita® ...... 

Fort Worth... 
Philadelphia P 
Indianapolis .......... 
New York & Jersey City.. 
Oklahoma City* . 
Cincinnati 

Denver ..... 

St. Paul. 

Milwaukee 





ae 115,476 116,427 


*Cattle and calves. 


Chicago ..... ree re 
Kansas City 
re 

East St. Louis 

St. Joseph 

Sioux City .. 

2.) 

Fort Worth... 
Philadelphia 
Indianapolis .. 
New York & Jersey C ity 
Oklahoma City.... 
Cincinnati 

Denver 

St. Paul . 

Milwaukee 


120,444 1 10,353 





Total .,. aia ooo - 004,308 


SHEEP. 
Chicago .. : 
Kansas City 


eee 13,886 
East St. Louis.. 8,764 
St. Joseph ...... 9,470 
Sioux City ..... 13,299 
Wichita . 3 3,299 
Fort Worth. 2,748 


Pr hiladelphia : 
Indianapolis ee erro 
New York & Jersey City... ° 
Oklahoma City. ‘ 

Cincinnati ... 
Denver .... 
St. Paul .. 
Milwaukee 





Total ..............+..197,383 190,583 172,980 





RECEIPTS AT CHIEF CENTERS 
Week ended December 24, 1938. 





At 20 markets: Cattle. Hogs. Sheep. 
Week ended Dec. 24..155,000 387,000 220,000 
Previous week. . . 188,000 477,000 232,000 

noe 146,000 334,000 179,000 
os 149,000 327,000 194,000 
Sov ecce coe 279,000 207,000 

At 11 markets: Hogs. 
Week ended Dec. 24..... drone oti 338,000 
Previous week........ eer 
. ie enee : 287,000 
oe wees — ‘ 264,000 
1935 238,000 
GE, ievckde oat chakteseaeacecs 208,000 

At 7 markets: Cattle Hogs. Sheep. 
Week ended Dec, 24. .106,000 287,000 161,000 
Pr 


fious week....... 25,000 355,000 152,000 
ooscce Gee 247,000 117,000 

. 101,000 235,000 122,000 

bbe oe 109,000 175,000 126,000 
1934 Creccccccece --. 95,000 326,000 169,000 





U. S. INSPECTED HOG KILL 


At 8 points for the week ended De- 
cember 23, 1938, compared: 


Week Cor. 
ended Prev. week, 
Dec. 23. week. 1937 


ND: sca awenadet haw bes 
Kansas City, Kansas. 2, 2 35, 
Eee Ss: 48,524 42,388 36,985 
St. Louis & East St. Louis 69,602 81,215 54,090 
Sioux City y 
St. Joseph. 








N. ¥., Newark and J.C.) 40,052 47,091 55,293 


SO eRe ee 413,088 443,144 397,439 








MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. S. Bureau of Agricultural Economics.) 
WESTERN DRESSED MEATS. 


NEW YORK. PHILA, BOSTON. 

STEERS, carcass Week ending December 24, 1988............ 8,862% 2,046 2,259 
WORE NIE ao ccchnsecsaueweeesaesens 9,671 2,568 2,693 

Same week year ago 7,373 2,116 2,355 


COWS, carcass 


BULLS, carcass 


VEAL, carcass Week ending December 24, 


NONE MOURNED Case ers écevense 
Same week year ago.......... 


Week ending December 24, 1938 


LAMB, carcass 





Week ending December 24, 1938 
WOR DUCTEOED cc cccewcccoucs 
Same week year ago.......... 
Week ending December 24, 1938 
WOO, GOUENED: oc oc ce cscoccs 
Same week year ago.......... 


Beagles assure 1,532 1,603 
CUSROS NCES ESS 1,604 1,612 
hen eweage kes 1,664 1,387 

ees evaveess 307 361 
Ct6e rescore . 329 
Misdeeuke eens 256 

10,593 





cveeccocees ‘ 7 218 
Tr ererre et 38,541 





We EE ob acct oe dens ceccwesedereees 37,130 
GE CET ET TY PECL Tee 30,521 
MUTTON, carcass Week ending December 24, 1988.......... F 1,618 
Wr irk ceedettveriwetnsesecums 1,772 
MAUR WOE PORE BIB. oon cc ccc icccccsice re 2,735 
PORK CUTS, tbs Week ending December 24, 1988............ 2,920,233 483,921 299,992 
I on ite av bce otsrecenues 2,619,829 658,716 362,836 
a NE IN ic Sata bn crescunteens 2,378,554 593,754 825,626 
BEEF CUTS, lbs Week ending December 24, 1988............ 690,519 
TEED 5 6605-44004 004 00500055 ees 729,903 
NTC ret 419,623 
LOCAL SLAUGHTERS. 
CATTLE, head Week ending December 24, 1988............ 7,880 1,872 
WE ED 0: 6:i.0019-005.00050 0000 8s KV re wee 8,362 1,831 
BAGd WOE TURP GOO. a odo code ced ccesscaes ae 6,836 1,637 
CALVES, head Week ending December 24, 1988............ 13,979 1,946 
WEG FTI iin cece tcvecssicccnnceses .. 14,098 2,163 
DAUO WHEE FORE AMO eo 60 sc. ccicc cedicescecaess 13,662 2,604 
HOGS, head Week ending December 24, 1988........... 59,808 17,392 
WE ED Bi cee: Sikes ccatounewans 48,964 17,994 
BSNS WOE FORT OHO. oc ccscceccccevceveses 47,695 12,000 
SHEEP, head Week ending December 24, 1938..........-. 56,602 3,077 
Week QECVIGUD os.cccces seces o ¥0-0%-5edbenb 59,040 3,485 
Same week year Ago........cccccccsccceces 48,349 5,953 





INDUSTRIAL EMPLOYMENT 
SERVICE 


The National Industrial Advertisers 
Association, 100 East Ohio st., Chicago, 
has decided to continue as a permanent 
activity the free employment service it 
inaugurated on an experimental basis 
last year. Companies seeking men for 
positions requiring knowledge and ex- 
perience in the fields of industrial ad- 
vertising, marketing, sales promotion, 
research or publishing are invited to 
take advantage of this service. Such in- 
quiries, directed to the headquarters 
office of the association, will be for- 
warded to the chapter of the associa- 
tion in the area from which the inquiry 
originates. 


The association now has seventeen 
such chapters located in the principal 
industrial areas, with a total member- 
ship of over 1,200. The headquarters 
office maintains duplicates of all appli- 
cations for positions received from its 
chapters, and in cases of inquiries from 
non-chapter areas, will supply the in- 
quirer direct with names and informa- 
tion concerning applicants who appear 
to have the necessary qualifications. 


Individuals seeking positions in the 
fields mentioned are also invited to avail 
themselves of this service. Requests for 
application forms may be addressed to 
the headquarters office or to an officer 
of the nearest chapter. An employment 
service committee has been appointed 
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in each chapter of the association to fa- 
cilitate the work of establishing contact 
between those having positions to fill 
and men who are qualified to fill them. 





FEWER FEEDERS SHIPPED 


Fewer feeder steers were shipped 
back to the country from the principal 
markets during the five months ended 
with November, 1938, than in the same 
period of 1937, according to recent re- 
ports of the U. S. Bureau of Agricul- 
tural Economics. During the five 
months of 1938 shipments totaled 466,- 
489 head and in the like period of 1937 
the total was 497,490 head. Average 
weight of cattle shipped from four large 
markets was 725 lbs. this year and those 
shipped from the same markets a year 
ago averaged 699 lbs. Calves shipped 
this year totaled 141,808 head compared 
with 197,536 a year ago and cows, heif- 
ers and bulls totaled 77,134 in the five 
months of this year compared with 110,- 
283 in the like period of 1937. 


SPACING HOGS IN COOLER 


How about spacing hogs in the cooler? 
Have your men read chapter 4 of “Pork 
PACKING,” The National Provisioner’s 
pork plant book? 
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1972-2008 Central Ave., Cincinnati, Ohio 





“BOSS” MEAT MIXERS 


These Mixers are the pioneers in the two-shaft machine which 
has contributed so much toward the successful manufacture 
of sausage. 

Meat, after being finely cut in the silent cutter, should be mixed 
thoroughly and slowly in a ‘‘BOSS” Mixer, to assure complete 
absorption of cereal and spices for satisfactory binding and 
appetizing blending of flavors. 

It's always “BOSS” for Best Of Satisfactory Service 


Factory: THE CINCINNATI BUTCHERS’ SUPPLY CORP. 


Gen. Office: 2145 Central Parkway, Cincinnati, Ohio 


824 Exchange Ave., U. S. Yards, Chicago, Ill, 








tl 


SCIENTIFICALLY 
DEVELOPED 


Seven practical packing plant scien- 
tists are constantly at workin Stange’s 
three completely equipped laborato- 
ries developing new and improved 
methods for curing, coloring and 
seasoning. This is only one of the 
factors that guarantee profits for you 
by using Stange Products. 


Ws. J. STANGE Co. 


2536-40 W. MONROE ST., CHICAGO 


Western Branches: 923 E. 3rd St., Los Angeles, 1250 
Sansome St., San Francisco. In Canada: J. H. Stafford 
Industries, Ltd., 24 Hayter St., Toronto, Ont. 




























> C-D < GRINDER PLATES 


AND KNIVES 


C. D. Reversible Plates, O. K. Knives with changeable 
blades and C. D. TRIUMPH Knives with changeable 
blades are used throughout the meat packing and 
sausage manufacturing field. C. D. equipment lasts 
longer, works better; plates will not crack, break or 
chip at cutting edges. Write the ‘Old Timer,” Chas. 
W. Dieckmann, for complete details and prices of C. D. 
and O. K. knives, plates, sausage linking gauges, 
stock feed worms, studs, etc. 


THE SPECIALTY MFRS. SALES CO. 


2021 Grace Street Chicago, Illinois 


F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 
Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 





TRADE MARK 


























Make YOUR Container say QUALITY 


Arrractive, colorful lithographed cans certainly create an impression of 
quality. Today, neither the dealer nor the consumer wants merchandise of any 
kind that is not packed in an attractive container. For years Heekin has 
served packers with lithographed cans for every requirement. Today Heekin 
personal service is ready to assist you in making your present can more beau- 
tiful ... more attractive for the purchaser. Write for information. 








THE HEEKIN CAN CO—CINCINNATI, OHIO 
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Meat Packing 40 Years Ago 
(From The National Provisioner, Dec. 31, 1898.) 


At the four leading Western live 
stock market centers receipts of hogs 
during 1898 were reported to have been 
about 1,200,000 head larger than during 
1897. 

Differences between national meat in- 
spection regulations and those of a 
state were referred to the Supreme 
Court of the United States for decision 
in the case of four national packers and 
the board of health of the city of New 
Orleans. Product already given federal 
inspection had been again inspected by 
city inspectors and a fee charged there- 
for. 

St. Louis Dressed Beef & Provision 
Co., St. Louis, Mo., slaughtered for the 
1898 Christmas trade what was believed 
to be the heaviest steer of the year, a 

ted Polled-Shorthorn cross, weighing 
2380 Ibs. 

Miller & Hart, Chicago, was incorpo- 
rated by George W. Murray, Frederick 
P. Reed and George E. Dawson, with a 
capital of $80,000. 

John Whyte & Sons, Mitchell, Ont., 
planned the erection of a pork packing 
plant at Stratford, Ont., at a cost of 
$50,000. 

S. H. Budlong & Son, Utica, N. Y., 
purchased an interest in the Davies 
Packing Co. of that city, the new firm 
being known as S. H. Budlong, Son & 
Co. The company planned to pack an 
average of 600 to 1,000 hogs each week. 

Nelson Morris & Co. opened a new 
branch house at Howard and Pratt 
streets, Baltimore, Md., on December 
26, 1898. 


Meat Packing 25 Years Ago 


(From The National Provisioner, January 3, 1914.) 


Secretary of Agriculture announced 
appointment of a committee to look into 
meat supply shortage in the United 
States, its causes and remedies. The 
committee consisted of assistant secre- 
tary of agriculture B. T. Galloway; Dr. 
A. D. Melvin, chief Bureau of Animal 
Industry; H. J. Waters, Kansas; C. F. 
Curtiss, Iowa; Herbert Mumford, IIli- 
nois, and T. N. Carver, U. S. Depart- 
ment of Agriculture. 


Ruling in the South Dakota courts 
held that a retailer did not violate the 
law if he sold naturally colored oleo- 
margarine. The New York court of 
appeals had previously sustained the 
right of oleomargarine to a natural 
vellow color. 

San Antonio Meat Co., San Antonio, 
Tex., was incorporated with a capital 


stock of $10,000 by W. L. Payne, J. G. 
Spurling and T. A. Troilo. 


Swift & Company opened a new 
branch house at Newburg, N. Y., during 
Christmas week, 1913. 


Chicago News of Today 


Harry H. Field of Faroll Brothers 
has been nominated as a candidate for 
director of the Chicago Mercantile Ex- 
change. He is now serving as a director 
and chairman of the hide committee of 
the exchange. 


President Frank Kohrs, Kohrs Pack- 
ing Co., Davenport, Ia., was a visitor 
in Chicago this week. 


INSTITUTE STAFF CHANGES 
(Continued from page 15.) 


“Mr. Greer revised and in very con- 
siderable part re-wrote or wrote anew 
the textbook, ‘Packinghouse Account- 
ing,’ used in the courses given by the 
Institute of Meat Packing. He is now 
engaged in preparing a new edition, 
which he will complete. Courses carried 
on under Mr. Greer’s general direction 
as administrative officer of the Institute 
of Meat Packing at the University of 
Chicago have been taken by hundreds of 
men throughout the meat packing in- 
dustry. 


“Mr. Greer has been thoroughly in- 
formed on taxation questions, and in 
this connection has rendered exceptional 
service to individual member companies 
and great aid to the entire industry. 
His work, jointly with his associate, 
George M. Lewis, on tests and statistics 
has been important. He has rendered 
executive assistance to the provisions 
committee, the traffic committee and 
other committees of the Institute. 

“Any review of Mr. Greer’s work 
with the Institute should be taken as 
reference to examples rather than as a 
comprehensive enumeration. In numer- 
ous ways he has served the Institute and 
its membership. Like much of the Insti- 
tute service, a considerable part of his 
has been rendered quietly, known to the 
member served, but not always to the 
industry at large. 

“Mr. Greer has proved high com- 
petence in many fields. Kingan & Com- 
pany have a new vice president of 
extraordinary brilliance; and both have 
the sincere good wishes of the Insti- 
tute.” 


Concerning the appointment of Mr. 
Lewis, Mr. Woods comments as follows 
in a bulletin to members: 


“Mr. Lewis is remarkably fitted for 
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such responsibilities. He was reared on 
a Texas ranch. There he had downright 
practical experience with livestock. His 
first formal training relating to the 
live stock and meat industry was at the 
Agricultural and Mechanical College of 
Texas. After being graduated from that 
college, he accepted a position with the 
Division of Crop and Livestock Esti- 
mates of the U. S. Bureau of Agri- 
cultural Economics in the Oklahoma- 
Arkansas territory. He relinquished 
this position to complete the three-year 
post graduate course at the Graduate 
School of Business Administration of 
Harvard University. After receiving a 
degree there he accepted a position as 
associate director of the Bureau of 
Business Research at the University of 
Texas, where his first work was on the 
subject of cattle marketing. 

“Award of a fellowship supplied by 
the Institute of Meat Packing led Mr. 
Lewis to come to the University of Chi- 
cago for post graduate studies and re- 
search in live stock marketing. Mr. 
Lewis came to the Institute July 1, 1930, 
as assistant director of its Department 
of Marketing to give expert service on 
statistical and marketing subjects. 
After excellent work during a number 
of years he was appointed associate di- 
rector of that department. 

“Mr. Lewis’s work with the Institute 
has been of excellent quality and based 
on extraordinary capability and ef- 
fectiveness. He has been responsible 


ROYALTY AT SMITHFIBLD 


King George visited the Smithfield fat 
stock show, held in Royal Agricultural 
Hall, London, early in December. He is 
shown here viewing the grand champion 
22-year-old Aberdeen-Angus, 
weighing 1409 Ibs. 


steer, a 



































TYPICAL PAGES FROM 


“PROFITABLE MEAT CUTTING” 


The book that tells how every kind of meat 
should be bought, cut, graded, displayed and 
sold at a profit! 

The authors of ‘Profitable Meat Cutting” spent 
more than thirty years in the retail meat busi- 
ness and their book is based on facts, not theory. 
Here are some of the subjects discussed in this 
outstanding volume, every one with increased 
profit in mind: 

Cutting Pork Cutting Lamb 

Cutting Veal Cutting Beef 

Standard and Fancy Cuts 
Hotel and Restaurant Cuts 
Boneless Cuts Smoked Meats 
Ready-to-Serve Meats 

Typical pages from “Profitable Meat Cut- 
ting” illustrated above emphasize the thorough- 
ness with which this book handles the subject 
matter discussed. Clear-cut illustrations aid the 
reader to visualize the various operations taken 
up in minute detail in the easily-read text pages. 
Join the thousands who have profited through 
the money making suggestions in “Profitable 
Meat Cutting.” Fill out the coupon below today! 


SEND THE COUPON TODAY! 


THE NATIONAL PROVISIONER, 407 S. Dearborn St., Chicago 


Please enter my order for ........sse0. copies of 
“Profitable Meat Cutting.” | am enclosing $7.50 for each 
copy ordered. 














Page 40 


Use NEVERFAIL 


“The Man You Know” THE PERFECT CURE 
for making the 
best in Sausage, 
Hams and Bacon 


Canadian Sales Office: 159 Bay St., Toronto 





H.J. MAYER & SONS CO 





DELAY RANCIDITY! START USING 


GREASE - PROOF 
AVENEX cusssne ax 
PARCHMENT 


To Wrap Hams, Bacon, Butter, and Other 
Fatty Foods To Boost Sales and Profits! 


@ Follow the lead of scores of sales cut waste and facilitate handling. You 
and profit-minded producers who boost the retailers sales and your own 
now use packing papers treated with profits. In your next order, specify 
AVENEX, a pure food ingredient, to papers treated with AVENEX. 
preserve quality and fresh flavor long- Write for free samples now ... to your 
er. Papers treated with AVENEX supplier or: — 

retard oxidation, the chief cause of 

off-flavors and rancidity. By preserv- THE QUAKER OATS 
ing the freshness and flavor of your COMPANY 
products with AVENEX papers, you 17 Battery Place New York City 
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Season’s Greetings = Prosperous New Year 
from 


fit Choke 


222 WEST ADAMS ST., CHICAGO, ILLINOIS 
Selling Agent: THE ADLER COMPANY, CINCINNATI 


5 hin fe | 
The New 


FRENCH 


CURB PRESS 
Will Give You 


MORE GREASE 
PURER GREASE 
LESS REWORKING 
GREATER CLEANLINESS 


We invite your inquiries 


=> The French Oil Mill 
Machinery Company 


Piqua Ohio 
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for preparing the monthly reports 
(pork, beef and lamb) for the Business 
Survey Committee, which when ap- 
proved are transmitted to the industry 
each month. He also has been responsi- 
ble for keeping the industry informed 
as to livestock supplies, recent and 
prospective. His estimates generally 
have given to member companies con- 
siderably in advance approximate in- 
formation as to what market supplies 
would be. His reports have helped them 
adjust their operations to supplies. 


“Jointly with Mr. Greer, Mr. Lewis 
has been responsible for the beef and 
hog tests and for statistics of stocks on 
hand. He has had primary staff re- 
sponsibility for organization and de- 
velopment of the Dog Food Division of 
the industry. 

“Mr. Lewis is exceptionally qualified 
for associative work by general capa- 
bility and individual qualities, and is 
fitted by special training for executive 
and specialized work in the fields for 
which he receives particular responsi- 
bility. His work with the Institute has 
proved him one of the most capable men 
ever selected for the executive staff.” 


New York News Notes 


His many friends in wholesale and 
retail meat circles in New York joined 
with the employes of C. Lehmann Pack- 
ing Co., Brooklyn, in honoring A. E. 
Nelson on December 24, which day 
marked not only the first anniversary 
of his appointment as general manager 
of the company, but also the anniversary 
of his birth. Mr. Nelson received many 
gifts and good wishes from those who 
attended and from others by telegraph 
and letter. A large birthday cake was 
served at a buffet luncheon. 


A new one-story and basement brick 
addition is now being built by the C. 
Lehmann Packing Co., Brooklyn, on the 
property adjoining the company’s pres- 
ent plant. The new plant will have 
facilities for small stock slaughtering 
and will contain large coolers and ade- 
quate sales rooms, and will be com- 
pleted within the next 60 to 90 days. 


H. H. White, National Livestock and 
Meat Board, will be in the East from 
January 5 to 19 for the purpose of con- 
ducting a series of “Winning Meat Cus- 
tomers” programs for retail meat dealer 
groups throughout New York. On Janu- 
ary 5 Mr. White will conduct an ex- 
clusive packer executive and sales staff 
meeting at the Astor hotel, for the pur- 
pose of familiarizing them with the pro- 
gram so that they, in turn, may prop- 
erly inform the various retail meat deal- 
ers with whom they come in contact of 
the proposed activities of the board. 
Frank M. Firor, president, Adolf Gobel, 
Inc., will be chairman of this meeting. 
Other meetings scheduled for retail 
meat dealers are: January 9, Hudson 
County Meat Council; January 10, 
Brooklyn and Eastern district associa- 
tions; January 11, Jamaica branch; 
January 12, Ye Olde New York branch; 
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January 17, South Brooklyn branch; 
January 18, Bronx and Washington 
Heights branches, and January 19, 
Westchester County branch. In addi- 
tion Mr. White will talk at the Brooklyn 
Eagle on the afternoon of January 11; 
Pratt Institute on January 17, and 
Teachers’ College on January 19. It is 
expected that these meat merchandising 
programs will enable the retail meat 
dealer to serve the ultimate consumer 
better. ° 

Jack Shribman, Eastern sales man- 
ager, S. Oppenheimer & Co., Inc., New 
York, left for Florida on December 21 
for a mid-Winter vacation, and will re- 
turn to his activities the first week of 
January. 

The Essex Meat Council held its 
monthly dinner meeting at the Newark 
athletic club on December 13, with a 
full membership attendance. An in- 
teresting round table discussion con- 
cerning the meat industry followed the 
dinner. B. Newman, former president 
of the Retail Grocers’ Association of 
New Jersey, attended as the guest of 
W. Lief. 


Countrywide News Notes 


More than 8,000 visitors participated 
in the huge open house event staged by 
Cudahy Bros. Co., Cudahy, Wis., on 
December 11. In addition to feature dis- 
plays of approximately 1,000 dressed 
beef and other animals, together with 
exhibits of the company’s varied prod- 
ucts, a lunch of sandwiches and coffee 
was served all visitors. The animals 
displayed included 58 prize winning 
cattle purchased at the recent Interna- 





PULLING FOR CORN HUSKERS 


H. F. Veenker, plant superintendent, John 

Morrell & Co., Sioux Falls, S. D., wears a 

“ten gallon” hat as he boosts for the na- 

tional corn -husking contest held near Sioux 

Falls. Morrell men were actively interested 
in this national event. 


1938 


tional Livestock Exposition in Chicago. 
Among the buyers and other guests at- 
tending the open house were visitors 
from Milwaukee, Chicago, Detroit, New 
York and New Jersey. 

Fred Krey, president, Krey Packing 
Co., St. Louis, and Mrs. Krey are de- 
parting after the holidays to spend their 
winter vacation in Arizona and Cali- 
fornia. Their beautiful country home 
outside St. Louis will be occupied in 
their absence by son John, who as vice 
president now takes upon himself the 
active executive duties of the company. 


Jesse R. Powell, 54 years old, retired 
soapworks executive of Armour and 
Company, Chicago, IIl., died December 
10 at his home in St. Petersburg, Fla. 
Mr. Powell retired several years ago 
after serving the company 30 years. 


Plant of the Crum Packing Co., 
Tampa, Fla., was damaged December 8 
by fire which originated in the smoke- 
house. Most of the damage, for which a 
loss of $15,000 was estimated, was con- 
fined to the rear section of the plant in 
which the smokehouse was located. 


L. H. Sickman, traffic manager, E. 
Kahn’s Sons Co., has been nominated 
for third vice president of the Cincin- 
nati Traffic Club, Cincinnati, O. 

Louis A. Fiquet, head cattle buyer 
for Armour and Company at St. 
Joseph, Mo., has been appointed head’ 
buyer for the company at Kansas City, 
Mo., and will assume his duties there 
shortly after the first of the year. H. V. 
Major, second buyer for the company at 
Kansas City, will become head buyer at 
St. Joseph. Mr. Fiquet began his serv- 
ices with Armour at the Ft. Worth, Tex., 
stock yards, later working at Buenos 
Aires, Indianapolis and Kansas City 
before being assigned to St. Joseph as 
head buyer 19 years ago. 

John O’Brien and Ned D. Potts of 
Columbus, O., have purchased the Groce 
packinghouse, Circleville, O., from Mr. 
& Mrs. R. R. Bales, and plan to start 
operations there about January 1. The 
plant, which has not been operated in 
recent years, was opened 90 years ago 
by John Groce, a Circleville pioneer. 
Its hams once enjoyed an international 
reputation. 

J. L. Thweatt has been named branch 
manager for Swift & Company at Birm- 
ingham, Ala. Mr. Thweatt has been 
with Swift 29 years, having served at 
Birmingham and at Memphis, Tenn. 


McDaniel Meat Co. was recently es- 
tablished in Redding, Calif. Roy Mc- 
Daniel is president of the new firm, 
which will do a wholesale business. 

James Bruce, cattle buyer for Armour 
and Company in the Argentine, visited 
the stock yards at St. Joseph, Mo., re- 
cently. Mr. Bruce was formerly en- 
gaged in the live stock commission busi- 
ness in St. Joseph. 

National Stockyards, Inc., has been 
formed at Jacksonville, Fla., with cap- 
italization of $10,000 by F. E. Dennis, 
E. B. Dennis and J. Simmons. 

C. E. Luce, traffic manager, Houston 
Packing Co., has been elected a director 
of the Traffic Club of Houston, Tex. 
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AID FOR DEALERS 


Meat Board Plans Broad 
Program To Put More 
Meat on Home Tables 


N THE realization that the men back 

of the scales and counters are the 
ultimate salesmen for the livestock and 
meat industry and that they are the 
ones faced with the task of putting more 
meat on every table, the National Live 
Stock and Meat Board will conduct a 
new program in 1939 of “winning meat 
customers,” designed particularly for 
retail meat dealers. It will be given in 
more than 200 key cities in the United 
States. 

The board explains that this program 
is not “just another meat cutting dem- 
onstration.” While there will be some 
instruction on merchandising slow- 
moving cuts, the major portion of the 
school will be devoted to the many other 
business and selling problems confront- 
ing the retail meat dealer. Among the 
subjects included in the program are: 


What Dealers Will Learn 

1. How to do a more efficient job of 
selling meat from behind the coun- 
ter. 

2. How to display meat to better ad- 
vantage. 

3. How to make retail meat cuts more 
attractive and salable. 

4. How to build business through ef- 
fective meat advertising. 

5. How to sell the slow moving cuts 
of meat. 

6. How to answer the customers’ 
questions concerning new methods 
of cooking meat. 

7. How to figure the selling price of 
retail meat cuts. 

8. How to increase meat sales by 
capitalizing on its nutritive value. 

9. How to satisfy present customers 
and win new customers. 

10. How to sell more meat. 


Program of Schools 


H. H. White, one of the merchandis- 
ing experts of the Board, will conduct 
this campaign during January in the 
following cities: New York City, Janu- 
ary 4-20; South Bend, Ind., Jan. 23; 
Muncie, Ind., Jan. 24; Dayton, O., Jan. 
25; Cincinnati, Jan. 26-27; Portsmouth, 
O., Jan. 30; Huntington, W. Va., Jan. 
31. 

P. A. Goeser’s schedule will be: Elgin, 
Ill., Jan. 3; Aurora, Ill., Jan. 4; Joliet, 
Ill., Jan. 5; Decatur, Il., Jan. 9; Dan- 
ville, Ill., Jan. 10; Lafayette, Ind., Jan. 
11; Indianapolis, Jan. 12-13; Evans- 
ville, Ind., Jan. 16; E. St. Louis, IIL, 
Jan. 17; Alton, Ill., Jan. 19; St. Louis, 
Mo., Jan. 20; San Angelo, Tex., Jan. 
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23-25; Murray, Ky., Jan. 27; Memphis, 
Tenn., Jan. 30; Little Rock, Ark., Jan. 
$1. 


GENERAL FOODS EXPANDS 


General Foods Corp. is in the midst 
of an expansion program which will 
amount to approximately 15 million dol- 
lars, C. M. Chester, board chairman, an- 
nounced recently. The program includes 
erection of new factories, modernizing 
equipment, building ships, enlarging 
quick-freezing facilities and building a 
new laboratory for research. It has 
been under way for some time, with 
further activities contemplated during 
the next few years. 


A division of General Foods—F rosted 
Foods Sales Corp.—is expanding its 
operations to meet the increased public 
demand for Birds Eye foods. A new 
quick-freezing unit is being developed 
in Florida, output of quick-frozen beef, 
lamb and pork products is being in- 
creased in Boston and quick freezing of 
farm products is being extended. 


AIDING SAUSAGE SALES 


(Continued from page 10.) 


The cards are varnished, so they can 
be wiped off with a damp cloth. These 
cards have the 18 dinners pictured in 
full colors; the menu; and fully half the 
space is left for writing in, and pricing 
the “related items” on each dinner 
shown in the illustrations. 

But this physical description of the 
material prepared gives no real idea of 
the operation of the plan involved. And 
the “Dinner Planner” is a merchandis- 
ing plan, not a mere advertisement. 

Here is how the proposition works: 
The packer’s sales managers decide to 
feature any one of the 12 prepared 
meats—bologna, frankfurters, _liver- 
wurst, luncheon loaves, baked ham, 
boiled ham, picnics, daisy rolls, ham 
slices, bacon, Canadian bacon, fresh pork 
sausage. Or any one of the six fresh 
meats—beef, pork, lamb, veal, chicken 
or steak. 

Salesmen are instructed to push the 
sale of the product selected, and to set 
up the dinner card of that item in the 
frame in every store. They are asked 
to urge the dealers to set up a display 
of the “related items” on the dinner on 
the meat show case; and to write in and 
price these items on the card with a 
grease-pencil. 

When the housewife asks the butcher: 
“What shall I have for dinner today?” 
—there is the answer on the card; and 
the various items displayed in the show 
case. 


Yankee Bologna Dinner 

As an example of the thought and 
merchandising planning put into this 
proposition, consider the way bologna 
has been handled. 

We all know that women buy %-Ib. 
or %4-lb. of bologna sliced, to make sand- 
wiches or to serve on cold platters. 


Walter Seiler, you remember, says that 
only happens once in a “blue moon.” 


Could we make a dinner meal of 
bologna? Could we sell it in 2-lb. or 3- 
lb. chunks? Miss Weedman’s answer to 
that is a stroke of genius. She created 
the Yankee Bologna Dinner—the old 
familiar and popular New England 
boiled dinner, except that a 3-lb. piece 
of bologna is boiled with the whole 
vegetables instead of the pork or corned 
beef. The complete menu: Grapefruit 
cup, bologna and horse-radish sauce, 
onions, carrots, cabbage and turnips; 
corn sticks; butterscotch tart and cof- 
fee. 


Here, perhaps, may be the biggest 
and most revolutionary innovation in 
bologna selling on record. Showing and 
telling the housewife at the “point of 
sale” how to serve an easy-to-prepare 
dinner with bologna as the central dish. 
If that clicks—watch your sales of 
bologna double and treble. 


The same deep thought has been put 
on all 18 meals. And we think here is a 
practical, simple, organized effort to 
tell the housewife how to serve meat 
specialties in her daily dinners. 

By syndicating this printing and 
frame job; that is, grouping the orders 
of 50 to 100 meat packers in various 
parts of the U.S., a miracle of low cost 
has been accomplished. 


Perhaps you have paid $1.00 or $1.50 
for an Easter poster which you can dis- 
play for two weeks in the dealer’s win- 
dows. Say it costs 50c a week for a 
mere “reminder” of your brand name, 
reaching the sidewalk traffic. 


Cutting the Cost 


In contrast, here are 18 full-color 
posters; complete meals centered around 
12 bologna products and 6 fresh meat 
items. In the store, at the “point of 
sale.” Answering the eternal question— 
“What shall I have for dinner today?” 
A promotional plan which serves the 
sales manager of the packer for 365 
days or more. At a total cost of around 
$1.50 per store per month, including the 
attention-focusing frame! 

“TEE-PAK” will announce this “Din- 
ner Planner” in next week’s issue of 
THE NATIONAL PROVISIONER. Our rep- 
resentative will show the plan to all in- 
terested starting January 3, 1939. We 
are handling this proposition WITH- 
OUT PROFIT as a service to the in- 
dustry. 

But while we have organized the job, 
we give credit where credit is due—to 
the sales managers of meat packers and 
sausage manufacturers in all sections 
of the U. S. who have contributed their 
ideas and suggestions to make this plan 
fool-proof and practical, down to the 
last comma. 


FINANCIAL NOTES 


Directors of Corn Products Refining 
Co. have declared the quarterly dividend 
of 75 cents on the company’s common 
stock, payable January 20 to stockhold- 
ers of record January 3. 
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% Gen. Foods. 10,800 39 87% 39 38% cows ee Ne ee eS I es 
in Do. Pfd.. * 11442 ( S (all weights): 
d Gobel Co... 3,600 2h, ou 21, TUE Si etascceeaseereawunecoar pee = ee eo el a ee 
n Glidden Co 6.100 241, Q21 231% Good eee ess. -, veeseees 11,50@12.00 13.00@14.00 12.50@ 13.00 
of . , : ata ae 4714 = jum ......... : , . 11.00@11.50 12.00@ 13.00 11.50@ 12.50 
om in, &P Is « 126 126, ommon (plain) 10.50@11.00 11.50@ 12.00 11.00@ 11.50 
. . . ry 4 wh, 
Hormel, G. A . ° 23% 
h. cacao Ne pees a 3% Fresh Veal and Calf: 
° 4 ™“ 
7 Kroger G. & B 8,500 19% 191 19% 19% rR nail 2. 
of Libby McNeill By nu nit Ble VEAL (all weights)? 
Mickelberry Co 750 8% 8% 3% Choice ..... ob eee sees seeeeeeee 14.50€@16.00 5.50@ 16.50 15.00@ 16.00 16.00@17.00 
M & H Pfd 750 2u% ‘ 2% REE (aaGcates 5 :bie'e 70% sees : 12.50@ 14.50 3.50@15.50 13.00@15,00 15.00@16.00 
ut Morrell & Co 500 ; 34 MORI a5 cons sins 554% veess ses 11,00@12.50 12.00@ 13.50 11.00@ 13.00 13.00@15.00 
ite Nat Tea. cao 2,300 2% Common (plain)......... ... 10,00@11.00 11.00@12.00 10.00@ 11.00 11.00@ 13.00 
’roc. & Gamb.. 4,300 55S, . : ; 23 
to Do. Pfd..... 140 116 CALF (all weights)? *: 
Rath Pack. 300 oR oe evténeccewenies Seeeseeeeen, § e00¢earee0.  .. eemeemenea”- © ae ees 
at Safeway Strs... 7,500 5% MIR has Siceake L seeereess. 12,00@13.00 eee 12.00@13.00 Miers Dae. 
Do. 5% Pfd. 170 81 IN ds nie Pacn% 3 i 11.00@ 12.00 eae patel V0 eer 
Do. 6% Pfd 100 95 Common (plain) 10.00@ 11.00 : Mee 10.00@ 11.00 
nd — Hy Pfd 50 105% 
Stahl Meyer... 200 1% % 2 
rs Swift & Co.. 9,100 171, Wt We 16% Fresh Lamb and Mutton: 
Do, Intl. w 7% 7 27% 27 ee 
us Trunz pork y " a ; % a 7 ‘e = LAMB, Choice: 
st " S. Leather. 800 BSA 5 5 5% Se NG io -o-s 6 Oe Eee RS 17.50@18.50 18.50@19.50 18.00@18.50 19.50@20.50 
Do. A........ 2,200. 9% 9% 9% 9% SINR x btiscceev cannes 17.50@18.50 17.50@18.50 17.00@17.50 19.00@20.00 
wee Pr. Pta 200 60 60 60 70 PE ES Acveccaser ce 16.50@17.50 16.50@ 17.50 16.50@ 17.00 18.00@19.00 
esson Oil... 2,900 30 29% 29% 30% 
50 Do. Pfd 0 78 a la |e LAMB, Good: 
Do. a 787 ' 
S- Wilson & Co.... 7,500 4 3% 4 31, 38 Ibs. down... 16.50@ 17.50 17.50@18.50 17.00@17.50 17.00@18.00 
. : Do. Pfd. -.-. 1,600 39, 48 3914, 37% 39-45 Ibs. . 16.50@17.50 16.50@17.50 16.50@17.00 17.00@18.00 
n- t — og Yds. eo ‘ shy PA Bh, | 15.50@ 16.50 16.00@ 17.00 15.50@ 16.00 17.00@ 18.00 
o. Pfd.. 100 7% 7%, 71 8 
a : : iii LAMB, Medium: 
ie, i EE a debinnncy 15.00@ 16.50 15.00@ 16.00 14.50@15.50 15.00@17.00 
LAMB, Common (Plain): 
BE WORD in6008 06050055 13.00@15.00 14.00@ 15.00 IS.SOBDIL.G — ®ve cecccns 
RETAIL MEAT PRICES MUTTON (Ewe), 70 Ibs. down: 
PR reer 8.00@ 9.00 9:00@ 10.00 9.00@10.00 ery. Tee 
or Average of semi-monthly prices at New York and Medium .... se seee Sn Gieacocd 7.00@ 8.00 8.00@ 9.00 8.00@ ns © “eadtenans 
Chicago for all grades of pork and good grade of Common (plain)... 6.00@ 7.00 7.00@ 8.00 7.00@ 8.00 = =—s cn neevcvees 
id other meats in mostly cash and carry stores. 
at NEW YORK. CHICAGO. Fresh Pork Outs: 
of , ce ft = = ow LOINS: 
ba SO ee ee oe Si oes 5 wines ee .. 14.00@15.00 15.50@16.00 15.00@ 16.00 15.00@ 16.50 
Ad Sf eee weseeeee 18.50014.50 15.00@ 16.00 15.00@ 15.50 15.00@ 16.50 
: 12-15 Ibs. .. gaat 12.50@13.50 14.50@15.50 14.00@ 14.50 14.00@ 15.50 


n- 


id 
i- 








Beef: 
Porterhouse steak 
Sirloin steak 
Round steak 
Rib roast, Ist 6 cuts 
Chuck roast 
Plate beef. . 








Lamb: 
Legs 26 ee 24 
Loin chops At 42 38 41 41 3h 
Rib chops 35 .37 .31 .386 .38 33 
Stewing 12 16.14 15 6.6 CAD 
Pork: 
Chops, center cuts os 31 
Bacon, strips 39 «= .38 .36 
Bavon, sliced 43 42 42 
Hams, whole 29 =«.31 28 
Picnics, smoked oo. .oe 21 
Lard 16 18 16 
Veal: 
Cutlets. 13.45 2 .38 40 .37 
Loin chops 37 3S 36 36 34 31 
Rib chops 30 33 33. .31 = «.30)= =—.28 
Stewing (breast) 17 19 17 .15—(iw15 ss 6 





NEWS OF THE RETAILERS 


Grand opening of the C. G. Guss & 
Sons grocery and meat market, Hudson, 
Mich., took place recently. Formerly 
occupied by Webb Bros., the store has 
been completely redecorated and fitted 
with modern equipment for handling 
and displaying meats. 


Donald Barrow has taken over the 
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16-22 Ibs. 


SHOULDERS, Skinned, N. Y. Style: 


SOF TOG. cies ceiatBices 12.00@ 13. 
PICNICS: 
De Tr. sie ews ives siesceesiedee, Seennees 


BUTTS, Boston Style: 


4- 8 Ibe. ...... oe ‘ 14.00@15. 


SPARE RIBS: 
Half Sheets . 

TRIMMINGS: 
Regular ..... 


‘Includes heifers 300-450 Ibs. and steers down to 


Chicago. "Includes sides at Boston and Philadelphia. 





os ghee oN ... 12.50@13.3 


11.50@12. 


7.50@ 8.00 


_ er a ‘ 13.00@14.00 


oo 13.50@ 14.50 14.00@15.00 
- 1B.GOGI14.TO  —itccccccccs 8 —«._—s-_ ewe ve ecece 
00 15.50@16.50 16.00@17.00 
m0 


at New York and 


300 Ibs. at Chicago. *‘‘Skin on’ 








meat and grocery business of the 
Sweeney market, Appleton, Wis. Name 
of the store has been changed to Don 
Barrow’s Grocery & Meat Market. 

A. O. Stang] has bought the grocery 
and meat market at Rhinelander, Wis., 
formerly operated by Joseph Schimek. 

Calvin Ellis and Robert Gill are pro- 
prietors of a new meat market at Butte, 
Mont. 

J. A. Casteel has opened a meat busi- 
ness in Rock Springs, Wyo. 

Sherwood Meat Market, Randolph, 
Neb., was recently damaged by fire. 

Ralph Estwick has bought the meat 


1938 


department of the H. A. Paulson store, 
Webster, S. Dak. 

Ray Penulena has bought out the 
meat business of Charles Hay at Dent, 
Minn. 

Arthur Haydock and Arnie Alva have 
engaged in the meat business in Seattle, 
Wash., under the name of Art’s Market. 

Mary Carlson has opened Mary’s 
Market in Portland, Ore. . 

Thrifty Three Market, Seattle, Wash., 
has been moved to 2038 Market st. 


Carl A. Becker has engaged in the 
meat business at 2700 W. Wright st., 
Milwaukee, Wis. 
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WHOLESALE FRESH MEATS 








Carcass Beef 
Week ended 
Prime native steers— Dec. 28, 1938. 
M00- GOO .ncccccccccccs 18 @19% 
GO0- B00 ....ccccccccce 18 19% 
800-1000 .. 2. cc eeeeeees 19 @19% 
Good native steers— 
WB- GOO nccccccccccces 16% O17 % 
GOO- BOD .ccccccccccccs 6% @17% 
PERSO covcovcccccece isi 17% 
— ——— 
SS Pe 14 14% 
$00. 800 acasdwesecees 14 14% 
MENGE kavcnavecsvess 14%@15 
Heifers, good, 400-600. ...154%4@16% 
Cows, MBSB. ccccsccesce 10%@11% 
Hind quarters, choice.... 12344 
Fore quarters, choice..... @16 
Beef Cuts 
Steer loins, prime. ‘ae @38 
Steer loins, No. 1. . @31 
Steer loins, No. 2........ 27 
Steer short loins, prime. . @50 
Steer short loins, No. 1.. @37 
Steer short loins, No. 2.. @31 
Steer loin ends (hips).... @28 
Steer loin ends, No. 2.... @25 
Ct Be aensmeoesesce * @18 
Cow short loins.......... @20 
Cow loin ends (hips)..... @i16 
Steer ribs, prime @30 
Steer ribs, No. 1 @2A 
Steer ribs, No. 2.... @21 
Cow ribs, No. ; sweee @ié 
Cow ribs, No. 8..... @i2 
Steer rounds, ering @18 
Steer rounds, @ii 
Steer rounds, No. 2...... @15% 
Steer chucks, prime @15% 
Steer chucks, No. 1 @15 
Steer chucks, No. 2...... @i4 
Cow rounds....... eoenee 213 
Oow chucks. . @ll 
Steer plates @ll 
Medium plates... 9 
Briskets, No. 1... @13% 
Steer navel ends.. oven @ 9% 
Cow navel ends....... a @ 8% 
Fore shanke...... @ 9% 
Hind shanks............. @T7 
Strip loins, No. 1, bnis... @55 
Strip loins, No. 2........ b tes 
Sirloin butts, No. Be aceus 2 
Sirloin butts, No. 2...... @21 
Beef tenderloins, No. 1... @63 
Beef tenderloins, No. 2... @50 
Rump butts....... Keren 13 
Flank steaks. ae ae @20 
Shoulder clods........... @15 
Hanging tenderloins...... @ij 
Insides, green, 6@8 Ibs.. 16 
Outsides, green, 5@6 Ibs. . @15 
Knuckles, green, 5@6 lbs. @14% 
Beef Products 
Brains (per Ib.).......... @i7 
TORTS wcccces ° @10 
Tongues ...... @20 
Sweetbreads ... @l7 
Oy <2 eee @i2 
Fresh tripe, oe: ee yf 
Fresh tripe, H. a ‘ @11% 
EMOOUD evccdcenes atkawas @19 
Kidneys, per Ib.......... @10 
Veal 
Choice carcass ccvcccede GH 
Good carcass. . --0018 @14 
Good saddles... oveene 19 
Good racks....... -+--12 @l4 
Medium racks........... @10 
Veal Products 
Brains, each i @10 
Sweetbreads e @36 
CEE. BPE codec vevccweee @50 
Lamb 
Choice lambs. @18 
Medium lambs @li 
Choice saddles @21 
Medium saddles. . @i19 
Choice fores. . @15 
Medium fores. @l4 
Lamb fries, per Ib. . @31 
Lamb tongues, per Ib.. @16 
Lamb kidneys, per Ib.... @20 
Mutton 
Heavy sheep.. @ 8 
Light sheep. . @10 
Heavy saddles . @10 
Light saddles..... @i2 
Heavy fores......... ‘ @ 6 
Light fores.. . - - @ 8 
Mutton legs...... ‘ ° @13 
Mutton loins...... Te 12 
Mutton stew..........+.. 
Sheep tongues, per Ib.... 12% 
Sheep heads, each........ 10 
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Cor. week, 


1937 


18% @19% 
18 


@19% 


1844 @19% 
15% @16 


@16144 


@ 9 
@il 
@i19 


= 
~) 
—— 


ADS 
and 5] 
Nore as 


@36 


@19 
@ij 
@21 
@19 
@lj 
@i6 
@30 
@i5 
@20 


Fresh Pork and Pork Products 


Pork loins, 8@10 Ibs. av. bey 15% 
ND Siviaw nan aaeee ne 11 
Skinned shoulders... Sibu, 12 
NE aa 5 aver eereres @30 30 
NE Ns 0:6:6.0:0:0:0.60 8 0:02: @i2 ll 
PE WR ne 6 4006.6 e088 @ 8 10 
Boston butts............. @15 14% 
Boneless butts, cellar 

Ny 66 sc:aeee @aisg% @19 
EE, Siiind.osae olives oss @?o 10 
a e 9 12 
ere rr 4 5 
Slip bones....... aaa tec @ll 13 
Blade bones........... sm @il 11 
gS @4 5% 
Kidneys, per Ib @10 9 
I aes ani pse aa OK 0% @10 9 
Brains .. @ 9 @°9o 
Ce CHC h sce reassess eheae @ 3 6 
Re er @ 5 9 
NY ete oo ae ane @ 7% ™ 
CIORTIME oo ccvcccceccs @ 6% @i7 
Clear bellies, 14@16 Ibs. ............. @10%n 
Clear bellies, 18@20 lbs. . cans Xi @ 9% 
Rib bellies, 26@3S80 Ibs. ..............-.- @ 9% 
ee I EL, oo we cvevtscecens @ 5% 
Fat backs, 14@16 Ibs. ........... @ 6% 
enn sceGh oreo arkeenseenes @ 8 
MEE Gadcweccetnccurecesnuene des @ 6% 


WHOLESALE SMOKED MEATS 


Fancy 508 hams, 14@16 lbs., parchment 
MOO 2-560 bineess cde cubn sede cs ceees 20 @21% 
Fancy ene. hams, 14@16 lbs., parchment 
paper am 
Standard reg. hams, 14@16 lbs., poets... 20 


Picnics, 4@8 lbs., short shank, plain... £@16 
Picnics, 4@8 Ibs., long shank, plain.. Sn ers 
Fancy bacon, 6@S8 Ibs., parc hment ey 4 
Standard bacon, 6@8 Ibs., neds oceud 19% @20% 
No. 1 beef sets, smok 

Insides, 8@12 Ibs..... hese keenere 35 36 

Outsides, 5@9 Ibs. ...... 2... eee eens 31 2 

TINE, Gee BEE. socccccccoces pesos 82 383 
Cooked hams, choice, skin on, fatted.... 32% 
Cooked hams, choice, skinless, fatted.... 85% 
Cooked picnics, skin on, fatted......... @27% 
Cooked picnics, skinned, fatted......... @28% 


BARRELED PORK AND BEEF 


Clear fat back pork: 
70- 80 pieces ....... 
80-100 pieces .. 

100-125 pieces .. 

Bean pork ...... 

Brisket pork .. 

Clear plate pork, 2 

Plate beef ...... 

ixtra plate beef . 


VINEGAR PICKLED PRODUCTS 


Wee Geet, THEM, Cbs wccsvccccccecsces see $16.00 
Lamb tongue, short cut, ” 200-Ib. _ edie 65.00 
Regular tripe, 200-Ib. bbl.............--.-- - 16.00 
Honeycomb tripe, 200-Ib. bbl...... .- 22.50 
Pocket honeycomb tripe, 200-Ib. bbl......... 26.00 


SAUSAGE MATERIALS 


(Packed basis.) 





Regular pork trimmings................ @ 7% 
Special lean pork trimmings 85%. @13% 
Extra lean pork trimmings 95%. e ets, 
Pork cheek meat (trimmed)..... as @ 8 
Pork hearts ; 7 @T 
Pork livers e 8 
Native boneless bull meat (heavy)...... 14% @15 
ere sata 124 
Boneless chucks .... 12% @13 
Beef trimmings ......... @10% 
Beef cheeks (trimmed) ...... ‘ @9 
Dressed canners, 350 Ibs. and up @ 9% 
Dressed cutter cows, 400 Ibs. and up @10% 
Dr. bologna bulls, 600 Ibs. and up ...... @11% 
Pork tongues, canner trim, 8. P....... ° @12% 
(Quotations cover fancy grades.) 

Pork sausage, in 1-Ib, carton............ 21% 
Country style sausage, fresh in link. 161, 
Country style sausage, fresh in bulk.. @14% 
Country style sausage, smoked... 18% 
Frankfurters, in sheep casings.......... 23 
Frankfurters, in hog casings... . aoe 2014 
Bologna in beef bungs, choice... . < 17 
Bologna in beef middles, choice. . . ee p17 
Liver sausage in beef rounds........... 14 
Liver sausage in hog bungs.............. @lj 
Smoked liver sausage in hog bungs. 

ey SE awa ctteecdomegaenies +4. ouad 15% 
New England luncheon specialty..... @22 
Minced luncheon specialty, choice....... 18 
DING GRTIE oc ce cccccceccceseecccsece 27% 
—— SE eee eedrvesercssevceessece 17% 


BEE danas nv ednente<sstanniwadousee 17 











DRY SAUSAGE 


Cervelat, choice, in hog wanes. . 





Thuringer cerv ie peas ini Ripa ee 
ED oe Gwin 4 een qews sacces 

EE OEE EE 
i, ae GON, GUNES vccconceepereess 
Milano, salami, choice in hog wena.» 

B. C. salami, new condition..... ad 
Frisses, choice, in hog middles..... 
Genoa style salami, choice..... 
Pepperoni ecrcseccoccacecesss 
Mortadella, new condition. 


Capicola 
Italian style hams..... 
Virginia hams 5; 


LARD 


cash, Bd, Trade 
loose, Bd. Trade. 
Refined lard, tierces, f.o.b. Chgo 
Kettle rend., tierces, f.0.b. Chgo 
Leaf, kettle rendered, tierces, 
f.o.b. Chicago 

Neutral, tierces, f.o.b. 
Shortening, tierces, c.a. 


Prime steam, 
Prime steam, 


cevcces = hicwes ees 


OLEQ OIL AND STEARINE 


Extra oleo oil (in tierces) 
Prime No. 2 oleo oil... 
Prime oleo stearine. . 





eo 
& 
ig 


& 
5 


AOA €AAA 
22S pase 
SS SS 


ye 
—] 


TALLOWS AND GREASES ; 


(Loose, basis Chicago.) 














Edible tallow, 1% acid....... 5%@ 6 - 
Prime packers tallow, 3-4% acid 5ie@ 5% 
No. 1 tallow, 10% f.f.a.. Hib | 53g 
Special tallow ............ 54@ 5 r 
Choice white grease, all hog @ 5% 
A-White grease, 4% acid. 5 aac @ 5% 
B-White grease, maximum 5% acid @ 5% 
Yellow grease, ; , 4% 
Brown grease, 2: 1144@ 4% 

Per Ib. 
Prime edible lard oil. .--10% 
Prime burning oil. -- 9% 
Prime lard oil inedible . 9% 
Extra W. 8S. lard oil... 9 
Extra lard oil. Ate 8% 
Extra No. 1 lard oil..... 849 
Spec. No. 1 lard oil. Sly 
No. 1 laré of]........ . 8% 
oo’) ¢. eee 8 
Acidless tallow oil. 8\y 
20° C. T. neatsfoot oil 14% 
Pure neatsfoot oil -11% 
Prime neatsfoot oil... 9 
Extra neatsfoot oil. 8% 
No. 1 neatsfoot oil. Slag 
Crude cottonseed oil, in tanks, f.o.b. 

Valley points, prompt...............5 64 @ 6% 
White deodorized, in bbls., f.o.b. Chgo.. 8%@ 9 
WO, GE gino ce vccwesedcceees %@ 9 
Soap stock, 50% f.f.a. ’ f.0. b. mills. 1\%@ 1% 
Soybean oil, f.o.b. mills as iveesieete 4g @ 5% 
Corn oil, in tanks, f.o.b. mills. ain usdaiaou a @ 6% 
Coconut oil, sellers’ tanks, f.0.b. coast 2% @ 2% 
Refined in bbls., f.o.b. Chicago......... @ 8 

F. 0. B. Chicago. 
White domestic vegetable margarine... . @14% 
White animal fat margarine, in 1 Ib. 

WOE 5-56 vA 8aek0 050 ass @l4 
Puff paste (water churned) @10% 
Puff paste (milk churned) @ll1 
White nut margarine . @ 8% 


(Continued on page 46.) 


PURE VINEGARS 


ALLAHAN & COME 


TR 
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Peer gee BUY 


nvestigate WHAT THESE PACKERS OFFER 


























Philadelphia Scrapple a Specialty | nae BRAND 


telat 1“ Bacon 


ohnJ.Felin&Co., inc. | Zama rn 


HYGRADE'S 


4142-60 Germantown Ave., Philadelphia, Pa. un 
Original West 
$ New York Branch: 407-09 West 13th St. . Virginia Cured Ham 


Ready to Serve CONSULT US BEFORE 
HAMS - BACON - LARD - DELICATESSEN vein: wee te 


HYGRADE’S SELL 


eww --F5 





























: Frankfurters in e 

? atural Casings 

: THEE. KAHN’SSONSCO. || RAMMMRRIIMEE 1), nostic and Foreign 
CINCINNATI, O. HYGRADE’S Connestlans 

: “AMERICAN BEAUTY” Be yc Invited! 

: HAMS AND BACON Lamb - Pork 

& Straight and Mixed Cars of Beef, 


i | a HYGRADE FOOD PRODUCTS CORP. 


NEW YORK PHILADELPHIA WASHINGTON BOSTON 


H. L. Woodruff Earl McAd: Cl P.Lee P.G.G Co, 
437 W. 13th St. 38 N. Guisnase be. 1108 F. St. 8. W. 148 State St. 30 Church Street, New York, N. Y. 
































s | GEO. H. JACKLE AT THE FIRST SIGN OF TROUBLE 
? Broker WRITE OR PHONE a 
Tankage, eck lease Cente. Hoofs cca peng HE 
t 405 Lexington Ave. New York City 1651 Summerfield St. Telephone 
Brooklyn, N. Y. Hegeman 3-9512 

















‘ 
3) & ’ HUNTER PACKING COMPANY 


NIAGARA BRAND East St. Louis, Illinois 


HAMS « BACON STRAIGHT AND MIXED CARS OF BEEF AND PROVISIONS 


NEW YORK S j> Representatives: 
SHIPPERS OF STRAIGHT AND MIXED CARS OF OFFICE ya SES William G. Joyce 


” WA ‘ eases 
BEEF-PORK-SAUSAGE-PROVISIONS || “1°: "5" (© iw 
BUFFALO - - WICHITA . é 


F.C. Rogers, Inc. 
Philadelphia, Pa. ‘< 
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Chicago Markets 


(Continued from page 44.) 





CURING MATERIALS 


Nitrite of soda (Chgo. w'hse stock): 
In 425-lb. bbls., delivere how 
Saltpeter, less than ton lots: 
Dbl. refined granulated 
Small crystals ........ 
Medium crystals 
Large crystals .... 


Dbl. rfd. gran. nitrate of soda........... 
Salt, per ton, in wy ear of 80,000 
Ibs. only, f.o.b. Cl 


ile ago: 
Granulated ‘ 
Medium, undried ‘ 
Medium, dried 
Ree 
Sugar— 

Raw, 96 basis, f.0.b. New Orleans. . 
Second sugar, 90 basis..........+-++++5-- 
Standard gran., f.o.b. refiners (2%). 

Packers’ curing onear, 100 Ib. bags, 
f.o.b. Reserve, La., less 2%.......... 

Packers’ curing sugar, 250 id. 
f.o.b. Reserve, La., less 2% 

Dextrose, in car lots, per ewt. 
bags) 


(in aoe 


SAUSAGE CASINGS 


(F. 0. B. Chicago.) 





@2.75 
None 
24.45 


« 


@4.05 


« 


« 


03.95 
23.54 


(Prices quoted to manufacturers of sausage.) 


Beef casings: 
Domestic rounds, 180 pack.. 
Domestic rounds, 140 pack...... 
Export rounds, wide 
Export rounds, 
Export rounds, 





medium..... 
narrow.... 





No. 1 weasandse............ 

No. 2 weasands..... 

No. 1 bungs....... ° 

OO eae 

Middles, regular .............-. 

Middles, select, wide, 2@: r. in. 

Middles, select, extra wide, 24 in. 
TT Te eee 

Dried bladders 

12-15 in. wide, flat.. 

10-12 in. wide, flat. . 

8-10 in. wide, flat.. 

6- 8 in. wide, flat....... 

Hog casings: 

Narrow, per 100 yds........ 

Narrow, special, per 100 yds 

Medium, regular ............ 
I cn eoghentee eee sbi 

SE EE cad as 56 66-cee eveeese 

Extra wide, per 100 yds..... so 

MONE DRED cicvccccccss eaeae mae 


Large prime bungs 
Medium prime bungs... 
Small prime bungs 
Middles, per set.... 

PONGRD icsicssccesseoces 


SPICES 


original bbls., 








(Basis Chicago, 











bags or bales.) 


Whole. Ground. 


Per lb. 
DS. 6b honda bdanearns 15% 
OO eet 16 
Ey inne 034 4eidleh ce eames oe 
Chili Powder By Hs “a > 
Cloves, Amboyna : ac aera ak 
Madagascar ... vieaeweaes . = 
Zanzibar ....... ~ --. 19% 
Ginger, Jamaica ... ee . 
PX eae . ‘an 8% 
Mace, Fancy Banda. ‘ 61 
East ae 4 rrr . 56 
E. I. & W. I. Blend.. - 
wasters Flour, Fancy. 
wes g, Fancy Banda 
East 7 a 
I. & W. I. Blend. 
Paprika, mira Fancy. , 
Pepina Sweet Red Pepper. 
Pimiexo (220-lb. bbis.)..... 
Pepper, Cayenne ....... 
Red Pepper, Me B. —— 
Pepper, Black Aleppy. aceta 9% 
Black Lampong ....... ; ; 6% 
Black Tellicherry ..... 10 
White Java Muntok. ° 9% 
White Singapore .... 3 : 9 
White Packers ..... ‘ 


SEEDS AND HERBS 


er lb. 


Ground 


for 


Whole. Sausage. 


Caraway Seed ...... > heueee 9 
Celery Seed, French 16% 
Cominos Seed .......... 11% 
Coriander Morocco Bleached... 8 
Coriander Morocco Natural No. 1. 6% 
Mustard Seed, Dutch Yellow. 9% 

MEME necccecccsccceess 7% 
Marjoram, French ............. 17 
QHOGERO 20 cc ccccccenes 13% 
Sage, Dalmatian, Fancy 8 

Dalmatian No. 1....... “e ate Th 
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11 
19%, 
14 


8% 
12% 
10%, 
20 
16 
10% 

914 














LIVE CATTLE 


Steers, good, 1115-1420 Ib 


Steers, medium, 1159-1259 Ib. 

ED, vind. 94 Side cov ecenesenp aus 
CED ov-acignctesee .75 
A SE oir vre aus sw tic vcdawree ex 6.00@ 7.50 


LIVE CALVES 






























Vealers, good and choice............ $ 9.00@12.00 
ee .. TFT.00@ 8.00 
Calves, good and choice... . W@ 7.80 
GNes: DUNE deb écwens cc ersbctios es 5.50@ 6.00 
Hogs, good to choice, 196 Ib.......... $ @ 8.15 
Lambs, good and choice.............. 3 
Lambs, common 
Sheep, good and choice 3.5 
Sheep, common and medium.......... 2.00@ 
City Dressed. 
Chetce, BAChve, BORVF. 00. occcccvccccuces @22 
Choice, native, light..... . @21 
Native, common to fair @a19% 
Western Dressed Beef. 
Native steers, 6GOO0@800 Ibs............. @21 
Native choice yearlings, 440@600 Ibs.. @20 
Geod te CRelce ROMEFS... 0... cccccccscves @is 
Good to choice cows..... @i6 
Common to fair cows. @l4 
Fresh bologna bulls @i3 
Western. City 
ye ee 2 25 
No. 2 ribs 
i). Ser re 
Se Sere 
MO B WRB. ccccccccccces 
WO. BS WB. co cccccccccces 2 
No. 1 hinds and ribs. 2 
No. 2 hinds and ribs..... 
No. 1 rounds........--.. 
No. 2 rounds........ 
No. 3 rounds.... 
No. 1 chucks... 
8. ee 
Sn ance cceesee 
City dressed patege DR cevscseeees 
Rolls, reg. 6@8 lbs. av..... 
Rolls, reg. 4 ue ON Se 
Tenderloins, 6 Ibs. av... 
Tenderloins, 4 6 ccna a 


Shoulder clods 






Good ... @ilj 
Medium .... @16 
Common @15 
DRESSED SHEEP AND LAMBS 
Se I Bc Bie c ects cecucscenee 18%@19% 
Spring lambs, good to medium. 17walss 
Spring lambs, medium....... . 6R@1T& 
SN Maes gerewreae 96 ca . 8 @10 
RE errr Cree 7 @9 
DRESSED HOGS 
Hogs, good and choice (90-140 lbs., 
BORG ans TORS CAS TA). cacccvcceves $12.25@ 13.00 


FRESH PORK CUTS 





Pork loins, fresh, Western, 10@12 Ibs. . @15% 
Pork tenderloins, fresh................- @37 
Pork tenderloins, frozen..............+. @33 
Shoulders, Western, 10@12 Ibs. av...... @l4 
Butts, boneless, Western @23 
Butts, regular, Western................ @i6 
Hams, Western, fresh, 10@12 lbs. av... Q2 
Picnic hams, West. ffesh, 6@8 Ibs. av.. @15% 
Pork trimmings, extra lean............. @19 
Pork trimmings, regular 50% lean..... @10 
GONG 06 dvcccceseeeenersncwesencecce @l4 
Cooked hams, choice, skin on, fatted.... 38 
Cooked hams, choice, skinless, fatted.... 39 
Regular hams, 8@10 lbs. 


Regular hams, 10@12 Ibs. 
tegular hams, 12@14 Ibs. 
Skinned hams, 10@12 lbs. 
Skinned hams, 12@14 Ibs. 
Skinned hams, 16@18 Ibs. ‘ 
Skinned hams, 18@20 Ibs. av. 
Picnics, 4@6 Ibs. av. 
Picnics, 6@S8 Ibs, av 

City pickled bellies, 

Bacon, boneless, 
Bacon, boneless, 
Rollettes, 8@10 Ibs. av 
Beef tongue, light..... 
Beef tongue, heavy... 


~ 


8@12 Ibs. av.. 
. | Sa 

















FANCY MEATS 


Fresh steer tongues, untrimmed...... 
Fresh steer tongues, 1. c. trimmed... ose 


I, CE vcc-cb ee wesweteuse« 30¢ a pound 
Sweetorends, VER! .....ccevcccsccecs 70c a pair 
Beef kidneys ...... 12c a pound 
ED 52s ccceacedvexneseueas ¢ each 
EN ME ois 4-4:5. 4/000 4 0.4oe beeen 29¢ a pound 
IY iistsate 6:6:0: ba. 's 5 0elaisive, wag ule gate l4c a pound 
Beef hanging tenders................ 30¢ a pound 
ED GREED. 638900894 60008 s0savetbnes 12c a pair 


Shop Fat .. 
Breast Fat 
Edible Suet 
Inedible 


Suet 


GREEN CALFSKINS 


5- a o%- oo 12%-14 14-18 18 up 
9 




















Prime No. 1 Veals. 2.15 2.20 2.85 
Prime No. 2 Veals. i 1:80 1.95 2.00 2.05 
Buttermilk No. Leeoedd 619 1.85 1.90 
Buttermilk No. 2....10 1. 1.70 1.75 
Branded Gruby...... 6 .70 -90 -% 1.00 
Number 8........... 6 -70 -80 9 1.00 
Per ton 
del’d basis 
I I, ID 5 Gna vec arcwsecscrenccuae $62.50 
CR eee 55.00 
Nt SS I ac 5 oc wceec cp uceje,caeuaraeeea 52.50 
OE eine sike aie awines vames.eaalan wean 7.50 
Hoofs, be er Tree 75.00 
black and white striped............. 0.00 
BUTTER. 
Chicago. New York. 
Creamery (92 seore)..... 2616 @ 26% 27%) @2T% 
Creamery (90-91 score). 5 @26 27 @ 271, 
Creamery firsts (88-89)...2542@26 26 @26% 
EGGS. 
BBAIe BUNS. 2c ce ccccdecces [ee 
See @2At% @26 
PEO oo 6nncedcinses@ weenesane @29% 
LIVE POULTRY. 
DE: 6.555090 secuuaries 9 @18% 17 @22 
IN, sia locale ck preety ....-16 @18% 12 @21 
RIND 6 '0:40:4/6.¢:6:4.0 5.60.5 «0 16 @19 
COBORS ccccuce .18 19 @24 
Old Roosters ....... 114%¥@12% @i10 
| RRR ERE pe eee 10 @15% @i16 
EN Ke.devew ne < ck aneer en 12 @U% @a20 
ON ee eres 17 @26 20 @24 
DRESSED POULTRY. 
Chickens, 36-47, fresh.... @20% @21 
Cc ‘hic kens, 48/up, fresh...21 @21% 21% @24 
, S1-47, freak...... 154%@1T% 1644,@ 184% 
q fresh aint héiswiead 19 @19% @20 
60 and up, fresh........ @21 ie @2 
Turkeys, Northwestern, 
Young toms, boxes..... @26% @28 
Young hens, boxes..... @30'4 @33 
Turkeys, Southwestern, 
Young toms, boxes..... @% @27 
Young hens, boxes..... @27 @30% 





BUTTER AT FIVE MARKETS 


Wholesale prices 92 score butter for week ended 








Friday, December 2 
December— —_———— 
17. 19. 20. 21. 22. 23. 
Chicago .......25% 26 26% 26% 
New York . thy 27 27% 27% 
Boston . ” 27% 28 28 


Philadelphia 


2 27% 28 28 
San Francisco .2 


29 2914 Not 
avail. 
centralized—90 





Wholesale prices carlots—fresh 


score at Chicago: 





House .........25% 25 2614 26% 
Track 4 46% 26% 





Receipts of butter by cities tine Wt.): 




















This Last —Since January 1.— 
week. week. 1938. 1937 
Chgo.. 2,291,032 2,389,545 299,295,908 Holiday 
New 
York. 3, ee 2.280 3,605,013 * 769,441 ts 
Boston. 8 1,804 ath Cort 935 - 
Phila. . 764. 217 70,973,102 ae 
Total, 6,983,973 8,135,576. 749,116,386 is 
Cold storage movement (lbs.—Net Wt.): 
In Out On hand Same day 
Dec. 22. Dec. 22. Dee. 23. last year. 
Chicago.. 4,309 540,018 60,826,944 Holiday 
New York. 81 S42 265,892 43, 054, O21 = 
Boston... 3,249 74,143 78 546 
ae 4 ” 


18,306 
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BEFORE ,YOU BUY 


nvestigate WHAT THESE PACKERS OFFER 







































































































MEAT FOOD 
PRODUCTS 
* Solicit a Shipments Ki @) R a | E e 
mt. GOOD FOOD 
nt. : Genuine Tenderized Ham 
wp Gem Hams - : Nuggets - Rollettes Main Office and Packing Plant 
ry Tenderized Canned Ham ! , 
De Luxe Bacon Sausage Products Austin, Minnesota 
THE Jobin PACKING CO., INC. 
on FORT DODGE, IOWA 
‘50 
.00 
50 
“00 
Wilmington Provision Company Liberty 
TOWER BRAND MEATS B ll B d 
Slaughterers of Cattle, Hogs, e ran 
rk Lambs and Calves Hams—Bacon—Sausages—Lard—Scrapple 
Hs, WILMINGTON a See DELAWARE F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 






































NATURE AND 
HUMAN SKILL 
combine to give 
Superb Quality 
in these imported 
canned Hams. 


Try a Case Today 


AMPOL, 


| 380 Second Ave., New York, N. Y. 


Rath 


from the Land O'Gorn 


mm hm bh bb Db Md 4d ddd 4 


NS ST Ral 
“ 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 
THE RATH PACKING CO. WATERLOO, IOWA 


4 “Tt te 


ry 


ae ee 























0%, = : = 
‘ _ A COMPLETE VOLUME mS K. AY 
< | of 26 issues of THE NATIONAL PROVISIONER can be +‘ * 





90 easily filed for reference to items of trade information or 


614 trace statistics by putting them in our QUALITY. 
» New Multiple Binder BEEF e BACON e SAUSAGE e LAMB 






408 WEST 14th STREET 713CALLOWHILLST. 317 E. Campbell Ave. 









































a eee oo ase “ike VEALe SHORTENING ePORKe HAM 
fence covek andl Ramee e VEGETABLE OlLe 
| Ga bh Suet to subscribers at $1.50 —=THE WM. SCHLUDERBERG - T. J. KURDLE CO.== 
| I 7 irordetoy. MAIN OFFICE - PLANT and REFINERY 
lay | iil : Po key, ee eae ae 3800-4000 E. BALTIMORE ST. 
ar. ~ a ip in place a s | - ' 
| Sy Hheciiiizetmantimt | | Hl wasmaronyeg BALTIMORE,MD. Bean Y 
| THE NATIONAL PROVISIONER ,.02.Seu't. Chicago, lil. NEW YORK, N.Y ao a PA. ROANOKE, VA. 
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Men Wanted 


Position Wanted 


Equipment for Sale 








Salesman for Boston Territory 


Wanted, sales agent to sell our meat 
covering products on commission basis, 
covering Boston and adjacent territory. 
Exclusive agency for right party. 
W-433, THE NATIONAL PROVI- 
SIONER, 300 Madison Ave., New York 
City. 


Attention! 


I would like to know if there is a sausage 
plant in the U. S. A., large or small, that is 
in need of a thoroughly experienced working 
sausage foreman who knows the whole trade 
from A to Z. Available at once. W-436, THE 
NATIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago. 


The Bunn Tying Machine 
is used very generally by packers for 
tying sausage boxes, bacon squares, 
picnics, butts, etc. Ties 20-30 packages 
per minute. Saves twine. Write for our 
10-day free trial offer. B. H. Bunn Co., 
7609 Vincennes Ave., Chicago, IIl. 








Position Wanted 








Plant Manager 
Position wanted managing small pack- 
ing plant. Twenty years’ experience. 
W-434, THE NATIONAL PROVI- 
SIONER, 300 Madison Ave., New York 
City. 





Sausagemaker 

Expert German sausagemaker, American 
citizen, age 35 with 15 years’ experience as 
foreman and sausagemaker. Will guarantee 
quality products and increased business. East- 
ern and western experience. References, if de- 
sired. W435, THE NATIONAL PROVI- 
SIONER, 407 S. Dearborn St., Chicago, Ill. 


Sausage Foreman 


Vosition wanted by experienced reliable sausage- 
maker who has been all-around man in the sausage 
department for over 20 years. Produce high-grade 
and standard sausage of any kind, loaves, special- 
ties, also baked and boiled hams. Sober, steady 
worker, able to run any plant and supervise help. 
Go anywhere, ready to start. W-437, THB NA- 
TIONAL P Rov ISIONER, 407 8S. Dearborn St., 
Chicago. 





Sausage Foreman 


Now available, all around man, over 20 
years experience manufacturing any kind of 
sausages, loaves, etc. High quality and stand- 
ard products, also all cured and smoked meats. 
Can run any plant. Willing to go anywhere, 
U.S.A. or foreign. W-432, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chicago, 








Plants for Sale 








Packer Sales Promotion 


Alert meat packer or allied manufacturer can 
pick up his sales curve by communicating with 
experienced field organizer and instructor. Stron 
salesman. Can prepare sales bulletins, handle dif- 
ficult correspondence, buy dealer helps. Now em- 
ployed; interested only in making connection with 
progressive organization. W-424, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chicago. 





Plant Superintendent 


Now available, ee superintendent with many 
years’ practical ‘al sy ye operating 
experience, covering beef or pork and small stock, 
poe gene ae ae etc. 

oped several a —— plant superin- 
oo Ht. Can organ ae andle labor efficiently, 
operate plant with minimum costs. W-425, THE 
— PROVISIONER, 407 S. Dearborn St., 

cago 








READ THIS PAGE FOR 
OPPORTUNITIES 


Packing Plant 


For sale, packing plant of the Miller Pack- 
ing Co., Newark, Ohio. This plant ee capa- 
city for handling 150 cattle and 500 hogs per 
week, and is in perfect repair. Buildines are 
located along B. & O. siding, and stockyards 
are within 200 feet. Easy terms can be ar- 
ranged. For further particulars, write or see 
= a S. Jones, 403 Trust Bldg., Newark, 
Yhio. 

















Equipment Wanted 








Sausage Equipment 


Wanted, complete set of modern sau- 
sage manufacturing equipment, capable 
of producing 50,000 lbs. per week. Write 
The Bridgeport Fixture Company, 12 
Congress St., Bridgeport, Conn. 





Car Washer 
For sale, one 5-gun No. 507223 Fig. 
1764 Gould car washer, 300-pound pres- 
sure pump. FS-420, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., 
Chicago, Ill. 





Miscellaneous Used Equipment 


1000 Standard Stainless Steel Hog 
Gambroela, Price ...-ccscccses 40c each 
1000 4” wheel hog rollers’ with 
standard hog prong..........30e each 
100 3 and 4 station ham and bacon 
trees double rollers. .2.75 and 3.00 each 
15 New Jordan Stainless Steel Ham 
Containers. 10 to 12 Ib. capa- 
MEE 6Rahgiativeiderkewnnlaemacees 10.00 each 
Many bargains in used and rebuilt equip 
ment for the Meat Packing Industry. 
R. E. Jordan & Company 
415-417 W. Camden Sts. Baltimore, Md. 





Guaranteed Good Rebuilt Equip. 


2—500-ton Hydraulic Curb Presses; 2— 
Meat Mixers; Sausage Stuffers; Silent Cutters; 
Grinders; 1——Allbright-Nell 2 a, Jacketed 
Cooker; 3—Anderson No. 1 Oil Hers with 
15 H.P. AC motors; Bone Cred ers; Dopp 
Scrapple Kettles; 2—4’ x 9’ Mechanical ads. 
a Lard Rolls; 2—Jay-Bee Hammer Mills. 

No. 8 for Cracklings; 1—No. 1 CV M.&M. 
t. 8—Bartlett & Snow Jacketed Rendering 
Kettles, 6’ and 10’ dia.; Meat choppers. 

Send for Consolidated News listing hundreds 
of other values in: Cutters; Melters; Render- 
ing Tanks; Kettles; Grinders; Cookers; Hy- 
draulic Presses; Pumps; ete. We buy and sell 
from a single item to a complete Plant. 


CONSOLIDATED PRODUCTS CO. INC. 
14-19 Park Row, New York City 

















SELL or BUY - LOCATE a JOB - FILL an OPENING 


All Can Be Accomplished Through 


the Classified Columns of 


THE NATIONAL PROVISIONER 


No matter what your message is, it will reach the entire 
packing industry in this section. 
every seller. There’s a man for every job. Be sure your 
wants come to the attention of enough people. 


SEND IN YOUR CLASSIFIED AD TODAY! 


There’s a buyer for 
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EARLY & MOOR 


Sausage Casing Specialists 
EXPORTERS 


BOSTON, MASS. 


MANUFACTURERS 


IMPORTERS 


“The Skins You Love to Stuff’ 


cA Selected 
Sausage Casings 


MAY CASING COMPANY 


619 West 24th Place, Chicago, Ill. 





HARRY LEVI & COMPANY, INC. 
IMPORTERS EXPORTERS 
SAUSAGE CASINGS 


625 Greenwich Si. 723 West Lake St. 
NEW YORK, N. Y. CHICAGO, ILL. 








To Sell Your Hog Casings 
in Great Britain 


communicate with 


STOKES & DALTON, LTD. 
Leeds 9 ENGLAND 











THE CUDAHY PACKING CO. 


PRODUCERS, IMPORTERS AND EXPORTERS OF 


Sausage Casings 


221 NORTH LA SALLE STREET 





CHICAGO, U.S.A. 








Reprints of Articles on 
Efficiency in the Meat Plant, 
Operating Costs 
and Accounting Methods 


Published in 


THE NATIONAL PROVISIONER 


may solve the problems that are vexing 
you. Write today for list and prices. 











) 
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Salesman 
Who’s Welcome 


is the man who can and does contribute IDEAS to 
his customers. If you give retailers concrete sugges- 
tions on how to make more money, you in turn will 
profit more. 

“MEAT RETAILING” by A. C. Schueren, is a gold- 
mine of ideas. It is the only textbook of its kind, and 
its 850 pages devoted to meat retailing problems pro- 
vide ammunition for scores of calls on each of your 
retail accounts. 











ORDER NOW! $ 4 PLUS 25c POSTAGE 


THE NATIONAL PROVISIONER 


407 S. Dearborn St. Chicago, Tl. 


W. Delventhal 


HAMBURG-BERGEDORF, GERMANY 
®@ Founded 1892 @ 


SPECIAL CASING 
SORTING ESTABLISHMENT 


offers original and assorted SHEEP casings 
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If these companies didn't have an interest in your 
success, they wouldn't be listed here. First they make 
constant efforts to create the finest possible equip- 
ment, supplies and services. Then this interest is 
evidenced when they announce and keep reminding 


ait il i a se nlinctat ial nai 


Riee Comat, THR. 6.0 cs cc nceveee 40 
Allbright-Nell Co., The..... Third Cover 
PT CON COs ko oi6.k ood vcie does 3 
SG va + UNGAA hee Rance AT 
Armour and Company............. 6 
eS fe ae oe 40 
Care COs BPs cco cciiwcines 44 
Cincinnati Butchers’ Supply Corp. .. .38 
Cadany Peering U6. oc. cei ccckess 49 
BENE WIE, 5 5--a\'v.n’w St Kee wlan manele 49 
Dold Packing Co., Jacob............ 45 
Du Pont, E. I. de Nemours & Co., 

| IRE ay Mee ea aes First Cover 
Marey & Moor, Ime. «<0. occ ccceccs 49 
Pate & Coe. GOW J... occ ccccsccvcs 45 
French Oil Mill Machinery Co. ..... 40 
Griffith Laboratories .............. 24 
Ham Boiler Corporation............ 26 
sn a an ht wane owe 45 
ee 38 
Hormel & Co., Geo. A. ............. 47 
Hunter Packing Co. .............. 45 
Hygrade Food Products Corp. ...... 45 
0 | a ee er 45 
Kahn's Sone Co, Ts: sc ccc ceccs wes 45 


Kennett-Murray & Co. ............ 34 


you in their advertising of what they have developed 
that will help you operate more efficiently, produce 
better merchandise and sell more readily. It's de- 
cidedly to your advantage to watch the advertising 
of these concerns. 


| 
| The National Provisioner is a Member Audit Bureau of Circulations and Associated Business Papers, Ine. {jy 


Levi, Harry & Company, Inc. ....... 49 
M & R Automatic Smoker Co. ....... 20 
May Casing Company............. 49 
Maver & Sons Co., BH. J. ..... 05.2%. 40 
Loe) a a; re a er 34 
Preservaline Manufacturing Co. .... 5 
Quaker Oats Cen. coiiccc sc ccwcicen 40 
Rath Packing Company............ 47 
ee ee ee 38 


Schluderberg, Wm.-T. J. Kurdle Co... 47 
Smith’s Sons, John E., Co..Second Cover 


Specialty Mfrs. Sales Co. .......... 38 
go: a 38 
piouee & Tatton, Lae. ... 5... cc cess 49 
Sutherland Paper Co. ............. 22 
Swift & Company......... Fourth Cover 
Tobm Packing Co.........4.6 ..0sces ces 47 
United Cork Companies............ 18 
Vogt, F. G. & Sons, Inc. ............ 47 
Wilmington Provision Co. .......... 47 


While every precaution is taken to insure accuracy we cannot guarantee against the possibility of a change or omission in this index. 
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¥%& So that we may better serve and be in 
closer contact with the Meat Packing and 
Allied Industries of the Southern Section 
of the United States, The Allbright-Nell 
Co. has established a new branch office in 
Houston, Texas. 

Our experienced engineering and sales 
force will always be at your service. We sug- 


gest that all Meat Packers, Sausage Makers 


The opening of an office in 


HOUSTON 


TEXAS 






and Renderers of this section benefit by the 
saving of time afforded you by the location 
of this new office and address your corre- 


spondence to— 


THE ALLBRIGHT-NELL CO. 
832 FIRST NATIONAL BANK BLDG. 
HOUSTON, TEXAS 


Phone Fairfax 6577 





THE ALLBRIGHT-NELL CO. 


Headquarters and Factory 
5323 S. Western Blvd., Chicago, Illinois 


Southern Office 


832 First National Bank Bldg. 
Houston, Texas 








Eastern Office 


117 Liberty Street 
New York, N. Y. 


Western Office 


111 Sutter Street 
San Francisco, Calif. 


oo 


Ue andl / 


SAVE OPERATING DOLLARS 


— 


Casings that you can de- 

pend on are more profit- 
able for you. Costs come down and production 
goes up when your casings are uniform in size 
and style, free from imperfections .. . and 
when you get full weight in every order. 


To be sure of dependable casings, deal 
with a dependable producer . . . use Swift's 
Selected Casings. They’re processed and 
sorted by expert operators; then speedily 


pa 


ng 


K. 


placed under refrigeration. That's why 
they’re uniform, fresh, outstandingly fine in 
color. Your requirements are filled week 
after week from a single source of supply, 
assuring uniform grading. 


There’s a style and package of Swift cas- 
ings for your exact needs. Call your local 
Swift & Company representative today . . . 
he'll be glad to discuss your requirements. 


SWIFT'S Seleiled CASINGS 








